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Rhyder 24 in gunmetal
Shearling Coat on Lexi
Studded Coach Taxi Tote in black
Coach proudly supports the High Line. 
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FALL 2014
Urban Hiker in black
Whipstitch Dakotah in black
Houndstooth Parka on Harleth
Coach proudly supports the High Line. 
coach.com
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A New Feel In Denim. Denim Meet Sweats.

Comfort Meet Fashion. 

Introducing the Joga JeansTM Collection.

A V A I L A B L E  A T  M A C Y ’ S  A N D  S I L V E R  J E A N S  C O .™  L O F T ,  M I N N E A P O L I S
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MADE  
FASHION WEEK 
FOR IMPULSE

Only at Macy’s.

Floral sweater. $79.  

+ WebID 1589113.  

Faux leather and ponte 

pencil skirt. Polyurethane/ 

rayon/polyester. $79.  

+ 1589114.  

Both for misses.

FREE SHIPPING & 

NEW! FREE RETURNS 

AT MACYS.COM 

Free shipping with $99  

purchase. Free returns  

by mail or in-store.  

U.S. only.  

Exclusions apply. Details  

at macys.com/free-returns
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made  

fashion week  

for impulse 

Only at Macy’s.  

Faux leather jacket.  

Polyurethane/rayon/ 

polyester. $129.  

+�WebID  1589109.  

Lace slip dress. $99.  

+�1589110.  

Both for misses.

FALL’S COOLEST TRENDS  

MEET THE SEASON’S  

HOTTEST BEATS. ONLY  

ONE STAR SHOWS YOU  

HOW IT UNFOLDS, LIVE  

AT THE BARCLAYS CENTER  

IN BROOKLYN, NY,  

TUESDAY, SEPTEMBER 9 ! 

MACY’S IS THE EXCLUSIVE  

RETAIL SPONSOR OF  

FASHION ROCKS®. FOR  

MORE DETAILS, VISIT  

MACYS.COM/FASHIONROCKS 
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— L E T T E R  F R O M  T H E  E D I T O R

sky’s the limit
Years ago, E. and I had a little 

apartment down on the Lower  

East Side. It was a shoebox of 

a place but had its own private 

rooftop patio. I always had my 

most inspired thoughts out on  

that perch, five stories above  

the hum of the streets.

Back then, the neighborhood 

was still grungy but brimming 

with artistic energy. We’d fill up 

on Moroccan food from the corner 

restaurant then trudge upstairs 

after a long day. At night on our 

patio, I’d look up and dream. 

When life moves forward so 

quickly, it’s easy to forget to gaze 

up. At the start of this issue, I 

made a mental note: to dedicate 

it to the dreamers—the artists, 

designers, and creatives who 

innovate—those rare beings  

who are in a constant state  

of gazing up.  

We highlight plenty of those 

creative unicorns this month, from 

Kenzo designers Humberto Leon 

and Carol Lim to otherworldly 

singer Kimbra to my ‘90s geek 

heroes Weezer. I also love how our 

fashion director J. Errico got to flex 

his creative muscle. J.’s eccentric 

club-kid feature “Break of Dawn”  

is artistic, quirky, and just plain fun.

And certainly not one to be 

pegged as a conventional leading 

lady, our cover girl Aubrey 

Plaza has carved out a niche in 

Hollywood for her brand of self-

assured, deadpan humor—just  

our type of girl. 

Of course, this is September, 

making it our very special fall 

fashion issue (look for the “N” icon 

to shop those items on nylon.com). 

I’m a big believer in style as a 

mood-altering substance. Clothes 

and funky new hair can absolutely 

change how you feel (just ask our 

beauty editor and resident hair 

hero, Jade, whose new rainbow 

mane put us all in a bright mood).

So, friends, as we start a new 

season, remember: we’re products 

of our environment. Surround 

yourself with art, interesting 

people, cool music, and unique 

style. And don’t forget to look up. 

@heymichellelee

left  to r ight :  behind 

the scenes at our 

club-kid shoot , 

aubrey plaza at  

the legendary magic 

castle,  and jade 

t aylor ’s colorful  

new look.



BEIGE
 Not on your itinerary. 

©2013–2014 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG, Aloft and their logos are the trademarks of Starwood Hotels & Resorts Worldwide, Inc., or its affiliates.  
For full terms and conditions, visit alofthotels.com/wxyzbar. Service of alcohol subject to state or provincial and local laws. Must be of legal drinking age.

Break free from the beige, bland and generic. Here style is necessary. Connectivity 

keeps up with you. Social scenes are vibrant. And the only direction is forward. 

This is Aloft Hotels.

Sip in style with 2 free drinks.   alofthotels.com/wxyzbar

100+ hotels all around the world.

Different. By design. 
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dear nylon,
The August issue’s 
denim awards were 
an excellent twist on 
celebrating the material 
and its many styles. 
The DIY piece and the 
raw denim experiment 
were also loads of 
fun. And I really liked 
the articles on denim 
designers and the 
guide to the hottest 
picks for the latest 
jean trends. Overall, 
it was defi nitely a 
denim-lovers dream. 
MELISSA BELARDO 

VIA EMAIL

#mynylon
tag your nylon 
collection 
on instagram 
and your pic 
could appear 
right here.

Oh @NylonMag, 
there’s a reason I’ve 
been reading you for 
a decade now: You’re 
a magazine after my 
own heart.
SUNSHINE

@YOURISEYOUSHINE

nylon.com

instagram

@nylonmag

twitter 

@nylonmag

facebook.com/

nylonmagazine

letters@nylonmag.com

nylon letters

110 greene street 

suite 607

new york, ny

10012

hit us up!

I wish I could just 
live inside @NylonMag.
JOSIA 

@JOSIALIANA

My favorite day of 
the month is when 
my @NylonMag 
fi nally gets delivered.
JEWLIANA BURCH

@JEWLZSANTANAA

Just received 
@NylonMag in the 
mail. @NinaDobrev 
slays that cover!
JUSTIN TUCKER 

@JUSTINTUCKERRR
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Reading my 
@NylonMag at 
2 a.m. #nosleep
JACK
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— B E H I N D  T H E  S C E N E S

Aubrey Plaza is one cool customer. 
During our cover shoot, the weather 
outside was sauna-like and the 
AC-less house didn’t provide much 
relief, but nevertheless Plaza didn’t 
sweat it. Literally. (Though she did 
threaten to jump in the pool a few 
times.) Even more amazing—how 
she managed to remain chill despite 
being decked out in layers upon 
layers to channel “an uptown girl 
who goes downtown for fun and a 
little trouble,” as stylist Karen Levitt 
puts it. To get that “Eloise meets 
Daria” vibe, Levitt pulled pieces 
like a pearl-encrusted baseball 
hat, low-cut romper, and denim 
jumpsuit. The jumpsuit’s frayed 
edges inspired Plaza to play the 
part of a ball of yarn, curling her 
petite body into fetal position at 
one point. Taking direction from the 
rock-star-wife vibe, makeup artist 
Jo Strettell went with a chocolate 
smoky eye and nude lips. Hairstylist 
Christian Wood continued the 
theme by pumping up the volume of 
Plaza’s strands with thickening and 
texturizing sprays and a curling iron. 

GET THE LOOK: 

charlotte tilbury 
luxury palette in the 
sophisticate, $52, 
k.i.s.s.i.n.g lipstick 
in nude kate, $32, lip 
lustre in seduction, 
$22, bumble and bumble 
surf spray, $26, 
thickening full form 
mousse, $29
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#1 BEST SELLING BOLD HAIR COLOR

SplatHairColor.com

EVERYTHING YOU NEED FOR 

BOLD COLOR IN ONE COMPLETE KIT



contributors

zoey grossman
photographer, 

l.a. and nyc

shot aubrey  

plaza for “parlor  

tricks” (page 130).

“photographing aubrey 
plaza was awesome. she 
was probably the most 
mellow, cool, open-minded 
and down-to-earth  
person i’ve worked with.” 

hometown: born in 
manhattan, but raised  
in los angeles. i feel like 
saying new york gives me 
more street cred, but the truth  
is i grew up in hollywood.
instagram handle:  
@zoeygrossman
latest discovery:  
the art of relaxation and not 
taking things too seriously 
travel plans: going on tour 
with my boyfriend all over  
the u.s., and then my  
mom’s birthday in mexico
playing on repeat: lots 
of random things—robert 
schwartzman, depeche  
mode, elton john, built  
to spill, chicago
online fixation:  
photo blogs and websites
mode of transport:  
a good ol’ prius 
secret skill: painting  
and drawing, which  
i studied throughout  
high school and college

james orlando
photographer, brooklyn

shot the fashion  

feature “break of  

dawn” (page 150).

“photographing this 
story was so much fun! 
we listened to mykki 
blanco and brooke candy  
to get into the mood.”

hometown: gilboa, ny
instagram handle:  
@jamesorlandooo
latest discovery:  
adobe muse 
travel plans: l.a., but  
i’d love to go back to asia!
playing on repeat:  
young marco’s biology
online fixation: tumblr
compulsively reading: 
life hacks
mode of transport:  
the subway
sartorial signature:  
sporty tech

natalie lines
illustrator, 

birmingham, u.k.

created the artwork  

seen in the trend  

story “cruella 

intentions” (page 78).

“i adored contributing to 
this issue. i really got to 
be creative and free. plus, 
chloé and marni are two  
of my favorite labels,  
so drawing them was  
an absolute pleasure.” 

twitter handle:  
@natalielines
latest discovery:  
circular sunglasses 
travel plans: i’m desperate 
to go back to france and to 
spend some time in new york.
playing on repeat:  
sam smith and nirvana 
online fixation: olivia 
palermo’s travel and  
fashion blog (it’ll fill  
you with wanderlust).
compulsively reading:
pinterest tutorials 
mode of transport:  
a very old but  
(mostly) reliable car
secret skill: writing  
with both hands
sartorial signature:  
femininity

dani stahl
nylon style  

director, nyc

interviewed jennifer 

fisher for “good as 

gold” (page 86) and 

styled the fashion  

story “the new  

classic” (page 80),  

the accessories feature 

“graphic arts” (page 

172), and this month’s 

bag check “bright  

idea” (page 216). 

“it’s been a while since  
i’ve done a big accessories 
story, and i really sank  
my teeth into this one.  
i was also very excited  
to work with the fabulous 
stuart vevers on the 
coach feature. as always, 
it was a pleasure chatting 
with jennifer fisher. and 
what could be better for 
september’s bag check  
than chanel?” 

hometown: nyc. i’m a  
born-and-raised city kid
instagram handle:  
@thedanistahl
latest discovery: 
meditation—20 minutes,  
twice a day. i even have  
a mantra, but i can’t tell 
anyone what it is....
travel plans: i just booked  
my trip to paris fashion week. 
playing on repeat: i’m in a 
’90s grunge-rock phase. 
online fixation: equinox gym’s 
class schedule—i must look at 
that thing a zillion times a day.
compulsively reading: the 
secret history by donna tartt
secret skill: old-school  
video games
sartorial signature: too many 
accessories (although “too 
many” is actually impossible)
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From London to 
Milan to Paris to 
New York (duh), 
we’re trotting 
around the globe 
to keep each 
of your fashion 
week bases 
covered. And the 
clothes parading 
down the runway 
are only one part 
of the equation. 
This season, get 
ready to take 
things to the next 
level with special 
contributors like 
Paloma Faith, 
model Instagram 
takeovers, 
backstage beauty 
hacks, tons of 
street style,  
and so much 
more. Grab 
your favorite 
outfit, and let 
the countdown 
begin....

Two NYLON 

editors, two 

of our biggest 

Band Crushes, 

and a round of 

beers. This is 

the concept 

for our newest 

going-out 

feature, and 

it’s going to 

be crazy. will 

there be a love 

connection? 

You’ll just 

have to wait 

and see!

3,2,1...

IT’S 

FASHION 

MONTH! 

art house

band 

double

dates

Start building your apartment art collection with the 
coolest one-of-a-kind prints that won’t make your wallet  
cry (we swear!). Your friends will be so jealous.

THIS MONTH ON

nylon.com

NOW PLAYING ON NYLON TV:
Ever wonder which products our beauty 
editor keeps on her desk? Or what’s on 
heavy rotation on our office playlist? Get 
all this—plus some surprise visitors—as 
we go behind the scenes with staffers  
at NYLON HQ. Tune in now!



©2014 REEBOK INTERNATIONAL. ALL RIGHTS RESERVED. REEBOK IS A REGISTERED TRADEMARK OF REEBOK.

Wondering how to make a statement in your group? 

Introducing the Freestyle Hi, a much loved design from back in 

the day. Its quintessentially Reebok aesthetic, clean lines and 

almost absurd height are guaranteed to stand out in any crew.



the

bold
should  

the shape of  things to come is  angular, 
embell ished,  and nothing to shrug at . 
photographed by eric  t .  white. 
styled by savannah white 



clothing and 
shoes by fendi .

er
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clothing and 
shoes by 
simone rocha.
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clothing 
by noir  kei 
ninomiya.



clothing and 
accessories by 
isabel marant .
hair :  s iobhan 
benson.  makeup: 
sophie haig at 
ba-reps using 
dior.  manicurist : 
katherine st .  paul 
hi l l  at  the wal l 
group.  model : 
let ic ia at  one 
management .
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— F A S H I O N  N E W S

kick starters
two launches show why sneakers are 
still the shoe of choice this season.

fashion's next 
"it" sneaker
Back in 2011, Isabel Marant 
single-handedly made high- 
tops the cool-girl essential 
with one ingeniously 
designed wedge. This time 
around, it’s her husband 
Jérôme Dreyfuss’s turn 
to create the must-have 
kick of the moment. 
Drawing inspiration from 
the glamorous women of 
the ’70s—namely Farrah 
Fawcett—the Velcro-
strapped styles are #TBT-
worthy with a bit of modern 
edge. In rich leather, 

snakeskin or pony hair, 
they’re an elevated version 
of the comfy essential—that 
you can literally wear with 
everything. But Dreyfuss 
stresses it’s important to 
“stay fresh, not trashy,” so 
embrace the retro fun feel 
by pairing the sneaks with 
“flared pants, a miniskirt, 
or short-shorts” to make 
a vintage look way more 
millennial. DT jérôme 
dreyfuss run collection, 
$425 to $645 at jérôme 
dreyfuss, (212) 344-6920

620 new reasons 
to love j.crew
Thanks to the cult of J.Crew 
creative director Jenna Lyons, 
we see many a stylish girl 
rocking the baseball cap and 
sparkly skirt combo on the 
regular. Now there’s yet another 
reason to worship the brand: 
their growing selection of killer 
kicks. “We were really feeling 
the casual vibe this season,” 
explains Tom Mora, vice 
president of women’s design. 
But in true J.Crew form, they 
take everything to the next level. 
Besides stocking the requisite 
Nikes, they’ve also partnered 
with New Balance to debut 
exclusive colors of the must-
have NB 620, like teal and  
neon orange. More into slip-ons? 
They’ve got you covered with 
menswear-stripe Vans that  
you won't find anywhere else 
(except in our closets, of course). 
DIANA TSUI new balance 620, 
$80, vans slip-ons, $60 and  
$65, jcrew.com
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What Lykke Li and Avicii did 
for Sweden in the music world, 
Ulrika Lundgren is doing for 
the country’s fashion cred. 
The now Netherlands-based 
Lundgren has been Europe 
and Asia’s not-so-little secret 
since launching RIKA in 2005. 
The designer—known for her 
femme rocker looks—has not 
only collaborated with fellow 
cool chicks Helena Christensen 
and Caroline de Maigret, but 
she also founded a magazine 
and an Amsterdam hotel that 
both share her fashion label’s 
unique moniker. (Can you say 
branding genius?) RIKA is 
fi nally available in America 
with big-time retailers Ron 
Herman and Ikram now selling 
her It Girl-friendly collection 
of fuzzy sweaters (featuring 
her signature star motif), 
cozy sweatshirts, and colorful 
leopard prints, ranging from 
$150 to $1,800 per piece. “I love 
the idea of urban toughness—I 
design for someone who has 
to wear one outfi t the entire 
day from the off ice to a night 
spent who knows where,” 
says Lundgren. One thing’s 
for sure, if you’re in a perfectly 
styled RIKA outfi t, the journey’s 
much more important than the 
destination. DT

the
swedish
invasion

x factor: 
the month’s 
hottest 
collabs

altuzarra x target

cara delevingne 
x mulberry

100% 
bloomingdale's

sellout risk: high. 
prior target partnerships 
have crashed the website, 
so set a reminder.

Fans of Altuzarra can thank Target 
for bringing a new collection of 
aff ordable pieces with the brand's 
signature French sex kitten 
aesthetic. Hitting stores and the 
website on September 14, along 
with a limited run at Net-a-Porter, 
the nearly 50-item line covers the 
designer's greatest hits as well as 
lingerie (yes, including the lace 
mask) and shoes. So here’s your 
chance to snag a slit skirt or the 
perfect oxford (meant to be worn 
unbuttoned to the navel, naturally) 
at a fraction of the cost.

sellout risk: medium 
to high. they’re not 
exactly cheap, but both 
mulberry and delevingne 
have their own set of 
die-hard devotees.

Mulberry is known for having 
tie-ins with It Girls like Alexa 
Chung and Lana Del Rey on 
some of the most covetable 
handbags. Now the British 
luxury brand has partnered up 
with Cara Delevingne to create 
a namesake three-in-one style 
that can go from day to night. 
For the classic leather lover, 
there are three quilted leather 
versions, but the true standout 
is the pony hair camoufl age 
bag. Don’t be surprised if 
a famous friend or two is 
spotted toting it. DT

sellout risk: medium. 
you don’t have to camp out, 
but if you want something, 
click to buy immediately.

Department stores are fond of 
having exclusive pieces from 
their favorite designers, but 
Bloomingdale's is taking it one 
step further. They asked hundreds 
of designers to create exclusive 
capsule collections. The result? 
Over 1,000 exclusive items by the 
likes of DKNY, Burberry, Public 
School, and more. You could spend 
hours sorting through all of the 
pieces, but should you need some 
direction, a sleek orange crossbody 
bag by Marc by Marc Jacobs is a 
smart bet. If mirror selfi es are more 
your speed, Aiko's social-media-
friendly sweatshirt couldn't be 
a better match.
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ZIMMERMANN
Perforated Crepe Top 
and Stretch Sports 
Bra Set, $275, Printed 
Halterneck Bikini, 
$260, Printed Crepe 
Track Pants, $295, 
net-a-sporter.com

WITHOUT WALLS
At fi rst glance, this seems 

like your typical moto 
jacket, but it’s made with 

a water-resistant outer 
layer and quick-dry inner 
lining. Moto Jacket, $198, 

withoutwalls.com

LIVE THE PROCESS
Hooded Cape, $375, 
Classic Scoop Bra, $95, 
net-a-sporter.com. Classic 
Geometric Legging, $185, 
livetheprocess.com.

VIE ACTIVE
Lori Zip Sports Bra 
in Leopard, $89, 
withoutwalls.com

— F A S H I O N  N E W S

would you
sweat in this?

gym-wear reaches its stylish tipping point.
Being active (or at least looking active) has never been hotter. 
Sweaty Betty—already known for its awesome selection of 
workout gear—is spinning off  with a Sports Luxe line. Drop-
crotch sweatpants, printed sweatshirts, and bright jackets pull 
double duty from SoulCycle to Sunday brunch. 

Net-a-Porter recently launched its sporty sister site, Net-
a-Sporter, featuring exclusive pieces from Zimmermann and 
Live the Process, among others. And even Urban Outfi tters is 
getting in on the game with its sportswear site Without Walls. 
Coconut water not included. DT

SWEATY BETTY
Winter Warmer Luxe 
Parka, $295, Dedicate 
Luxe Vest, $109, Garden 
Luxe 7/8 Pant, $160, 
sweatybetty.com
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#newmodelstofollow
they may have fewer instagram followers than cara delevingne’s bunny 
(100k after just 19 posts—believe it), but these models are poised to blow 
up with their cool off -duty pics and packed runway rosters. by diana tsui

mica arganaraz
@micarganaraz 2k followers

Recognize her? The Argentinian beauty hit it big when she 
was tapped by Miuccia Prada to front Prada’s fall 2014 ad 
campaign. The love doesn't stop there: She’s also walked 
for Stella McCartney, Isabel Marant, and many others.
Why she’s awesome: The girl can rock a tousled lob like 
nobody’s business. What to double-tap: She has an eye for 
dreamy, perfectly cropped shots from whatever exotic locale 
she happens to be in at the moment. Future career as a 
photographer or creative director? Totally counting on it.

drake burnette  
@_mamajama  3k followers

Recognize her? The 28-year-old starred in Larry Clark's Marfa 
Girl before walking for the likes of Hermès, Chanel, and more.
Why she’s awesome: No pre-planned selfi es here! Her candid 
snaps show that she truly #wokeuplikethis. And…cheekbones. 
What to double-tap: Artistic shots of surreal landscapes, famous 
model friends like Catherine McNeil and Tilda Lindstam, and 
an occasional guest appearance by a fl uff y puppy.

binx walton
@binxwalton
38k followers

Recognize her?
Hailing from Tennessee, 
the 17-year-old made her 
debut on the Marc Jacobs 
runway last year before 
becoming the face of 
Balmain and Celine.
Why she’s awesome: 
She has the sleek, angular 
haircut that we’re all dying 
for right now. But her off -
duty style (think: part skater 
and part throwback hip-
hop) is worth copping, too.
What to double-tap: 
Badass skateboarding 
photos, funny behind-the-
scenes moments with 
fellow models, and gorgeous 
pics from her many shoots.

issa lish
@issalien
5k followers

Recognize her? 
While her runway cred 
might not be as extensive 
as the others featured here, 
this half-Japanese, half-
Mexican babe is on the 
verge of greatness. Need 
proof? Just check out the 
fall Balmain campaign 
that she shares with Binx.
Why she’s awesome: 
Those dark, oversize eyes 
give her an otherworldly look, 
which she wholeheartedly 
embraces with her Instagram 
handle and copious use 
of extraterrestrial stickers.
What to double-tap: 
Issa is more likely to 
be witty and kooky than 
share excessive selfi es 
(though the ones she 
does are pretty great). 

— F A S H I O N  N E W S
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material
difference

With a platinum single 
and Disney stardom 
under her belt, Zendaya 
should certainly be on 
your radar. And that’s not 
to mention her sick dance 
skills (seriously, watch her 
break it down in the video 
for “Replay”), and enviable 
polished-urban style (see 
any of her recent red carpet 
looks). All of this coolness 
combined has landed her 
a gig as the new face of 
Madonna and Lourdes 
Leon’s line, Material Girl. 
Here, we chat with Zendaya 
after the brand’s fall ’14 
campaign photo shoot.       

The Material Girl shoot you 
just wrapped took place 
at Coney Island—was that 
fun? It was cool because all 
of the rides were shut down 
and I was the only one 
there. Plus, someone made 
funnel cake for me. Cute 
clothes and funnel cake—
what more could I want? 

Did you always dream 
of being an entertainer? 
Yeah, ever since I was 
little. I started off  doing 
community plays, and it’s 
funny because I never 
got a big part. My fi rst 
role was the silkworm 
in James and the Giant 
Peach, which wasn't even 
a speaking part. You have 
to start somewhere!

How would you describe 
your personal style? 
Urban chic: down-to-
earth streetwear with 
a touch of high-end.

What do you like about 
Material Girl?  Not only is 
it edgy and fun, but it’s also 
aff ordable, so young people 
can access it. Plus, fashion 
is about setting your own 
trends, which Madonna 
and Lourdes do with this.

What can we look forward 
to in the fall collection? 
There are a lot of bold 
prints and statement 
items that you can pair 
with something simple to 
really set your outfi t apart. 
LISA MISCHIANTI
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step 
back
into the 
’90s
When Caterpillar Footwear 
fi rst introduced the chunky 
Colorado work boot back 
in 1991, it was beloved by 
construction workers and 
grunge girls alike. Well, get 
ready to be swept off  your 
feet again. Caterpillar is 
reintroducing the Colorado, 
but in cool new materials 
like leopard-print pony 
hair ($130). It’s love at fi rst 
sight—and in this case, 
we’re totally supportive of 
falling hard. MICHAELA 
BIASUCCI 



Amie
Cape
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from social media to moschino, 
rising model staz lindes infuses 
everything she touches with cool-
girl attitude. by lisa mischianti. 
photographed by beth garrabrant

— M O D E L  C I T I Z E N

Staz Lindes doesn’t see why 
anyone would want to follow her on 
Instagram. “I’m like, what is it?” she 
says with a laugh. “I guess whatever 
I’m doing is working, but I can’t 
really figure it out.” Clocking in at 
upwards of 42K followers with the 
handle @yostazyo, she certainly is 
doing something right. She may be 
unsure what that something is, but 
we’ll venture a guess: The 21-year-
old It Model and social media-
slash-Tumblr star is not only super 
striking and stylish, but she also has 
an apparent inability to take herself 
too seriously. (On her blog, fans even 
feel comfortable asking for all kinds 
of personal advice—and Lindes 
sincerely obliges.) 

London-born and California-
raised, she’s been a badass from the 
beginning. “I had pink hair when I 
was, like, eight,” she recalls. “I had 
a really awesome babysitter who 
used to dye it for me.” Throughout 
her formative years, she describes 
herself as “kind of a weird kid that 
usually fantasized about punks.”  
So it makes sense that the 
iconoclastic Jeremy Scott thought 
her the perfect fit to model his 
first-ever collection as the creative 
director of Moschino, for which 
Lindes appeared in both the 
lookbook and runway show. “When 
Jeremy and I met, we ended up 
really getting each other. We both 
like pop culture and retro stuff, and 
both think that fashion’s a bit silly 
and should be taken lightly,” she 
says. “I guess he just believed  
in me, so I feel very lucky.” 

When she’s not modeling,  
Lindes is pursuing her other 
passion: music. She’s self-taught 
(her father is rock star Hal Lindes  
of Dire Straits, so it runs in her 
blood), and primarily plays the 
guitar, but dabbles in other 
instruments as well. “I can kind  
of pick up anything,” she explains. 
“I have a banjo and ukulele lying 
around. I’m also trying to learn  
piano these days.” And although 
she’s long been a West Coast girl, 
she recently left the L.A. scene 
for New York City life and moved 
into a shared house in Brooklyn. 
“It’s sinking in the backyard, so 
it’s sideways a little,” she says 
amusedly. “All the floors are  
super warped—but it’s so cool.”

total
staz

“teresa ‘diddy ’  oman 
and me after just 
landing in puerto 
r ico.  i f  only she 
was pocket-size 
so i  could t ake her 
everywhere!” 

“ these were my first 

two runway shows 

ever.  wait ing behind 

that curt ain in the 

l ineup, i  felt  nerves 

l ike never before!“

“my friend anja 
konst antinova is 
one of the greatest 
souls i ’ve ever met . 
good things come 
to her because she 
gives back 100 
percent every day.” 



AVAILABLE AT MACY’S, MACYS.COM, DILLARD’S AND CARSON’S
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four 
score

fresh takes for fall from the 
fashion capitals of the world.

— M A S S  A P P E A L S

062 NEW YORK CITY 1. belstaff, $1,495 2. ray-ban, $300 3. as by df, $497 4. betsey johnson, $88 5. frends, $200  6. missguided, $18 
7. jennifer behr, $98 8. topshop, $40 9. miu miu, $2,100 10. h&m, $25 11. the frye company, $498 still lifes: kate lacey.

SHOP THESE ITEMS 

AT SHOP.NYLON.COM
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064 PARIS 1. fendi, $2,590 2. uniqlo, $30 3. christian louboutin, $695 4. guess, $70 5. penfield, $190 6. l.a.m.b., $285 7. opening 
ceremony, $385 8. victoria, victoria beckham, $795 9. issa, $525 10. miu miu, $490 11. comme des garçons, $350 still lifes: kate lacey.



065MILAN 1. ileana makri, $2,440 2. dolores haze, $261  3. stella mccartney, $300 4. boss, $385 5. cynthia rowley, shirt $225, pants 
$245 6. linda farrow, $730 7. saint laurent by hedi slimane, $3,150 8. cos, $350 9. dkny, $275 still lifes: kate lacey.



066 LONDON 1. nicole miller artelier, $295 2. element, $65 3. emporio armani, $2,445 4. givenchy, $590 5. xoxo, $59 6. converse, $70 
7. bcbgmaxazria, $598 8. newbark, $440 9. house of holland, $275 10. elevenparis, $155 11. material girl, $44 still lifes: kate lacey.



astarswomens.com

/  #motobabe



georgia 
may 
jagger 

with an awesome gig as the face  
of sunglass hut, this seasoned  
model and rock-family royalty  
has it made in the shade.  
by kate williams. photographed  
by sam nixon

sweater by see by 
chloé,  shorts by 
topshop,  jagger ’s 
own r ing.

068





Supermodel moms: They’re just  
like ours. “My mom texts me all  
the time, but then when I text her 
back, she never responds!” Georgia 
May Jagger complains, then adds 
with a knowing smile: “It’s because  
she turns her phone off when  
she’s not using it.”

Jagger’s mother is, of course, 
model/actress Jerry Hall (and  
her father, Mick Jagger of The 
Rolling Stones), so it’s funny  
to think that moms everywhere—
no matter how long their legs 
or cascading their locks—are 
frustrating their daughters  
in precisely the same way. 

But it’s clear that the 22-year- 
old Jagger admires her mother, 
as she’s been following in Hall’s 
modeling footsteps since her teen 
years. In that time, Jagger has 
worked steadily, appearing on 
Vogue covers around the world, 
walking for the likes of Chanel and 
Balmain, and starring in campaigns 
for Miu Miu, Rimmel, and Thierry 
Mugler. “My mom has always told 
me not to take myself too seriously 
and to remember that it’s all about 
fun, because she’s from a totally 
different era of modeling,” says 
Jagger of the advice Hall has passed 
on. “Back then it was much more 

jacket by sandro,  dress 
by thakoon addit ion, 
socks by we love 
colors,  boots by maje, 
sunglasses by coach.
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AVAILABLE AT

TILLYS.COM
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about glamour and girls being 
themselves.” Old-school, perhaps, 
but these are certainly wise  
words to live by.  

Jagger’s most recent modeling 
turn is as the face of Sunglass 
Hut, and when we meet, she’s in 
the midst of prepping to shoot 
their fall campaign in a Southern 
California mansion so over-the-top 
that the shrubbery has been Edward 
Scissorhands-ed into animal 
shapes. Inside the makeup trailer, 
a trio of stylists swarms around 
Jagger, busily adding long blonde 
extensions to her hair (as if it  
isn’t already magnificently full  
and flaxen). 

Though she’s flying solo for 
fall, the summer Sunglass Hut 
campaign paired Jagger with close 
friends and fellow rock royalty 
Theodora and Alexandra Richards, 
the spawn of Keith Richards. “It 
was fun for us to do this together, 
because we’ve known each other 

our whole lives,” says Jagger. “When 
we were little, I used to think they 
were twins. They were so blonde 
and they would talk like Minnie 
Mouse! Now, I see Theo more than 
I do Alex. When I’m in New York, 
Theo comes over to the Bowery and 
we, like, eat and do face masks.”

Though Jagger loves Los Angeles, 
her post-shoot agenda has her 
getting out of town ASAP, with 
a particular destination in mind. 
“We’re going to try to go see Britney 
Spears in Las Vegas,” she giggles. 
“My friend and I have become 
obsessed with the idea. We’ve 
wanted to see her in concert since 
she started in Vegas. We also  
really want to see Jay Z and 
Beyoncé.” We’re guessing she 
probably knows someone who  
can help make that happen.

EATING

I love Vietnamese 
cuisine, but I like to have 

English food when I’m 
home. Shepherd's pie 
is one of my favorites, 
especially at Ffiona’s 

restaurant on Kensington 
Church Street. 

DRINKING

A great cocktail, 
like an amaretto 
sour or a lychee 

martini.

WEARING

I like to buy really 
good staples like 
a nice sheepskin 
or leather jacket. 

I’m also really into 
my round Miu Miu 

sunglasses.

BEAUTIFYING

I use Tracie Martyn 
face products and 

REN body products. 
I also love Live Live 
& Organic in New 
York’s East Village. 
For makeup, I like 
Kate Moss’s matte 
Rimmel lipstick. 

LISTENING

My favorite album 
this year was Beyoncé 

(of course), and I’ve 
always loved bands 
like The Ronettes, 

The Supremes, Jimi 
Hendrix, The Clash, 

and Pixies. 

BLOGGING  
For “Georgia’s Journey” 

on sunglasshut.com. I’ve 
been the store’s global 
brand ambassador for 

two years now and a great 
perk of that is getting to 

take photographs and 
share them on the site.

VISITING

I'm going to 
Vienna soon, 

which I'm pretty 
excited about. 

BELIEVING 
In positivity—my 
mum always told 
me to think of the 
glass as half full. 

sweater by 

sandro, skirt with 

suspenders by 

topshop, sunglasses 

by persol, jagger’s 

own jewelry.





—  N O W  T R E N D I N G

knit
wit

pants get a good 
ribbing just in 
time for sweater 
weather.
Is there anything better than sitting 
around the house all day wearing your 
favorite pair of sweatpants—the ones 
that, even at your worst, you know 
you shouldn’t be caught dead in? 
Well, thanks to the kindness of some 
of the world’s leading designers, you 
can keep the comfort, amp up the 
chic, and actually leave the house for 
a night on the town. From New York 
to Paris, a quiet, cozy, and welcome 
trend emerged amidst all of the noise 
and hoopla of the fall collections: knit 
pants! Whether wide-wale or thinly 
ribbed, these trendy trousers seem 
heaven-sent after seasons of too-tight 
and too-tricky designs. But, make no 
mistake, these are not your run-of-
the-mill Saturday sweats designed 
for dog walking and marathon TV 
watching. From the sublime style of 
Haider Ackermann, Marc Jacobs, and 
Céline to the funky fun of Chanel, 
Edun, and The Row, these cuddly 
creations provide just the right 
amount of edge so that no one 
could ever accuse you of not 
making an eff ort. JOSEPH ERRICO

1. haider ackermann  2. louis 
vuitton  3. sonia rykiel 4. marc 
jacobs 5. the row 6. stella 
mccartney 7. edun 8. chanel 
9. céline
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http://gosmokefree.gc.ca/quit
http://gosmokefree.gc.ca/quit
http://gosmokefree.gc.ca/quit


SANUK.COM

FEATURED STYLE | SHY ANNE 

MALIA MANUEL

SIERRA BLAIR-COYLE

DONAVON FRANKENREITER

http://SANUK.COM
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cruella
intentions

deliciously evil but 
undeniably stylish, 
ms. de vil is coming 
for your closet.

In film, villains are often more 
interesting, more exciting—and 
can even be more beautiful. Case 
in point: Cruella de Vil, one of the 
most diabolical of all. Whippet-
thin with a slinky LBD and sparse 
palette of black, white, and red, 
her trademark look has been 
referenced and reappropriated 
for years (see: Daphne Guinness). 
But this season, it was her 
infamous coat that was called 
to mind across runways on both 
sides of the Atlantic. Real or 
faux, black-and-white fur flew 
down runways everywhere this 
fall. From Hedi Slimane’s mod 
approach for Saint Laurent 
to Donna Karan’s futuristic 
road warrior to Chloé’s printed 
shearlings, the graphic appeal  
of these coats is undeniable.  
And no matter where you 
personally fall on the fur debate,  
I can assure you that at least  

clockwise from top left: betsey 
johnson, akris, blugirl, marni, 
diane von furstenberg, chloe.
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no Dalmatian puppies were  
harmed in the process. JE
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www.dollhouse.com

You are beautiful

http://www.dollhouse.com


the new classic
this season, coach gets reimagined for its first full ready-to-wear collection. 
photographed by david shama. styled by dani stahl

080



this page and 

opposite page: 

al l  clothing and 

accessories  

by coach.



Leather goods have long been 

Coach’s bread and butter, its 

carryalls a kind of iconic fixture in 

handbag history. If you’re anything 

like me, a classic Coach bag—with 

its effortless wearability—was the 

very first designer dud you ever 

lusted after. This season, the label 

will be translating the timeless 

American style it’s become famous 

for into a debut ready-to-wear 

collection under the leadership of 

the brilliant Stuart Vevers. Vevers 

is a true industry vet: a Central 

Saint Martins grad who’s worked 

everywhere from Calvin Klein to 

Givenchy to Mulberry, and who’s 

racked up an abundance of honors 

along the way. At the helm of 

Coach, he presents an inaugural 

fall ’14 range that is essentially 

the ultimate autumn wardrobe. 

Featuring rich red and neutral 

tones, a prominent oversized 

herringbone pattern, and loads of 

leathers, suedes, and shearling, the 

offerings play with the dichotomy 

of luxury and utility, fusing a sleek, 

urban vibe with a rugged heritage 

sensibility. This is the new Coach—

and we can’t get enough. 

DANI STAHL   
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au revoir,
summer

au revoir,
The ethereal, synth-
laden sound of Brooklyn 
trio Au Revoir Simone 
hit 10 U.S. cities this 
summer courtesy of 
the NYLON Summer 
Music Tour presented by 

Wildfox. Accompanied 
by alt-pop outfit Little 
Daylight, indie duo 
Dresses, and Portland-
based band The Lower 
48, the shows were 
packed with amazing 
performances on 
all accounts. Some 
seriously sweet limited-
edition tour tees 
designed by Wildfox 

rounded out the 
experience for the most 
awesome time ever. 
Until next year, Music 
Tour—it’s been real!

summer
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#wildfoxNYLONtour



all  clothing and 

accessories by coach. 

hair :  siobhan benson 

using davines.  makeup: 

daniel le weldon using 

nars.  manicurist :  martha 

fekete at bryan bantry 

using nars.  model: 

maria at wilhelmina. 

shot at urban cowboy 

b&b, brooklyn. 
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The Express flagship 
store opens in Times 
Square with a rockin’ 
performance by Robin 
Thicke, and supermodel 
Kate Upton appears as 
the first-ever brand 

ambassador in an awesome 
South Beach runway show.

2014

Express helps 
launch the bright 

skinny jean 
craze that takes 
America by storm.
Hollywood style 
heavyweights like 
Kerry Washington, 

are spotted 

2011
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celebrating 
the brand that 
brings high 
style to all. by 
patty adams 
martinez. 
photographed 
by sunny 
shokrae

 cult of:

express

C U LT  O F —

No matter where you’re 
headed, Express has you 
covered. As a go-to brand 
for everything from basics 
and casual styles to party 
dresses and sophisticated 
staples, it’s consistently 
bringing the trendiest 
of-the-moment looks to 
the masses—including 
this season’s homage to 
‘90s rocker chic and jungle 
prints. Express proves time 
and time again that fun, 
forward-thinking fashion 
can be accessible and 
doesn't have to break the 
bank. So if the brand's epic 
spring break parties and 
star-studded events (not 
to mention its legendary 
runway show smack in the 
middle of Times Square) 
weren't reminder enough 
of its cool factor, the styles 
speak for themselves. 
Here, we recall some of the 
brand’s most memorable 
moments over the years.

The first Express 
store opens in 

Chicago’s posh Water 
Tower Place under 
the name Limited 
Express. Two years 
later, Express 

becomes the first 
separate division 
of Limited Brands.

 During the height 
of supermodel 
mania, Express 

scores points for 
featuring Naomi 
Campbell, Tyra 

Banks, and Christy 
Turlington in its 
signature ads.

Express reaches 
the 100-store 

milestone, proving 
it's already 
a major hit.

1993

1984

The Express Design 
studio is established 

in Manhattan’s 
Flatiron District, 
bringing the Ohio-
based brand to 

the heart of the 
Big Apple.

2000

Guys join in the 
fun when the 

company's men's 
line, Structure, 
gets integrated 
into Express, 

making it a dual-
gender brand.

2001

1980

Charlize Theron, 
and Hilary Duff 
are spotted 

sporting Express' 
bold-hued denim.
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When I first met Jennifer Fisher 
years ago—a fateful connection 
made through a mutual Manhattan 
hair colorist (really!)—it was love 
at first sight. Jennifer is in the 
business of designing amazing 
jewelry, and I’m in the business of 
obsessing over amazing jewelry, 
so we obviously clicked. Fisher 
is truly one of the coolest, most 
stylish women I know, and among 
my favorite things about her is her 
belief that fashion should be fun. 
This lighthearted sensibility really 
shows in her work—a range of smart 
and playful pieces that are both 
contemporary and classic. Here,  
I chat with her about her fabulous 
line and life.

good as gold
dani stahl gets the full 411 from jewelry designer jennifer fisher. 
photographed by nick sethi



As a jeans girl myself, I couldn’t 
help but notice you have a pretty 
enviable denim collection—how 
did that start? Growing up, my 
grandfather was a polo player and 
kind of a cowboy in California, who 
used to wear Wrangler denim every 
day. And my father would always 
wear the same pair of Levi’s 117s. 
My dad would often take me denim 
shopping as a kid, so I guess it 
was sort of ingrained in my brain.

Do you have a signature piece 
that you’re always wearing? 
Yes, my talisman charm necklace. 
It’s always with me. Even if I’m not 
wearing it, I’m carrying it in my bag.

How do you like to style your 
jewelry? I like layering multiple 
cuff s and chokers, or throwing 
on something more simple like 
an armband paired with our new 
Pavé White Diamond Double Pin 
Earrings, depending on my mood.

What’s the best part of your job?
Every day is diff erent.

What’s your favorite spot in New 
York and why? Mr. Chow restaurant 
in Tribeca. It’s our family hangout, 
our favorite place to sit outside 
and have dinner together at least 
once a week.

What are you really into right now? 
Culottes. And my diamond burnish 
word cuff s—I always have one on 
and switch them out based on 
how I’m feeling that day.

Any secret skills? Cooking. It’s my 
favorite hobby. I make the girls in 
my off ice lunch at least a few times 
a week: if it’s not my famous Italian 
tuna, it’s avocado toast.

Hoarding versus collecting: 
discuss. Neither! I hate clutter 
and if I collect anything, it’s 
curated vintage and designer fi nds.

And then the best of all the 
questions: Why are you so fabulous? 
Because I’m doing what I love 
surrounded by the people I love. 
That would make anyone fabulous!

h
a

ir
: 

d
a

n
a

 b
o

y
e

r 
a

t 
a

rt
m

ix
 c

re
a

ti
v
e

. 
m

a
k

e
u

p
: 

im
a

n
e

 fi
 o

c
c

h
i.
 

How did you fi rst get into jewelry?
After giving birth to my son, Shane, 
I wanted a special piece of jewelry 
to represent him. I made a dog tag 
with his name stamped on it and 
wore it on a long, gold chain. When 
people kept stopping me on the 
street asking me where I got my 
necklace, I knew I had something. 

How would you describe your 
line’s aesthetic? Classical 
modern with an edge.

What’s your design philosophy?
To create pieces that become 
a part of you—the ones that live 
on your nightstand, not in a drawer.

Who is the Jennifer Fisher 
customer? She’s every woman. 
I want my line to be wearable 
regardless of age or style.

What’s new and exciting for the 
fall collection? It’s more minimalist. 
I’ve veered in this direction with my 
personal style: taking a less-is-more 
approach. Fine diamond cuff s, 
chokers—smaller, more delicate 
pieces that make a statement. Our 
brass range centers around a knot 
theme and has been getting a great 
response, especially the knot choker. 
It’s my favorite.

How would you describe your 
personal style? Tomboy chic.

http://durangoboot.com


Opening Ceremony’s fi rst location, 
on a small street near Manhattan's 
Chinatown, was the result of a happy 
accident. Founders Carol Lim and 
Humberto Leon stumbled upon the 
space after going for dim sum. Since 
that fateful intersection of food and 
fashion, the duo have been known to 
mix their two passions. Case in point: 
Opening Ceremony’s fi rst runway 
show had everyone buzzing not only 
about the cars that lined the set but 
also the treat in the gift bag—the 
nearly impossible-to-get Cronut. 
The follow-up this fall was a dripping 
chocolate wall that became the 
sweet talk of fashion week. How 
does the fusion work? It's a matter 
of good taste.

What was the story behind 
the chocolate wall?
Carol Lim: We had taken a trip to 
Antwerp and were inspired by the 
city's folklore. When you think of 
Belgium, you think about the food, 
like mussels, waff les, and chocolate! 
We wanted a sensory experience and 
nothing could be more luxurious.
Humberto Leon: Everyone goes to a 
thousand shows. And so we thought, 
there should be this feeling of 
excitement about ours. 

feasting 
on fashion

after 12 years as 
partners in opening 
ceremony and later 
kenzo, carol lim and 
humberto leon fi nd 
plenty of inspiration 
in fashion... and food. 
by diana tsui

Did you do tastings? 
HL: Defi nitely. We did a lot of tastings, 
and a lot of pour tests. You can only 
imagine! In the middle of the show, 
chocolate started dripping, and all of 
a sudden, you get this waft of 
chocolate scent coming towards you. 
Then you see chocolate pouring down 
from the ceiling. To get it to pour is 
not easy. It turns hard the minute it 
reaches room temperature, so it 
was very tricky to get it done.

Do you both have a sweet tooth?
HL: I’m not a sweets person. What’s 
interesting is that Carol and I 
discovered our love of chocolate after 
we did this show. We both liked Asian 
desserts because they’re less sweet. 
And we’re generally those people with 
the occasional driving snack. But now, 
a Snickers or Whatchamacallit sounds 
amazing. Carol’s a Kit Kat kind of girl. 

What’s your go-to treat now 
that you’re pregnant, Carol?
CL: I’ve always loved spicy, but now 
I want spicier. My husband goes, “I 
just cooked you a beautiful meal and 
you want to put hot sauce all over 
it?” With my pregnancy, I feel like I 
could throw it on anything, even with 
my ice cream. And he’s like, “You’re 
disgusting.” One time I forgot I had 
poured hot sauce all over my soba 
dish and I gave my daughter [who 
turns two in October] some, and 
she turned bright red—poor thing. 

What’s your treat, Humberto?
HL: I have a good and a bad. My good 
is probably at The Smile. Their peanut 
butter and jelly cookie that is both 
gluten-free and vegan. And I would 
say on the bad end would be a 
Dunkin' Donuts glazed.

And not Spam?
HL: Oh, I love Spam. Spam musubi at 
L&L! I'm trying to make Spam musubi 
at home, which is so easy. It’s like, 
well, if I want to cook, do I want to 
make musubis? Or do I want to 
make something more diff icult?

What’s this we’ve heard about you 
wanting to open a grocery store?
CL: We talk about it all the time. We 
want to curate and open our version 
of a grocery store with a takeaway 
food component. 
HL: I’ve always been obsessed with 
supermarkets. I grew up in the 
suburbs, and the grocery store has 
always been a really big infl uence in 
my life. Even when I go upstate or 
back home, all I want to do is go to 
a supermarket. It’s hard to say what’s 
in my fantasy store—but it’s exciting 
to see the possibilities of how it 
can be redefi ned.

But then she wanted more!



http://LAMERCOLLECTIONS.COM
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there’s no need to hide your love for the label:  
bold,  look-at-me logos  make a spectacular return.
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1. jeremy scott for adidas, $180 2. american eagle outfitters, $25 3. mcm, $595 4. marc by marc jacobs, $298 5. kangol, $9 6. penfield, $30 7. vfiles, $255 8. saint 
laurent by hedi slimane, $275 9. guess, $60 10. tory burch, $185 opposite page: all clothing, hat, gloves, and shoes by a.f. vandevorst, garter by zana bayne, neckpiece 
by bond hardware, black fishnet gloves by leg avenue. previous page: all clothing and accessories by moschino.



094 1. acne studios, $300 2. kenzo, $685 3. converse, $65 4. no. 21, $295 5. gucci, $295 6. calvin klein jeans, $247 7. moschino, $495 8. marc by marc 
jacobs, $40 9. vans, $43 10. obey, $22 opposite page: coat, shirt, and skirt by max mara, shirt around neck by sportmax, ring and earring by noir. 







1. stüssy, $62 2. nike, $50 3. g-star, $120 4. cheap monday, $40 5. volcom, $27 6. karl lagerfeld, $45 7. luncchboxx, $43  8. puma, $59 9. brixton, $20 10. mcq alexander mcqueen, 
$165 opposite page: all clothing by hood by air, hat and lanyard with mouth guard by bond hardware, shoes by giuseppe zanotti design. hair: travis speck at sally hershberger. makeup: 
mark edio at see management using nars. manicurist: angel williams at opus beauty using dior vernis. model: daiane at next. 097



hit list

beauty



beauty’s
most

wanted

with the help of it girls, experts,  
readers, and editors, we rounded  
up the must-have hair products,  
makeup, fragrances, and more  
for our third annual beauty awards,  
and then got funny lady nasim  
pedrad to be the star of the show.  

photographed by ted emmons. 

still lifes photographed by david brandon geeting
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1. clairol professional shimmer 
lights shampoo, $8, sallybeauty.
com “So great for blondes!  
The purple cancels out the 
yellows, so it naturally lightens 
your hair without having to 
bleach it.” Niki Takesh, stylist 

2. wella professionals brilliance 
conditioner, $14, wella.com 
for salons “Keeps colored hair 
happy, shiny, and conditions 
without weighing it down.” Marie 
Robinson, hair colorist

3. shu uemura cleansing 
oil shampoo, $57, 
shuuemuraartofhair-usa.com 
”This leaves even my coarse 
strands super soft. Also, it smells 
like a magical seaside garden.” 
Katie Dickens, beauty director

4. unite 7seconds condition 
leave-in detangler, $26,  
unitehair.com “It hydrates, 
detangles, and protects hair  
from heat styling and UV rays, 
plus it’s great for all hair types.” 
Bobby Eliot, hairstylist

5. oribe gold lust transformative 
masque, $62, oribe.com “It really 
penetrates hair, leaving it full of 
moisture, bounce, and shine.” 
Victoria Hunter, hair colorist

6. purely perfect cleansing  
creme, $40, hairstory.com
“This is all you need to  
never have a bad hair day  
again.” Natalia López de 
Quintana, hairstylist

7. manic panic manic mixer 
pastel-izer classic cream  
formula, $9, manicpanic.biz 
”Basically, the only thing you 
should ever use to get that 
washed-out pastel color  
that’s all the rage right now.”  
Jade Taylor, beauty editor

8. davines alchemic 
conditioner chocolate, 
$28.50, davines.com  
“It’s amazing for refreshing 
reds, blondes, browns, 
and anything in between.” 
Victoria Hunter

9. organix nourishing 
coconut milk conditioner,  
$8, ulta.com “It has the  
best scent and leaves  
hair shiny and smooth.” 
Kailei T., reader

http://sallybeauty.com
http://sallybeauty.com
http://wella.com
http://unitehair.com
http://oribe.com
http://hairstory.com
http://davines.com
http://ulta.com
http://shuuemuraartofhair-usa.com
http://manicpanic.biz
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1. leonor greyl éclat naturel,  
$46, leonorgreyl-usa.com  
“The cream gives a wonderful 
sheen and separation.” Tony 
Chavez, hairstylist

2. r+co. mannequin styling paste, 
$28, randco.com “A dime-size 
amount raked through damp 
hair gives the most magical soft 
textured wave, while on dry hair, 
it gives a nice rough texture.” 
Michelle Snyder, hairstylist

3. kérastase elixir ultime hair oil, 
$56, kerastase-usa.com ”I put 
this on often when my hair is dry 
and it helps create a great style, 
and also makes my hair shiny  
and soft.” Chelsea Leyland, DJ

4. bumble and bumble cityswept 
finish, $29, bumbleandbumble.
com “Parisian-style, just-woke-
up bed head has been a hair 
obsession of mine for years and 
this spray gets you just that.” 
Michelle Lee, editor-in-chief

5. l’oréal paris elnett satin 
hairspray, $15, lorealparisusa.com
“It gives maximum hold but never 
looks like there is hairspray in  
the hair. And it brushes out 
without leaving any residue.” 
Thomas Dunkin, hairstylist 

6. aveda smooth infusion 
naturally straight, $26, aveda.com 
“Smooths out even the unruliest 
of curls (mine) and maintains a 
blowout for days.” Katie Dickens

7. sachajuan ocean mist,  
$28, barneys.com “An amazing 
texture spray with an ultra-  
fine mist for added control.”  
Luke Chamberlain, hairstylist

8. living proof restore instant 
protection, $26, livingproof.com 
”This protects my fine strands 
from the heat of the blow-dryer, 
and also keeps flyaways at bay.” 
Beth Garrabrant, photo director

9. phyto professional intense 
volume mousse, $24, beauty.
com “You can get a lot of volume 
without any flaky buildup,  
even on fine hair.” Matthew 
Monzon, hairstylist

10. tigi bed head superstar queen 
for a day thickening spray, $20, 
ulta.com ”Spray it from roots to 
ends and blow-dry for incredible 
body.” Jessica Gillin, hairstylist

http://randco.com
http://bumbleandbumble.com
http://bumbleandbumble.com
http://lorealparisusa.com
http://aveda.com
http://barneys.com
http://livingproof.com
http://beauty.com
http://beauty.com
http://ulta.com
http://leonorgreyl-usa.com
http://kerastase-usa.com




5. mario badescu acne facial 
cleanser, $15, mariobadescu.
com “This face wash is gentle 
but does the job and keeps 
my skin clear and beautiful!” 
Savannah S., reader

6. skinceuticals retexturing 
activator, $73, skinceuticals.
com ”It increases cell 
turnover and contains 
hyaluronic acid so skin  
looks plumper and pore  
size is reduced.” Paul  
Jarrod Frank, dermatologist

7. tatcha luminous dewy  
skin mist, $48, tatcha.com
“It’s amazing on clean skin 
as a moisture spray, and also 
over makeup to refresh. It 
immediately brings life  
and light back into the skin.” 
Tamah, makeup artist

8. rodin olio lusso face  
oil, $150, oliolusso.com 
“Before you put on your 
makeup, this oil is a must! 
I like to mix it with a little 
moisturizer to make the skin 
radiant all day long.” Deanna 
Melluso, makeup artist

9. st. ives fresh skin apricot 
scrub, $4, drugstore.com 
“After every use, my tired, 
dull skin looks brighter 
and feels so much softer.” 
Chelsea D., reader

10. la roche-posay effaclar 
duo, $37, laroche-posay.us 
“Great for clearing existing 
acne and especially for 
preventing blackheads  
and whiteheads around  
the chin and nose.”  
Dr. Paul Jarrod Frank

11. dr. dennis gross skincare 
alpha beta peel, $84 for 30, 
sephora.com “Great for all 
skin types: It helps to reduce 
clogged pores and improves 
luminosity.” Elizabeth Tanzi, 
dermatologist

12. 37 extreme actives high 
performance anti-aging 
cream, $295 for 1.7 oz., 
neimanmarcus.com “This is 
the miracle face cream! It 
hydrates, lightens spots, and 
restores your face's natural 
glow.” Hannah Bronfman, 
co-founder of Beautified app 

13. sunday riley good genes 
treatment, $105, sephora.
com ”I can always count on 
this serum to make me look 
instantly well-rested even 
when I’m not.” Haley Stark, 
art director

14. kiehl’s creamy eye 
treatment with avocado, 
$26.50, kiehls.com ”It takes 
away the stress of a long 
day with a quick burst of 
hydration, and minimizes the 
appearance of dark circles.” 
Ariel Ostad, dermatologist

15. glamglow thirstymud 
hydrating treatment, $69, 
sephora.com ”I’m tempted  
to slather it all over my  
body. It makes me feel  
like a moisturized goddess.” 
Brittany G., reader

3. aveeno positively radiant 
daily moisturizer with 
broad spectrum spf 30, $15, 
drugstore.com “The light-
reflecting minerals make skin 
look evenly toned and soy 
works to improve the look of 
brown spots and dark marks.” 
Susan Bard, dermatologist

4. neutrogena ultra 
gentle daily cleanser, $9, 
neutrogena.com ”Gets your 
face clean without leaving  
a film or stripping the skin.”  
Doris Day, dermatologist

1. eltamd uv clear broad 
spectrum spf 46, $30, 
eltamd.com “It’s completely 
clear, invisible, and doesn’t 
leave a film on the face 
while still providing broad-
spectrum UVA/UVB 
protection.” Jeannette  
Graf, dermatologist 

2. elizabeth arden eight  
hour cream skin protectant, 
$21, elizabetharden.com  
“So versatile. It hydrates, 
calms sensitive skin, and  
is also great as a shimmer-
less highlighter.” Jenna 
Kristina, makeup artist

http://mariobadescu.com
http://mariobadescu.com
http://skinceuticals.com
http://skinceuticals.com
http://tatcha.com
http://oliolusso.com
http://drugstore.com
http://sephora.com
http://neimanmarcus.com
http://sephora.com
http://sephora.com
http://kiehls.com
http://sephora.com
http://drugstore.com
http://neutrogena.com
http://eltamd.com
http://elizabetharden.com
http://laroche-posay.us
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1. urban decay naked3 palette, 
$54, sephora.com “Just lots of  
gorgeous nudes and shimmering 
shades to keep your eyelids 
looking dewy and sun-kissed.” 
Chelsea C., reader 

2. anastasia beverly hills dipbrow 
pomade (shown in taupe, soft 
brown, and dark brown), $18 each, 
sephora.com “It gets the job done 
while still looking natural and 
effortless.” Sky Ferreira, musician

3. chanel quadra eyeshadow  
in mystic eyes, $61, chanel.com 
“It’s so versatile that you can 
achieve everything from a subtle 
look to an intense smoky eye.” 
Adam Breuchaud, makeup artist

4. benefit they’re real! mascara, 
$23, benefitcosmetics.com  
“If you want long dramatic lashes, 
nothing beats this mascara. 
People ask me all the time if  
I have extensions when I wear  
it.” Niki Takesh

5. covergirl bombshell 
shineshadow by lashblast  
(shown in gold goddess and  
color me money), $9 each, 
drugstore.com “Gives you that 
awesome glossy-lid look without 
having to smear Vaseline  
on your eyes.” Jade Taylor

6. stila stay all day waterproof 
liquid eye liner (shown in cobalt, 
moss, and paradise pink), $20, 
sephora.com ”There are so  
many fun colors and the  
formula doesn’t budge all day.”  
Marni Burton, makeup artist

7. tarte lights, camera, splashes 
4-in-1 waterproof mascara,  
$20, sephora.com “This is an 
extremely black glossy mascara 
that never bleeds, transfers,  
or smudges.” Jenna Kristina

8. urban decay 24/7 glide-on 
eye pencil (shown in perversion, 
smoke, and demolition), $20, 
sephora.com “These blend easily 
and dry down for all-day wear. 
Great colors and Perversion is  
the best and blackest pencil  
out there.” Carlene K., reader

9. m.a.c cosmetics fluidline in 
blacktrack, $16, maccosmetics.
com “Makeup application never 
really came naturally for me,  
but this just makes it so doable.” 
Rachel Antonoff, designer

10. sephora collection long lasting 
eyeliner high precision brush in 
black, $12, sephora.com “This is 
the secret to the perfect cat-eye.  
The applicator is super-fine and 
the color is ultra-pigmented so 
that you get a solid line in just  
one swipe.” Hannah Bronfman

http://sephora.com
http://sephora.com
http://chanel.com
http://benefitcosmetics.com
http://drugstore.com
http://sephora.com
http://sephora.com
http://sephora.com
http://maccosmetics.com
http://maccosmetics.com
http://sephora.com
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1., 2., 5. m.a.c cosmetics lipstick 
(shown in candy yum yum, 
diva, and lady danger), $16, 
maccosmetics.com “M.A.C’s 
lipsticks are not only vibrant, 
but stay on forever, so I don’t 
have to worry about constantly 
reapplying.” Natalie L., reader

3. maybelline new york baby  
lips, $4.50, maybelline.com  
“My childhood Lipsmackers 
obsession has morphed into 
something way cooler for 
adulthood, thanks to this ultra-
moisturizing balm. I wear them 
all day, every day.” Liza Darwin, 
digital editorial director

4. diorific lipstick in magic  
wine, $36, dior.com “It looks  
as beautiful as the purse  
I pull it out of and decorates  
a dinner table quite nicely.  
I like this one for true drama.”  
Natalia Kills, musician

6. clinique chubby stick 
moisturizing lip colour balm  
in whole lotta honey, $17, 
clinique.com “It enhances my 
clients’ natural lip color, while 
providing lasting moisture.” 
Kelsey Deenihan, makeup artist

7. charlotte tilbury k.i.s.s.i.n.g 
lipstick in nude kate, $32, 
charlottetilbury.com  
“Not too beige, not too pink,  
with just enough warmth,  
this is the perfect nude.”  
Robin Black, makeup artist

8. nars velvet matte lip pencil  
in dragon girl, $25, 
narscosmetics.com “This looks 
good on everyone, is super 
pigmented, and is so easy  
to apply.” Deanna Melluso

9. lipstick queen hello sailor,  
$25, spacenk.com ”It gives lips  
a nice berry-stained tint, with  
just the right amount of shine.” 
Katie Dickens

10. revlon colorburst matte  
balm (shown in unapologetic), 
$9.50, ulta.com “They are great 
to throw in your bag for easy  
lip color! And I love that it’s 
matte.” Harley Viera-Newton, DJ

11. burt’s bees tinted lip balm 
(shown in rose), $7, burtsbees.
com ”These little gems add a 
hint of color, so lips look naturally 
flushed and feel soft and supple.” 
Kristee Liu, makeup artist

http://maccosmetics.com
http://maybelline.com
http://dior.com
http://clinique.com
http://charlottetilbury.com
http://narscosmetics.com
http://spacenk.com
http://ulta.com
http://burtsbees.com
http://burtsbees.com
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1. hourglass ambient lighting 
powder (shown in ethereal light), 
$45, sephora.com “Adds glow, 
diffuses imperfections, and  
softly highlights cheekbones.” 
Kathy Jeung, makeup artist

2. tom ford cheek color blush in 
flush, $57, shop.nordstrom.com 
“I’m in absolute love with this 
color because it looks beautiful 
on virtually anyone and applies 
like a dream.” Kathy Jeung

3. dr. jart+ water fuse beauty 
balm, $34, sephora.com “Like  
a topical Instagram filter, it’s 
just the thing for the no-makeup 
makeup look.” Liza Darwin

4. kiehl’s micro-blur skin 
perfector, $35, kiehls.com  
“As soon as I apply it, my  
pores magically disappear!”  
Gina M., reader

5. chanel les beiges healthy  
skin glow sheer colour SPF 15, 
$57.50, chanel.com “I use this 
over foundation to get a nice 
luminous finish.” Chiara  
Ferragni, fashion blogger  

6. nars illuminator (shown in 
copacabana and laguna), $30, 
narscosmetics.com “Just the  
thing for perfectly dewy 
highlights, and they come in 
shades for every skin tone.” 
Denika Bedrossian, makeup artist

7. giorgio armani luminous 
silk foundation, $62, 
giorgioarmanibeauty.com  
“This is the only foundation  
you will ever need. It’s buildable 
so you can easily adjust the 
coverage.” Adam Breuchaud

8. yves saint laurent baby doll 
kiss and blush rouge effrontee, 
$40, yslbeautyus.com “It leaves a 
light, natural-looking pink tint on 
your cheeks. Plus, it doubles as a 
great lipstick.” Staz Lindes, model

9. laura mercier loose setting 
powder, $35, lauramercier.com 
“I always reach for this powder 
when I need to tamp down  
shine and set concealer.”  
Andre Sarmiento, makeup artist

10. benefit hoola bronzing 
powder, $28, benefitcosmetics.
com “It's matte and has no red 
in it, so while it’s a great bronzer, 
it’s also perfect for contouring.” 
Andre Sarmiento

11. laura mercier secret 
camouflage, $33, lauramercier.
com “It covers everything without 
looking super heavy but works 
especially great for spot treating.” 
Kristin Gallegos, makeup artist

12. yves saint laurent touche 
éclat, $41, yslbeautyus.com  
“I call these pens my ‘magic 
markers.’ They not only 
erase shadows and conceal 
imperfections flawlessly, but  
also deliver a soft bounce of light 
that wakes up your complexion.” 
Roxy Saffaie, makeup artist

http://sephora.com
http://shop.nordstrom.com
http://sephora.com
http://kiehls.com
http://chanel.com
http://narscosmetics.com
http://giorgioarmanibeauty.com
http://yslbeautyus.com
http://lauramercier.com
http://benefitcosmetics.com
http://benefitcosmetics.com
http://lauramercier.com
http://lauramercier.com
http://yslbeautyus.com
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4. zoya remove plus, $10, zoya.
com “This remover is genius— 
it takes off nail polish so quick 
and easy without over-drying  
and it smells amazing.” Alicia 
Torello, manicurist

5. floss gloss nail lacquer  
in stun, dimepiece, and honey,  
$8 each, shop.nylon.com  
“These are the best glitters.  
They all go on very easily and 
have a great holographic finish.”  
Rita Pinto, manicurist

6. dior nail glow, $25, dior.com  
“This is my essential on-set ‘clean 
nail’ product. It’s ultra glossy, and 
the pink undertone makes nails 
look so healthy!” Fleury Rose, 
manicurist

7. orly bonder, $10, orlybeauty.
com “The rubberized formula 
adheres to the nail to grip  
polish for a longer-lasting 
manicure.” Alicia Torello

8. essie in for the twill of it,  
$8.50, essie.com “Dark and 
mysterious, when it hits the  
light just so, it could look like  
a greeny gunmetal or deep  
silvery purple and it’s 100  
percent magical.” Miss Pop

9. deborah lippmann smooth 
operator buffer file, $12, sephora.
com “The files have the perfect 
grit and the buffer does its thing 
without damaging your nails.” 
Jessica Washick, manicurist

10. dior vernis in junon,  
$26, dior.com “This long- 
wear polish lasts two weeks 
and comes in so many beautiful 
colors, but my favorite is  
Junon, a lovely gray with  
hints of blue.” Rita Pinto

11. seche vite dry fast top coat, 
$10, ulta.com “I am obsessed  
with this. It’s so amazing for 
nail art because it never streaks 
colors and is incredibly fast-
drying.” Fleury Rose

12. jinsoon nail polish in 
nostalgia, $18, net-a-porter.com 
“Pretty much the perfect  
neutral (i.e.: not pink) shade.” 
Katie Dickens 

13. sally hansen instant cuticle 
remover, $6, drugstore.com
“It quickly softens the cuticles, 
making them so easy to remove.” 
Natalie Pavloski, manicurist

1. sephora formula x (shown 
in pedal to the metal), $10.50-
$12.50, sephora.com “Highly 
vibrant, pigmented polishes  
in beautiful and interesting 
shades.” Adakiss, manicurist

2. butter london nail lacquer  
in fiver, $15, butterlondon.com  
“It's a beautiful mint green  
color that really lasts.”  
Michelle F., reader

3. china glaze neons (shown in 
neon lime light), $7, sallybeauty.
com “They’re so bright, you're 
going to need sunnies. And 
the range offers a lot of unique 
colors.” Miss Pop, manicurist

http://zoya.com
http://zoya.com
http://shop.nylon.com
http://dior.com
http://orlybeauty.com
http://orlybeauty.com
http://essie.com
http://sephora.com
http://sephora.com
http://dior.com
http://ulta.com
http://drugstore.com
http://sephora.com
http://butterlondon.com
http://sallybeauty.com
http://sallybeauty.com
http://net-a-porter.com


walk the walk

Cycle  21  of  America ’s  Next  Top  Model  brings  the  return 

of  J .  A l exander  ( a . k . a .  m iss  j )  t o  t he  judging  panel 

a longside  Tyra  Banks ,  K e l ly  Cutrone ,  a nd  you—the 

v iewers !  F or  t he  s econd  t ime ,  both  guys  and  g irls 

will  be  i n  competit ion  for  t he  t i t le ,  i ncluding 

the  opportunity  to  be  represented  by  Next 

Model  Management,  a  1 00 , 000  pr ize  from  GUESS , 

a nd  a  fashion  f eature  i n  NYLON !  H ere ,  banks 

sounds  off  on  the  show ’s  latest  developments .

As the creator of 

America’s Next Top Model, 

what are you excited 

about for Cycle 21? 

#BoysRBack, baby! And 

so is Miss J! We’re excited 

to have the Queen of the 

Catwalk return for his 

fi rst time judging all these 

fi iine boys on our show. He 

doesn’t miss a beat—it’s 

almost as if he never left. 

Also, the models this cycle 

are so diverse and unique, 

so it’s exciting to see them 

grow and start to play to 

their individual strengths.

What can viewers look 

forward to? There are lots 

of “fi rsts” this cycle! We do 

our fi rst half-black and half-

white hair makeover—it’s 

yin and yang. And someone 

gets a beard weave! This 

cycle is also the fi rst time 

we show the making of 

the opening credits. We 

go behind the scenes to our 

credits’ set where there’s 

water everywhere—in the 

models’ hair, noses, and 

eyes—but they still have 

to fi nd a way to get fi erce 

footage. And fi nally, this 

cycle viewers will really 

get to see how greatly they 

impact the competition. 

Their vote will play a big 

role in who stays and 

who goes home each 

episode, since part of 

being a good model is 

how well you connect 

with your audience. 

What’s your one piece of 

advice for the models?

My advice for the models—

and anybody who loves 

working the camera—

is to make love to the 

camera. Wait until you 

see me teach them how 

to do this! It involves 

three moves: “Werk the 

Smirk,” the “Peeping 

Tooch (girls)/Peeping 

Booch (boys),” and the 

“Fierce Fantasy Headroll.” 

“My 
best advice 

for the models is 
to get out of their 

heads and get into 
the game!”

- KELLY 
CUTRONE 

“I’m 

excited to be 

back and take on 

the challenge of judging 

some man candy! This cycle, 

viewers can look forward to 

fashion, drama, romance, and 

me wearing my black suit. But 

you know Miss J always has 

a twist under his wig.…”

- MISS J

ADVE R TISEMENT
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1. neutrogena ultra sheer body 
mist sunscreen broad spectrum 
spf 30, $10, drugstore.com  
“It goes on easily and provides 
broad spectrum protection so  
as long as you apply it every  
three hours, you won’t burn,  
even in Florida in July.”  
Kenneth Beer, dermatologist

2. glytone exfoliating body wash, 
$30, dermstore.com “It gently,  
yet very effectively helps to 
exfoliate dead surface cells, 
revealing skin that is smooth, 
soft, and touchable.” Marina 
Peredo, dermatologist

3. jergens bb body perfecting  
skin cream, $13, drugstore.com 
“This helps to make my ghostly 
skin look as if it’s glowing  
from within, and leaves it 
moisturized, but not greasy,  
so I can still slip on my skinny 
jeans.” Janna H., reader

4. nivea body essentially enriched 
body lotion, $8, drugstore.com 
“You don’t need to spend a lot 
to get really soft skin and this 
superstar cream is proof of that.” 
Lisa Mischianti, senior editor

5. deborah lippmann rich girl 
broad spectrum spf 25 hand 
cream, $28, sephora.com “It 
smells so good and softens hands 
immediately.” Natalie Pavloski

6. lush ocean salt, $36, lushusa.
com “I can use it on my body  
and face, and it seriously smooths 
my dry skin.” Yasmeen L., reader

7. fresh citron de vigne bath  
& shower gel, $18.50, fresh.com 
“The refreshing scent rouses  
me from my just-woke-up  
stupor during my morning 
shower.” Melissa Giannini, 
features director

8. the body shop coconut body 
butter, $20, thebodyshop-usa.com 
“Leaves skin so soft. It contains 
coconut oil, and as Lena Dunham 
put it: ‘Coconut oil seems to do 
literally everything. It's the James 
Franco of oils.’” Nina S., reader

9. nars monoï body glow ii,  
$59, narscosmetics.com  
“Instead of using perfume,  
I put this on. It smells like 
summer, and sinks into your  
skin very quickly.” Chelsea 
Leyland

http://drugstore.com
http://dermstore.com
http://drugstore.com
http://drugstore.com
http://sephora.com
http://lushusa.com
http://lushusa.com
http://fresh.com
http://narscosmetics.com
http://thebodyshop-usa.com
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1. byredo inflorescence eau  
de parfum, $145 for 1.6 fl. oz., 
byredo.com ”I’m obsessed with this 
creamy floral blend of rose petals 
and fresh jasmine.” Jade Taylor

2. marc jacobs daisy eau de toilette, 
$94 for 3.4 fl. oz., bloomingdales.
com “A classic! It’s comforting  
and smells like summer to me.” 
Cassie M., reader

3. jo malone peony & blush suede 
cologne, $60 for 1 fl. oz., jomalone.
com “It’s the perfect floral scent—
feminine but not too girly.”  
Gina M., reader

4. d.s. & durga poppy rouge 
eau de parfum, $98 for 1 fl. oz., 
dsanddurga.com “Just a beautiful 
fragrance, very warm but light,  
and I feel feminine and strong 
wearing it!” Oh Land, musician

5. diptyque eau de lierre eau 
de toilette, $90 for 1.6 fl. oz., 
diptyqueparis.com “I've never  
had so many compliments about 
my perfume as when I’m wearing 
this one. It's light and leafy.”  
Oh Land

8. dior j’adore l’or essence de 
parfum, $115 for 1.35 fl. oz., dior.
com “L’Or is a sophisticated, rich, 
expensively opulent-smelling 
fragrance. Da bomb!” Sam 
Chapman, co-founder of Pixiwoo

9. elizabeth and james nirvana 
black and nirvana white eau 
de parfum, $75 for 1.7 fl. oz. 
each, sephora.com “Both the 
black and white smell sweet 
yet sophisticated. I’ve officially 
deemed them my holy-grail  
items.” Amanda B., reader

10. burberry brit rhythm eau de 
toilette, $90 for 3 fl. oz., burberry.
com “This scent is light, flowery, 
and will make everyone stop you 
to ask why you smell so damn 
good.” Savannah S., reader 

6. frédéric malle carnal flower 
brume pour cheveux by editions 
de parfums, $170 for 3.4 fl.  
oz., fredericmalle.com  
“My fave fragrance in a hairspray. 
I find it works wonders at 
masking a few days sans 
shampoo.” Katie Dickens

7. tom ford black orchid eau  
de parfum, $112 for 1.7 fl. oz., 
shop.nordstrom.com “I love  
this fragrance because of its 
earthy, musky scent. It gives  
me high-fashion and hippie 
vibes.” Vashtie, director/DJ

http://byredo.com
http://bloomingdales.com
http://bloomingdales.com
http://jomalone.com
http://jomalone.com
http://dsanddurga.com
http://diptyqueparis.com
http://dior.com
http://dior.com
http://sephora.com
http://burberry.com
http://burberry.com
http://fredericmalle.com
http://shop.nordstrom.com


Making the transition from late-

night variety series to traditional 

sitcom smoother is the fact that 

she’ll once again be performing in 

front of a live studio audience. And 

then there’s the ensemble aspect of 

it that off ers a similarly supportive 

family-like cast, including fellow 

SNL alums, Martin Short (’84-’85) 

and six-time host Elliott Gould, 

who fi ll the parts of boss and 

neighbor, respectively.  

The premise of the show is this: 

The titular character is fi nding 

semi-success in the cutthroat 

comedy arena, while dealing with 

a motley inner circle, including 

Pedrad as an excessively candid 

roommate who gives exactly 

zero fucks about his line of work. 

“She’s just not interested in fame 

or entertainment and hates 

[Mulaney’s] groupies, though she 

tries to be supportive in her own 

way,” explains Pedrad. “Rather 

than bottle things up, she speaks 

cerebrally challenged Saturday 

Night Live characters: Heshy, the 

uninspiring motivational speaker 

(“Exactly the last person who 

should be giving advice on how 

to get action”), and tiny rabble-

rouser Shallon (“She was very 

loud and very misinformed”). 

In her fi rst post-SNL gig on the 

Fox comedy Mulaney (debuting 

October 2), Pedrad’s Jane shares 

that self-assuredness, but has 

the brainpower to back it up. 

“Her points are valid; she’s just 

very passionate about justice and 

setting the record straight,” says 

Pedrad. “John [Mulaney] likes 

to say I’m like a district attorney 

with absolutely zero jurisdiction 

whatsoever.” Mulaney, the creator 

and star of his namesake show, 

was a writer at SNL before striking 

out on his own, and taking Pedrad 

with him.  
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her mind loudly and sometimes 

in a crowded room.” While she’s 

decamped for the glossier environs 

of Hollywood, Pedrad promises 

she’s not going to forget her roots 

or alter egos. “I would defi nitely go 

back to SNL to play Kim,” she says 

of her famous turn as the middle 

Kardashian. “I was so lucky to do 

the show for fi ve years and, while 

there’s no place quite like it, I’m 

looking forward to this next chapter 

of my life.” KATIE DICKENS
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Yes, the Marc Jacobs Fall ’14 collection was absolutely amazing, 
and the runway show had 500 puffy gray clouds suspended above 
the audience, while Jessica Lange solemnly chanted the lyrics to 
“Happy Days Are Here Again.” But what really made me lose my 
style-loving mind was the hair. An army of models paraded down the 
runway sporting muted pearlescent bobs dyed to match the tonal 
ensembles. The sight of the otherworldly tresses had me suddenly 
and desperately feeling the urge to color my own hair an indefinable 
shade of rosy gray-beige. 

And so I decided to surrender my locks and brows (the models’ 
were bleached out) to Whittemore House’s Victoria Hunter, the 

genius colorist responsible for those unnatural pastels. It turns out I’m not the only one coveting 
the look. “People are going crazy for these antique colors,” says Hunter. Apparently, rather than 
going for sun-kissed ombrés—or on the flip side, bold pinks, greens, and blues—an increasing 
number of girls are looking to express themselves in more subtle and mysterious ways. 

Surprisingly, the transition from mere 
mortal to Marc Jacobs mannequin is 
rather speedy. An assistant pats thick, 
bluish bleach over my brows while 
Hunter applies a luxurious custom shade 
of pinkish mink to my blonde locks, 
and 15 minutes later I’m out the door. 
With my hair blown back to resemble 
a futuristic helmet, relieved of visible 
brows, and clad in one of Jacobs’s 
monotone getups (to get the full effect),  
I look like a sci-fi movie heroine, though  
in my mind, I’m channeling my favorite  
’90s model, Kristen McMenamy. The next  
day, with my hair back to its naturally 
wavy texture and tucked behind my  
ears, I feel like the coolest girl in town. 

Wang gets the ful l  Marc Jacobs 

makeover,  including the washed-

out makeup look created by 

Francois Nars for the show and 

done here by Nars lead makeup 

art ist Jenny Smith.

—T E S T I N G ,  T E S T I N G

from the runway to real 
life: nylon market director 

rachael wang tries the 
barely there pastel hair 

color that created a quiet 
storm at the marc jacobs 

fall ’14 show. photographed 
by meredith jenks 

beyond the pale
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all clothing by marc jacobs. 

Hunter created five 

different watercolors, 

from t aupey brown to 

si lvery l i lac to buttery 

blonde, but the dusty 

rose color,  modeled here 

by Hanne Gaby Odiele, 

was the inspirat ion for 

Wang's hue.

the inspiration
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pretty birds hello, my fine 
feathered friends. 
photographed  
by eric helgas

— G E T  T H I S

1. paul & joe face 
powder cs, $45,  
beautyhabit.com
2. colette malouf

embroidered wing flex 
clip in white, $263, 
colettemalouf.com  

3. green & spring

relaxing body lotion, 
$42, asos.com  
4. tokyomilk sencha 
bleu no. 57 parfum, 
$30 for 1 fl. oz.,  
tokyo-milk.com  
5. patch nyc  
swallow candle,  
$37, beautyhabit.com  
6. andrea garland

art deco doves lip 
balm compact, $24, 
beautyhabit.com  
7. colette malouf

feathered crochet  
flex clip in silver, $192, 
colettemalouf.com  
8. tokyomilk  
audubon no. 18  
mini soap, $10.50  
for 3, tokyo-milk.com

http://beautyhabit.com
http://colettemalouf.com
http://asos.com
http://beautyhabit.com
http://beautyhabit.com
http://colettemalouf.com
http://tokyo-milk.com
http://tokyo-milk.com
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tea time looking to protect your skin from the elements? it might 
be time to turn over a new leaf,  says dr. patricia wexler. 

If you happen to be sipping a cup 
of tea at this moment, then the 
solution to some of your skin issues 
is literally right under your nose. 
“Tea is benefi cial to skin largely 
due to its anti-infl ammatory and 
soothing properties,” says Dr. 
Wexler, dermatologist to the stars. 
“Choosing the right one for your skin 
depends on the results you want to 
achieve.” Both black and green teas 
contain polyphenols, which work like 
antioxidants to fi ght free radicals 
and reduce damage caused by sun 
exposure. The red variety also has 
antioxidant capabilities plus contains 
complexion-smoothing zinc and 
alpha hydroxy acid, white works 
wonders at calming infl amed skin, 
and chamomile, an herbal tea, 
reduces redness in a fl ash. Though 
these bevvies work their magic 
when incorporated into lotions and 
serums, nothing erases the evidence 
of last night’s rager like a couple 
of chilled tea bags on the eyes. 
KATIE DICKENS

1. darphin chamomile aromatic care, 
$70, spacenk.com 2. ole henriksen 
african red tea foaming cleanser, 
$30, sephora.com 3. aesop b & tea 
balancing toner, $33, aesop.com 
4. boscia green tea oil-control mask, 
$34, sephora.com 5. arcona white 
tea purifying cleanser, $42, arcona.
com 6. sephora collection green 
tea mask, $6, sephora.com 7. fresh 
black tea instant perfecting mask, 
$88, fresh.com

F A C E  V A L U E —

http://spacenk.com
http://sephora.com
http://aesop.com
http://sephora.com
http://arcona.com
http://arcona.com
http://sephora.com
http://fresh.com


At Giorgio Armani’s fall ’14 
show, the designer’s use 
of fl annel in his collection 
inspired makeup artist Linda 
Cantello to do a wash of 
gray on lids, while hairstylist 
Roberta Bellazzi went with 
softly crimped strands.

1. start by creating 
an ethereal glow 
with luminizing 
primer. hourglass 
veil mineral primer 
broad spectrum spf 
15, $52, sephora.com 

2. correct your 
complexion with 
sheer coverage 
foundation. giorgio 
armani maestro 
fusion makeup, $64, 
giorgioarmanibeauty-
usa.com 

3. defi ne lashes 
by applying a couple 
of coats of lengthening 
mascara, then combing 
through. stila mile 
high lashes mascara, 
$25, ulta.com

4. smooth liquid liner 
across lids and lower 
lashlines, then blend 
well. giorgio armani 
eyes to kill liquid 
eyeliner no. 3, $34, 
giorgioarmanibeauty-
usa.com 

5. for bolder brows, 
brush through them 
with a cream shadow 
two shades darker than 
your natural hair color. 
giorgio armani eye & 
brow maestro, $34, 
giorgioarmanibeauty-
usa.com 

6. and 7. apply 
thickening gel to hair, 
then make waves with 
a three-barrel curling 
iron, then smooth 
them out with shine 
cream. oscar blandi 
lift thickening gel, 
$25, polish glossing 
crème, $25, ulta.com 

8. get a perfect 
rosebud mouth 
by pressing berry 
lipstick onto lips. 
giorgio armani rouge 
ecstasy no. 602, $34, 
giorgioarmanibeauty-
usa.com 

—T H E  L O O K

silver foxes
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http://ulta.com
http://ulta.com
http://giorgioarmanibeauty-usa.com
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http://giorgioarmanibeauty-usa.com
http://giorgioarmanibeauty-usa.com
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Christian Louboutin owes a lot to 

nail polish. The designer snagged 

a bottle to add a finishing touch 

to a shoe and voila!—his signature 

red sole was born. But it's taken 

two decades for him to introduce 

a lacquer of his own. “On every 

single aspect I wanted the 

reflection of beauty to be there, 

so not only the polish, but also 

the object itself,” says Louboutin. 

And so he created a jewel-like 

bottle with a lethal-looking cap 

modeled after the “Ultimate 

High Heel,” his impossibly 

vertiginous ballet slipper. Within 

the objet d'art, there’s an ultra-

glossy polish that comes in his 

iconic crimson, named Rouge 

Louboutin, plus 30 others divvied 

up into three families: The Pops 

(brights), The Noirs (darks), and 

The Nudes (neutrals). $50 each, 

christianlouboutin.com

Designer Tess Giberson got it twisted for her fall '14 collection, 

adding unexpected details to basics. When she enlisted nail 

legend Jin Soon Choi to create a line inspired by her designs,  

Choi included similarly surprising elements. “The original colors 

came from a rag rug I had as a child, then Jin added effects 

like speckles and shimmers,” says Giberson. From shimmery 

Creamsicle to gold-spiked aubergine, the shades are definitely  

not the stuff of old rugs. $18 each, barneys.com

Alexa Chung is more than the sum of her inventive outfits (she's also 

a writer, TV host, and designer), but she still mined her eye for style 

when it came to her collab with Brit brand Nails Inc. “I was in a salon 

looking at polishes and I thought: ‘Wouldn't it be fun if I could create 

any color I wanted?’ And Nails Inc. said yes,” says Chung. “Sounds 

bratty, but that's how it went.” While she eschews nail art for her 

range, she sticks with what she knows: five sartorial-leaning textured 

polishes, including leather, lace, and sequins. $15 each, sephora.com

fashion
tips

the launch of a trio of lacquer lines fronted by a few of our 
favorite style stars will have you upping your manicure 
game—and seriously stockpiling the stuff. by katie dickens

christian louboutin beaute 

JINSOON TESS GIBERSON COLLECTION

NAILS INC. ALEXA CHUNG FABRIC COLLECTION

http://christianlouboutin.com
http://barneys.com
http://sephora.com
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heroine 
chic
Quentin Tarantino is 

not afraid of a strong 

woman. One of his 

more memorable 

protagonists is Uma 

Thurman's Mia Wallace, 

whose standout look—

blood red talons, glossy 

black bob, and scarlet 

lips—in the director's 

'94 classic Pulp 

Fiction makes her the 

physical embodiment 

of the femme fatale. 

To celebrate the fi lm's 

20th anniversary, Urban 

Decay is releasing a 

collection that pays 

homage to Mrs. Mia 
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nars 971 madison ave., nyc

With a wardrobe that seems to consist almost 

entirely of impeccably tailored black suits, 

François Nars is the picture of minimalism. The 

beauty mogul transferred that inclination for 

clean lines and basics to his makeup brand, 

and then to its stand-alone boutiques. His 

second New York City fl agship, a 700-square-

foot futuristic fever dream devised by Nars and 

design whiz Fabien Baron, continues in that 

less-is-more tradition. With its glossy white 

tables and fl oor, black-and-silver makeup 

artist chairs, a fl oor-to-ceiling glass cube, and 

recessed linear lighting, the interior looks like 

it could be a set for 2001: A Space Odyssey. 

The only literal bright spot is a fl aming red 

lacquered checkout counter custom-made to 

match the brand's Jungle Red Lipstick. While 

you stock up on your favorite Nars products, 

you'll be treated to the DJ stylings of French 

duo Les Jumeaux. The future of beauty 

shopping is now. KD

Wallace. The set 

includes Revolution 

Lipstick, 24/7 Glide-

On Lip Pencil, and 

Nail Color matched 

to the hues Thurman 

rocks in the fi lm, 

plus an eyeshadow 

palette complete with 

an inscription of the 

Ezekiel verse that 

hitman Samuel L. 

Jackson quotes in the 

fl ick. In the words of 

Wallace, you can re-

create her badass retro 

vibe in "three shakes 

of a lamb's tail." JADE 

TAYLOR urban decay 

limited-edition pulp 

fi ction collection, $15-

$34, urbandecay.com

B E A U T Y  N E W S —

eau happy day
Pharrell Williams wears many hats (and not just the 

outrageously large ones he seems to collect). His 

accomplishments include an Oscar nomination, a 

fashion line, and writing and producing credits for 

numerous hit records (“Blurred Lines,” “Hollaback 

Girl,” and “Milkshake,” to name a few). And now 

he’s a perfumer—or at least, the contributor to 

an eponymous fragrance he's created with cool-

kid brand Comme des Garçons. Called Pharrell 

Williams GIRL (after his latest album), the name is 

a bit of a misnomer. The mix of non-girly fl owers, 

like violet and iris, woody notes, and patchouli, 

as conceived by Williams and actualized by CDG 

creative director Christian Astuguevieille and 

Takasago fragrance "nose" Antoine Lie, is intended 

to appeal to ladies and dudes alike. The universally 

irresistible scent comes in an equally gender-neutral 

bottle, wrapped in a cartoonish design by Williams's 

friend, street art superstar KAWS. If that doesn't 

make you happy… KD comme des garçons pharrell 

williams girl eau de parfum, $135 for 3.4 fl . oz., 

sephora.com

http://urbandecay.com
http://sephora.com


While 1999 may have been immortalized by Prince 
as a time of extreme partying, makeup artist Sonia 
Kashuk and manicurist Deborah Lippmann spent 
that year busting their asses to get their namesake 
brands off the ground. To fete their super-sweet 
15s, the two beauty mavens are putting out special 
collections as gifts to their fervent fans. JT

leading 
ladies

good 
charlotte
Kate Moss’s winged liner. 

Cara Delevingne’s smoky 

eyes. Gisele Bündchen’s 

golden glow. One hand is 

responsible for creating 

all three of these looks—

makeup artist Charlotte 

Tilbury. Armed with 

experience working on 

some of fashion’s most 

famous faces, the gifted 

Brit decided to bestow 

her knowledge on the 

masses by creating an 

extensive cosmetics 

collection. “What really 

drives me is sharing the 

power of makeup with 

every woman,” says Tilbury. 

“Beauty is not an exclusive 

club!” That said, while the 

line has been flying off the 

shelves in Europe since last 

fall, her Stateside fans have 

had to wait not-so-patiently 

for her to bring it across the 

pond. Here’s what you need 

to know: The makeup is 

grouped by muse, including 

“The Rock Chick,” “The 

Vintage Vamp,” and “The 

Dolce Vita," along with 

seven others. Standouts are 

Charlotte’s Magic Cream 

(a miracle moisturizer 

Tilbury’s been whipping 

up backstage and at photo 

shoots for years), Full Fat 

Lashes 5 Star Mascara, 

Filmstar Bronze & Glow, 

and the Feline Flick Quick 

Fine Line Shodõ Pen, 

inspired by the Japanese 

art form of calligraphy. “I 

have always strived to find 

the perfect product,” says 

Tilbury. “I never found a 

foundation that I loved, was 

always looking for the Holy 

Grail of mascaras, and have 

been mixing my own Magic 

Cream for the past 20 

years.” As that old adage 

goes: If you want a thing 

done right, do it yourself.  

JT charlotte tilbury 

collection, $7-$95, 

bergdorfgoodman.com

— B E A U T Y  N E W S

Deborah Lippmann

Once an aspiring jazz singer who 

supplemented her income by painting 

nails, Lippmann quickly realized her 

manicurist work for magazines and 

runway shows was eclipsing her 

singing gigs. So she quit her day job 

to devote herself to nails, and soon 

after began churning out her in-

demand polishes. Besides putting out 

fun collections based on ’80s music 

(like an electric blue hue called Video 

Killed the Radio Star) and Broadway 

shows (like Wicked), Lippmann was 

one of the first nail brands to partner 

with celebs, creating limited-edition 

polishes with the likes of Sarah 

Jessica Parker and Kelly Clarkson. 

To celebrate her anniversary, she’s 

combined her two passions—nails 

and music—into one awesome Music 

Box collection of minis, which is 

packaged in (what else?) a music box 

that plays a jazzy song performed 

by Lippmann, and doubles as a 

stash spot for 15 brand-new shades. 

With only 250 released in the U.S., 

you’d better get it on your mani-pedi 

playlist stat. until your dreams come 

true limited edition music box, $195, 

deborahlippmann.com

sonia Kashuk

After earning her street cred painting 

the faces of supermodels like Christy 

Turlington and Cindy Crawford, 

makeup artist Kashuk decided to 

partner with Target to bring a line of 

luxe cosmetics to the masses. Guided 

by the philosophy that all women 

should be able to afford prestige-like 

makeup, Kashuk put out formulas 

and packaging that looked and felt 

like they belonged in a department 

store, but came with a drugstore price 

tag. As a thank-you to her customers, 

the makeup artist is rolling out a red 

lipstick palette as a nod to her mantra 

that everyone looks good in a red lip, 

along with a 15-piece brush set done 

up in violet—incidentally, the Purple 

Rain star’s favorite hue. celebrating a 

powerful pout lip palette, $23, 15-piece 

professional brush set, $40, target.com

http://bergdorfgoodman.com
http://deborahlippmann.com
http://target.com
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The law of reflection  
states that the level of  
shine bouncing off of  
a surface is determined  
by its smoothness.  
Applying that concept to 
hair means that the sleeker 
your strands, the glossier 
they will appear. Straight 
hair is the most reflective, 
though curls and waves 
are also capable of shining 
bright. But first, you’ll 
have to battle frizz and 
general unruliness. Your 
new weapon of choice? 
Kérastase’s Discipline  
line, which puts tresses  
in their place, as the name 
suggests. Rather than 
tough love, the five-piece 
collection uses a high-tech 
ingredient called Morpho-
Keratine to tame even 
the most unmanageable 
strands. Reflect on that. 
kérastase discipline 
collection, $39-$62.50, 
kerastase-usa.com

There are certain weather-
related phenomena 
that are begging to be 
Instagrammed—fiery 
sunsets, apocalyptic storm 
clouds, and rainbows. Those 
colorful arcs are the result  
of raindrops refracting 
sunlight like tiny, liquid 
prisms. You can get the 
same vibrant color with 
Garnier’s Color Styler, a 
range of bold but temporary 
hair colors. So feel free to  
go for My Little Pony tresses 
on Friday—the evidence will 
be washed down the drain 
by Monday. garnier color 
styler intense wash-out  
color, $8 each, drugstore.com 

There was a time—before 
makeup—when women 
used things like beets and 
beetles to tint their lips. 
Now, instead of mashing 
up insects and plant life, we 
can re-create the colors of 
nature in a lab. For Lancôme, 
a rose by any other name 
looks pretty sweet on 
the lips. They found six 
flowers worthy of turning 
into shades of L’Absolu 
Rouge, including the brand’s 
namesake rose (yeah, that 
exists!). Scientists then used 
high-tech methods, like 
colorimetric extraction, to 
reproduce the hue from the 
petals. Now it’s just a matter 
of picking which bud’s for 
you. lancôme l’absolu rouge 
lipcolor collection, $30 each, 
lancome.com

science-minded
get  schooled in the latest beauty innovations.

THE PHYSICS  

OF SHINE

COLOR THEORY

PLANT MATTER

by katie dickens.

illustrated by malin bergström

http://drugstore.com
http://lancome.com
http://kerastase-usa.com


When simply popping pills doesn’t 
cure what ails you, integrative 
medicine might be the answer. 
Its East-meets-West approach 
combines standard medical 
practices with traditional remedies 
like yoga, acupuncture, and 
herbal infusions. One of the most 
visible leaders of this whole-
body philosophy is Dr. Andrew 
Weil, who has helped Origins 
create a complexion-correcting 
range that harnesses the power 
of plants. His Mega-Mushroom 
range strengthens skin, giving 
it a fighting chance against the 
environmental and emotional 
stressors that cause dryness, 
redness, and other unpleasantness. 
My favorite, the eye serum, 
eliminates any signs of a sleepless 
night. dr. andrew weil for origins 
mega-mushroom eye serum, $46, 
origins.com

Everyone is a little  
salty. Our bodies literally 
contain a bit of NaCl  
(that’s sodium chloride  
for anyone who remembers 
the periodic table). So  
it makes sense that a  
scent with the slightest  
hint of saltiness conveys  
the smell of skin and all  
of the suggestiveness that 
comes with that. The aptly 
named Reveal by Calvin 
Klein includes a note of  
raw salt, plus a helping of 
other seductive ingredients 
like sandalwood and 
ambergris for good 
measure. It’s a warm body 
in a bottle. calvin klein 
reveal eau de parfum, $70 
for 1.7 fl. oz., macys.com

SEXUAL 

CHEMISTRY

SMART SKIN

In 1985’s Weird Science, 
two lovelorn nerds manage 
to build the perfect 
woman—Kelly LeBrock, 
all big hair and artfully 
sculpted face. Faking 
razor-sharp cheekbones is 
back, but today’s version 
is more of a subtle, trompe 
l’oeil effect than carefully 
applied ’80s stripes. One 
man who appreciates good 
bone structure is Tom 
Ford. With a combination 
of pearly highlighter and 
matte bronzer, his new 
contouring duo helps you 
emphasize what you’ve  
got and fake what you 
don’t. tom ford shade  
& illuminate, $77,  
tomford.com

GOOD BONES

http://origins.com
http://macys.com
http://tomford.com




QUEEN OF DEADPAN AUBREY PLAZA HAS AN AMBITIOUS SPATE 

OF WEIGHTY FILMS UP HER SLEEVE. BY MARGARET WAPPLER. 

PHOTOGRAPHED BY ZOEY GROSSMAN. STYLED BY KAREN  LEVITT



One does not simply waltz into the Magic Castle. 

The private clubhouse for the Academy of 

Magical Arts, a secret order of prestidigitators, 

practically makes interlopers like Aubrey Plaza 

and me sign an oath in blood if we want to 

visit. But the Daria-conjuring actress has a bit 

of a thing for the dark arts, so phone calls were 

made, strings were pulled, secret codes uttered, 

and now here we are, wandering the dim halls  

of the enchanted fortress perched moodily  

in the Hollywood Hills. 

Just one problem: Plaza wants to disappear.

The actress who cut her teeth on improv at 

New York’s Upright Citizens Brigade hates,  

of all things, audience participation. But there  

is no escape: Our friendly host, Manager 

Marty, insists that we take the last two seats 

in the theater down the hall where magicians 

are waiting on us to begin a half-hour show 

of parlor-room magic—card tricks, floating 

tables, and other expert illusions—and Plaza is 

convinced that we’ve conspired to make her a 

part of the act. “Oh god, I just know they’re going 

to pick me,” she murmurs as we’re rushed to 

the theater. “I don’t want to go in, I don’t want 

to go in. Oh god, please don’t pick me.” I tease 

that the spotlight will zoom in on her and she’ll 

be ushered onstage to be sawed in half, but 

when she seems genuinely panicked, I offer to 

tell Marty she’s off-limits. “No,” she says. “That 

will make it even worse.” She’s right, of course—

these necromancers love nothing more than  

to call on the biggest squirmer in the room.

We take our seats. A slightly manic performer 

stalks the stage, his eyes racing over the crowd 

for victims. Plaza, already a sparrow of a woman, 

shrinks down even further in her chair. As the 

magician nimbly breaks out his best tricks,  

Plaza is a reluctant clapper. She warms up  

as it becomes clear she’s not going to be chosen. 

On our way out, she points to me and says with  

a wicked smile: “Your plan—foiled.”

She might have escaped this time, but bigger 

tests lie ahead for Plaza. Settling into brunch  

in the Houdini Room, decorated with handcuffs, 

a steamer trunk for storing straitjackets, and 

a creepy portrait of the Great Escape Artist 

glowering down at us with crazy clown eyes, one 

can’t help but draw a connection between Plaza 

and the magician. Houdini made his name after 

London’s Daily Mirror questioned whether he 

could escape a specially made pair of handcuffs. 

The actress is also in the midst of taking on 

a dare, one that, if it works, could be a major 

“open sesame” moment for her career. Here’s  

the task: What happens when the too-cool- 

for-school girl suddenly—poof!—vanishes,  

and a dramatic, offbeat actress with serious 

range takes her place?

Good thing Plaza loves a challenge. She 

halfheartedly picks over her waffles and chicken 

strips while describing an incident from the set 

of Life After Beth, the movie about her titular 

character’s resurrection as a high-maintenance 

zombie, which came out in mid-August. She was 

in the middle of a torrid make-out session, or so 

she thought, with co-star Dane DeHaan when 

the director yelled, “Cut!” and walked over to 

give her some hot tips. “He asked me if I could 

get more into it,” recalls Plaza. “He said, ‘Like 

moan or just...get more into it?’ And I was like…” 

She leans in closer for effect, her brown eyes 

glinting with femme fatale verve: “‘Yeah, I can 

get more into it. I’m gonna do that for you.’”

The director, by the way, is Jeff Baena, her live-

in boyfriend, who also wrote the script. “Our co-

stars, John [C. Reilly] and Molly [Shannon], were 

like, ‘You guys have a really weird relationship.’ 

And I was like, ‘I know.’ I have to say, though, 

there’s something freeing about making out with 

someone in front of him, and having him direct 

it. It’s kind of perverted in a way that I really like.” 

The first-time collaboration was not only oddly 

liberating but proof that she and Baena can get 

along as well on set as they do in their Los Feliz 

home, where most weekend nights are spent 

huddling with friends around a Settlers of Catan 

gameboard. “We’re a little old-school,” she says. 

“Part of why we like playing games is because  

it forces you to sit around a table and talk.” For 

the most part, Plaza, who describes herself as  

a homebody, doesn’t talk business with her  

beau. “We kind of do our things separately,”  

she says. “We’re total collaborators when we 

want to be, but I think we’re both naturally 

personal with our work. I go into a weird mental 

state, and I just have to do my own thing  

and come back to reality later.”

Up to this point, Plaza’s calling card has been 

a sly mix of droll comedy and pure audacity. As 

April Ludgate on NBC’s current longest-running 

“MAKE SURE YOU 
WRITE THAT I 
HAVE A PENIS. 
PLEASE, LET’S 
START A WEIRD 
RUMOR ABOUT ME.”

comedy Parks and Recreation, she delivers nearly 

every line with a “who gives a fuck” shrug, barely 

bothering to enunciate half of the words that 

drip with condescension out of her pretty pout. 

Plaza’s depiction of the department intern who 

climbs through the ranks to become Deputy 

Director of Animal Control in season five is  

so convincing that many assume Plaza herself  

is the kind of disaffected perma-teen who  

walks 10 feet behind her mom at the mall.  

Her appearances on late-night talk shows,  

more or less in character, only reinforce the 

Aubrey-April mindlock.

Today, though, outfitted in a black miniskirt, 

pointy flats, and a sleeveless top with a breezy 

palm print, the 30-year-old Delaware native 

radiates nothing but friendly chillwaves. A self-

described Rushmore-type at her Catholic all-girls 

high school in Wilmington, Plaza makes it easy 

to imagine the then-president of senior council 

getting along with everyone. She’s talkative and 

intelligent all while giving you the impression 

that she’s not going to be an open book. She 

plays with the idea that every celebrity guards  

a shocking secret: “Make sure you write that I 

have a penis,” she jokes, tapping on my notes. 

“Please, let’s start a weird rumor about me.” 

Like many comedians, Plaza is super-sensitive 

to other people’s energies, an aspect of her 

Cancer profile to which she particularly relates. 

Some of her closest friends are fellow actors 

she’s met on set, including Amy Poehler, her 

boss-lady on Parks and Recreation, who Plaza 

says taught her “how to be a leader with grace 
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and generosity,” as well as her Scott Pilgrim 

vs. the World and Life After Beth co-star Anna 

Kendrick, whom she frequently banters with 

on Twitter, to the delight of BFF trackers 

everywhere. “Aubrey has a wolflike quality 

onscreen,” says Kendrick, only slightly in jest, 

when asked about what defines Plaza as  

an actress. “She’s gorgeous and majestic  

in repose, but mostly you’re hoping to  

see her tear something’s throat open.” 

Plaza grew up obsessed with the show-

stopping gusto of Judy Garland and the 

thrown-together mania of Saturday Night Live 

(she and her mom still discuss SNL sketches 

on the regular). Undaunted by comedy’s male-

dominated history, she jumped in with both feet, 

moving to New York City in the early 2000s to 

study film at New York University and train at 

UCB. “I never thought about comedy in gender 

terms,” says Plaza. “That was what was so 

great about UCB—they just wanted the funniest 

people onstage.” She smiles and adds, “Everyone 

is my competition. But I also feel a kinship with 

all the women of the world, not just comedians.” 

After graduating from NYU in 2005 and 

spending a few years at UCB, Plaza visited Los 

Angeles for a week that’s now legendary to 

her career. She’d just been cast as a stand-up 

comedian by Judd Apatow for Funny People. 

“He really changed my life,” recalls Plaza. “I 

was a completely unknown actor with no real 

credits to my name.” Apatow’s blessing led to a 

meet and greet with the creators of Parks and 

Recreation, Greg Daniels and Michael Schur, 

and an audition for Scott Pilgrim. She got all 

of the parts, despite—or maybe because—she 

rolled up to meetings in torn jean shorts and 

“had no idea what I was doing,” she admits. 

In fact, Daniels and Schur were so inspired by 

Plaza’s weirdo presence that they wrote the 

April character just for her. “Aubrey was a bit of 

a performance art piece when we first met her, 

in the sense that she didn’t completely break out 

of a comedy character during that first meeting,” 

“SHE’S GORGEOUS AND MAJESTIC
IN REPOSE, BUT MOSTLY YOU’RE

HOPING TO SEE HER TEAR
SOMETHING’S THROAT OPEN.” 

says Daniels. “The character in the pilot was 

called Aubrey until the last minute, when we 

thought maybe we could get sued and switched 

it to April.” Schur couldn’t agree more: “‘Unique’ 

is overused—and often misused—but Aubrey is 

unique, and when you meet unique people, it’s a 

good idea to try to put them in TV shows.” 

Nothing at that time seemed real to Plaza. 

“I was living in Queens, and I was in between 

waitressing jobs,” she says. “But the time line 

around it was the craziest part.” Filming on 

Funny People began so quickly that she couldn’t 

go back and pack her stuff—she had her whole 

New York life shipped to L.A. in 2008, where 

she’s been a reluctant denizen ever since.

The following years saw her honing her 

millennial disillusionment to a sharp point, but 

audiences didn’t get a chance to see Plaza carry 

a movie on her own until she took starring turns 

in Sundance favorite Safety Not Guaranteed 

(2012) and teen sex romp The To Do List (2013). 

Maggie Carey, Plaza’s friend since their days 

at UCB, wrote and directed The To Do List, a 

hilarious sexcapade that revels in swapping 

the classic panting teen boy character with 

a Type A valedictorian, Brandy Klark, who 

officiously updates a spreadsheet every time she 

achieves a new sexual goal, be it second base or 

cunnilingus. In one now-infamous scene, Klark 

masturbates with dead-serious ambition while 

wearing a Hillary Clinton T-shirt. Carey says all 

the moves came from Plaza, who never blinked 

at the sexual specificity demanded by the script. 

“She got the tone of the movie right away, and 

she just went for it every time,” says Carey. “The 

scenes were always played for comedy, but she 

still put herself in a vulnerable position. That’s 

the best thing about Aubrey—she’s very brave 

and she’ll push her emotional boundaries.”

Plaza got to stretch those limits with Safety 

Not Guaranteed as well, an indie comedy based 

on a real classified ad placed in Backwoods 

Home Magazine by a man seeking partners 

in time travel. Plaza plays a cynical Seattle 

magazine intern named Darius who eventually 

embraces the oddball pursuit. Like April 

Ludgate, who occasionally grants a beatific 

smile to her goofball husband, Andy Dwyer 

(Chris Pratt), Darius is a secret softie. The only 

difference is that in Safety that tenderness gets 

to fully bloom. “It was cathartic in a way because 

—ANNA KENDRICK
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I was playing someone who’s kind of close to 

April,” says Plaza, “but she allows herself to  

feel different things. You can see her change  

by the end of the movie.”

It’s exactly the kind of progression she’s been 

plotting since watching Adam Sandler, whom 

she loved for Billy Madison and other silly roles, 

turn in a nuanced, serious performance in 

Punch-Drunk Love. “I really like comedy, but in 

the back of my head, I always felt there was a 

longer journey that I wanted to take,” she says. 

Plaza’s evolution from dry comic to dramatic live 

wire has not gone unnoticed by film critics. USA 

Today’s Claudia Puig called her performance 

in Safety “a star-making turn.” And coming up, 

she’s appearing in a spate of movies that will 

further prove that she’s got more to offer than, as 

she puts it, “eye-rolling in the back of the class.” 

Plaza, it’s safe to say, is at a crossroads. What 

better time, then, to head into the unknown? 

Parks and Recreation announced in May that its 

midseason return will be its final run. Schur is 

hesitant to provide specifics, but divulges that  

“a large part” of the writers’ room discussion  

has been about April’s arc this year.

“I’m really scared and sad,” says Plaza about 

the final season. Then, striking her patented 

sweet spot between wry and tender, she adds,  

“I just can’t imagine not being forced to be  

with those people for most of the year.” 

Having just turned 30, Plaza is grimly self-

deprecating—and not in her signature fun, 

sarcastic way—when it comes time to reflect on 

her own career. “I feel like a total failure,” she 

says. “I haven’t achieved anything that I wanted 

to achieve, and I feel like I should just give up 

now.... I know it’s ridiculous, but that’s honestly 

how I feel.” When asked what she still wants to 

do, she’s quick with a list: “Finish a screenplay, 

write more in general, run for political office— 

I don’t know, invent something?” The “kids” 

question is floated. “I weirdly want them right 

now, but it’s not great timing,” she says. “But I 

also feel, like, when is it ever good timing?”  

Plaza is close to both of her parents and 

describes her father, a Puerto Rican financial 

advisor, and her mother, who’s of Irish and 

English descent, as relaxed and strict, 

respectively. Dad “loves to party” and doesn’t 

overthink anything, while Mom is “a lawyer and 

therefore terrifying.” She’s also quite fond of her 

two younger sisters—Natalie, 22, lives in  

so I had to casually rattle off things about French 

symbolism and formalism and all these things I 

had to look up a million times because I had no 

idea what I was talking about.” No spoilers, but 

Plaza says “some crazy stuff” happens at the 

end of Ned Rifle, which has fulfilled at least one 

of her more recent career desires. “My manager 

asked me what I wanted to do, and I said, 

‘Honestly, I just want to do some heavy shit  

right now—to go for it, really get into it, and 

challenge myself.’”

Schur, for one, is confident that Plaza’s ready 

to take on some juicy roles. “There’s not much 

she can’t do,” he says. “And because she is 

naturally funny, she can perform dramatic parts 

with a light touch, which is a real skill. I fully 

expect that we’ll all be watching her give a 

bunch of acceptance speeches in fancy  

dresses over the next 10 years.”

Plaza understands, perhaps better than most 

people her age, the importance of seizing the 

day. When she was 20, she had a stroke that 

temporarily paralyzed her right side, resulting in 

a few days of expressive aphasia (loss of written 

or spoken language) and a recovery process that 

involved “a drag queen therapist who became 

my really good friend,” she says. Within a few 

months, she was back at NYU, but writing is  

still a little difficult—she has to concentrate or 

she skips letters and words—and her right side  

is slightly weaker than her left.

A few years ago on the set of Parks, she had 

another episode, though much milder. “It was 

a tiny clot in one of the veins in the back of my 

head,” explains Plaza. These scary occurrences 

have prompted the actress to take her health 

more seriously, but she admits she hasn’t exactly 

followed the doctor’s orders to avoid extra 

stress. “I tend to overwork myself to the point of 

pneumonia, which I literally did last year,” says 

Plaza. “I’m pretty addicted to working.” Like  

her career, her health is a work in progress.

As our time at the Magic Castle winds down—

we’ve wandered the halls and gotten lost, only 

to sit down at a deserted bar for another spell 

of chatting—I ask Plaza if she believes in magic. 

“I’m into witchery, not trickery, yo,” she says, 

which roughly translates to teaching herself 

tarot and visiting psychics from time to time. 

When prompted to predict her own future, she 

pauses thoughtfully. “Hmm, hopefully when I’m 

70, Anna Kendrick and I will have our multicam 

sitcom, exactly like The Golden Girls. We’ll just 

be two fast-talking sexual ladies hitting on 

younger guys.” The prognostication could come 

true sooner than that. She’s been pecking away 

at a screenplay that would require dressing up 

as an elderly woman. “It’s a disguise movie like 

Mrs. Doubtfire,” explains Plaza with a shrug. “If 

Tyler Perry can do it, why can’t I?” One thing’s for 

sure: Whether her wrinkles are real or fake, Plaza 

plans on sticking around. “I’m going to create my 

own opportunities,” she says. “If I can’t find the 

roles I want, I’ll just make them.”

“I JUST WANT TO  
DO SOME HEAVY 

SHIT RIGHT NOW.“
Denver “and is way cooler than me,” and  

Renee is 17 and “a fiery demon from hell.” 

What would Aubrey Plaza, the mom, look like? 

“I’d be a really weird combination of laid-back 

and neurotic,” she admits. “I’d probably develop 

a drinking problem or something. I’d be like, ‘Just 

gonna have another spritzer while you guys go 

and….’ No, wait, don’t write that!” She clutches 

the tip of my pen and thinks for a minute. “I’m 

going to be the cool mom who’s smoking a  

joint and baking a pie and trying to convince  

all my kids’ friends to go in the hot tub.”

But first, Plaza has to step out in a series 

of movies that will further expand her profile. 

Life After Beth gave her the chance to play the 

undead, but it was still in her comedic comfort 

zone. Four other movies coming out this year 

and next will showcase Plaza’s dramatic chops: 

The Driftless Area, based on the Tom Drury 

novel; About Alex, billed as a kind of millennial 

Big Chill; Mortdecai, an art-heist dramedy with 

Johnny Depp and Gwyneth Paltrow; and Ned 

Rifle, the final installment in the trilogy from cult 

director Hal Hartley that began with Henry Fool.

She picked each role not in a deliberate 

career-building way, but by following her gut 

response to each character. “The female love 

interest is boring to me,” she explains. “A 

female that’s interesting, smart, funny—that’s 

what I’m drawn to. I wouldn’t say that every 

character has to be smart, but she has to have 

one trait I can relate to.” In The Driftless Area, a 

paranormal noir about a small-town bartender 

(played by Anton Yelchin) who falls in love with 

a mysterious woman (Zooey Deschanel), Plaza 

plays Jean, “a speed-snorting but lovable woman 

who works in a car dealership,” she says. Most of 

her scenes are opposite John Hawkes, who plays 

the movie’s most villainous character. Director 

Zachary Sluser, who co-wrote the screenplay 

with Drury, praises Plaza’s range. “She’s a subtle 

and nuanced actor who could more than hold 

her own with John,” he says. “She’d come up 

with exciting ideas about Jean and what she’d do 

in a situation.” Sluser also calls Plaza something 

of a film geek: “She doesn’t just show up to act; 

she’s interested in mise-en-scène.”

A Hal Hartley film is a perfect addition to her 

resume, then. Plaza’s eyes light up when she 

speaks about Susan, her stalker character in Ned 

Rifle, as if she’s talking about a dear friend. (As 

those who’ve followed along since 1997 know, 

Susan has been maniacally obsessed with Henry 

Fool and his poetry from age 13.) “The dialogue 

was insane,” says Plaza. “Susan is really smart 

http://abtp.com
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as fashion week takes over the city of light, a group of  
cool locals give us a tour of the off-the-beaten-path spots 
where they love to shop, eat, party, and passer le temps.  
by diane vadino. photographed by kristin vicari
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Two legendary 

hotels are reopening 

after extensive 

renovations. The 

Plaza Athénée, on 

super-luxe Avenue 

Montaigne—known 

for its Eiffel Tower 

suite, where Carrie 

Bradshaw waited 

out the Russian in 

her Atelier Versace 

gown on the finale 

of Sex and the City—

relaunched August 1. 

Meanwhile, the Ritz 

Paris—the hotel so 

chic Coco Chanel 

actually lived there—

will debut nearly 

$200 million worth 

of renovations at the 

end of the year. Born 

as a bathhouse and 

The pool at 

the Molitor 

has a history 

right out of a 

Wes Anderson 

movie: The 

bikini debuted 

on the deck in 

1946; Johnny 

Weissmuller was 

a lifeguard there 

before he went to 

Hollywood to play 

Tarzan. The lead 

character in Life of Pi takes his name from 

the Piscine Molitor—the “Molitor Pool”—

before he shortened it. Its fame didn’t 

guarantee the hotel’s solvency, though, 

and by the 1980s, the Molitor’s pool looked 

more like a French version of 5 Pointz, 

with every one of its Art Deco features 

covered in graffiti. Now, all that’s left of the 

graffiti is artfully composed photographs 

of it, hanging in the lobby of this swish 

hotel, which reopened in May. The pool, 

of course, remains the crowning jewel—

and though Paris might only provide a 

few dozen swim-worthy days a season, 

trust us: It’s magnificent at the height 

of summer. The rest of the year, we’ll be 

content with sunset drinks on the patio 

and a few laps in the hotel’s other, equally 

humongous, and thankfully indoor, pool. 

Age: 18

Occupation:  

I just passed  

my baccalauréat  

and now I am a  

full-time model.

Hometown: 

Bennecourt, a little 

town between Paris 

and Normandy

First memory of 

Paris: When I was 

young, my family  

used to go to the 

museums here, and  

I fell in love with the 

city. I started saving 

five euros per month 

to buy a flat. I didn’t 

know how much 

housing actually  

costs at that point.

Worst thing about 

the city: You have to 

leave in August. It’s 

absolutely dead.

My favorite spot:  

The Jardin des 

Tuileries is beautiful—

when the weather is 

nice, you can really 

relax there. This is 

not a simple park—

there are statues 

and fountains and 

a carousel. You can 

mix culture and 

entertainment!

Favorite thing to do 

on an autumn day: 

Getting ready for a 

Halloween party

Favorite place to go 

when it’s raining:  

The bookstores

Favorite Metro 

stop: Saint-Paul, for 

arriving in the Marais. 

But I also love Quatre-

Septembre—perhaps 

thanks to Vanessa 

Paradis’s love song.

Top only-in-Paris 

activity: Hanging  

out in the evening  

on the banks of  

the Seine, when  

the good weather  

of spring arrives

Favorite way to get 

around: When I 

started working at 

16, I was afraid of the 

Metro, and I tried to 

only take the bus. 

Now this has totally 

changed. I prefer  

to take the Metro— 

it’s faster. But the  

cool thing here is  

that you can get 

around by walking!

MORE HOTEL OPENINGS

later reincarnated  

as a ‘70s nightclub—

visited by Mick 

Jagger, Andy Warhol, 

and Karl Lagerfeld—

Les Bains enters 

its third life, as a 

Chateau Marmont-

inspired hotel/

hot spot, in late 

2014 in the Upper 

Marais. And for 

those looking for a 

mattress, Wi-Fi, and 

1,000 new friends in 

a fun neighborhood, 

Generator Hostels 

opens its first 

French location, 

with 950 beds, near 

Canal Saint-Martin, 

toward the end of 

the year. 

CHARLOTTE 

COQUELIN

stay here:  
the hotel molitor
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LOUISE 

FOLLAIN

Age: 19

Occupation: Student 

and part-time model

Hometown: Paris

The best movie 

about Paris: Amélie, 

definitively! 

My favorite spot: 

I love to go to the 

Marais to have lunch 

at the Marché des 

Enfants Rouges, then 

have a drink with 

friends at Le Progrès, 

if it’s not crowded, 

which is rare. I love 

the bars on Rue 

Oberkampf, too, not 

far from there. If it’s 

sunny, I’ll chill with my 

friends on the Canal 

Saint-Martin—it’s one 

of the best things to 

do when the weather’s 

nice, along with 

watching the sunset 

on a rooftop.

Favorite day of the 

year: June 21, the 

“Fête de la Musique”—

music day

Favorite Parisian: 

Jane Birkin

Favorite thing to 

eat in Paris: Fries 

and salad with goat-

cheese toast

Favorite Metro stop: 

Saint-Germain-des-

Prés because it’s so 

iconic and cliché! You 

can still actually hear 

accordionists playing 

when you get out of 

the station. 

Favorite only-in-Paris 

activity: Having a 

drink on a rooftop in 

Ménilmontant or near 

the Parc des Buttes-

Chaumont, while 

enjoying the view
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GARANCE 

ROCHOUX-

MOREAU

Age: 21

Occupation: Model

Hometown: Paris

The best thing about 

Paris: Everything  

has a story—the 

streets, the shops,  

the buildings, each 

wall, each brick. Paris 

is an open-air, large-

scale museum.

The worst thing 

about it: The Metro. 

Everyone who has 

taken a Parisian 

subway knows why.

My favorite spot: Le 

Passage Molière, a 

very little “passage” in 

my neighborhood, the 

3rd Arrondissement. 

It’s a pedestrian alley 

where I used to go 

with my best friend 

to get a glass of 

wine and talk about 

everything, far from 

the noise. 

The song that best 

sums up the city:

“Il est cinq heures, 

Paris s’éveille” 

(“It’s Five O’Clock, 

Paris Awakens”) by 

Jacques Dutronc. It’s 

a timeless ’60s song. 

In the chorus, nothing 

has changed—maybe 

just the people and 

cars. But Paris wakes 

up every morning in 

the same way.

My favorite place  

to go when it’s 

raining: Everywhere. 

Life doesn’t stop 

because of the rain. 

Also, the street’s tar  

smells of the rain. 

And I love that.



Bar Ourcq Cheap 

drinks in plastic cups 

on the canal 

Batofar Get there 

before the end of 

September for this 

floating nightclub’s 

pop-up beach. 

Candelaria Come for 

the tacos, stay for 

the bar behind the 

unmarked white door.

Glass The best place 

to start barhopping in 

South Pigalle  

L’Embuscade Make 

“The Ambush” your 

rum-centric last stop 

of the night.  

Le Carmen  

Upstairs drinking, 

downstairs dancing, 

in what appears  

to be a slightly 

rundown palace  

Le Mansart Hot 

dogs, hamburgers, 

and a cocktail menu 

courtesy of mixologist 

David West  

We’d wager there are more places to drink 

in Paris per capita than any other city. These 

are 12 of our favorites. Go to all of them. 
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Le Perchoir Possibly 

the only rooftop bar 

in the world that’s 

actually worth the 

wait to get inside  

Le Sans Souci  

Your dive bar of 

choice in Pigalle 

Nuba Expect a 

packed house and 

amazing views  

of the Seine. 

Rosa Bonheur  

Makes the case that 

all bars should serve 

tapas and be in the 

middle of a park

Silencio David Lynch-

designed private club, 

open to the hoi polloi 

after midnight

the view at le carmen.

dancing la nuit  away at glass.  

photographed by diane yoon.

party here



The Egyptian wing 

at the Louvre: “I’m 

really inspired by 

Egyptian art, and the 

whole collection of 

it at the Louvre—the 

sphinxes, columns, 

amulets, and 

sarcophagi. I even 

bought a coloring 

book for children at 

the museum shop, 

Roman and Egyptian 

or sculpture.”

Quai Branly Museum: 

“This museum just 

had an exhibition 

about the art of 

the tattoo. As an 

illustrator and the 

owner of LACLAIRE 

(an ephemeral 

tattoo brand, which I 

design), it was funny 

to see the evolution of 

tattooing and all the 

possible styles.”

Le Pantruche 

This small néo-

bistrot serves French 

cuisine with local 

accents like chestnuts 

and celery root. 

The staff  is friendly, 

which is a treat. 

Well, Paris-friendly.

3 Rue Victor Massé, 

lepantruche.com

Chez René

I fi rst tried this 

Latin Quarter 

establishment 

after hearing 

that they serve 

the best chocolate 

mousse in Paris. It 

was delicious, but 

I keep going back 

for their swiss chard 

with tomatoes. 

14 Boulevard 

Saint-Germain

L’Ami Jean Chef 

Stephane Jego 

is hugely creative—

from the inspired 

dishes he creates in 

his tiny kitchen to 

the graff iti on the 

restaurant’s walls. 

He works with a rich, 

southwestern palette 

of foie gras and duck, 

and his rice pudding 

is the ultimate in 

comfort food. 27 Rue 

Malar, lamijean.fr

It’s now nearly as easy to get Chipotle and 

a cupcake in Paris as it is in New York—which 

may be comforting to visitors overwhelmed 

by the challenge of selecting a standout from 

the ranks of the French restaurants, but, 

of course, it’s also kind of terrible. Journalist, 

foodie, and blogger (onlyinparis.com) Sylvia 

Sabes gives us her picks for a reliably 

transcendent meal. 

try this: food

see 
this: 

art

SELECT EXHIBITS: 

Niki de Saint Phalle 

at the Grand Palais 

(Sept. 17, grandpalais.

fr) This genre-

crossing artist tackled 

work ranging from 

“Shooting Paintings” 

to a sculpture garden 

inspired by tarot 

symbols. Marcel 

Duchamp, Painting 

at the Pompidou 

Centre (Sept. 24, 

centrepompidou.

fr) The father of 

conceptual art didn’t 

just requisition 

urinals—he painted, 

too. Wim Delvoye 

at Galerie Perrotin 

(Sept. 6, perrotin.

com) The Belgian 

conceptualist who 

made art out of 

poop (see: “Cloaca”) 

comes to delight 

the Perrotin’s 

well-heeled crowd. 

1.

5.

2.

1.  niki  de saint phalle 2. 

saint sebast ien (portrait 

of  my lover) ,  niki  de saint 

phalle 3.  cat head totem, 

niki  de saint phalle 4.  niki 

de saint phalle t aking aim 

5.  grand t ir—seance de 

la galerie j ,  niki  de saint 

phalle 6.  dunlop geomax 

100/90 - 19 57m 540° 2x 

t refoi l ,  wim delvoye ©wim 

delvoye studio,  belgium, 

courtesy galerie perrot in 

above: dining at chez 

rené,  photographed 

by sylvia sabes.

4.

6.

Restaurant Racines

Hidden inside a 

turn-of-the-last-

century covered 

passage, Racines 

is a tiny wine bar. 

Just order one of the 

classics—steak, black 

pudding, or duck. The 

focus is on the top-

quality ingredients, 

paired with natural 

wines. 8 Passage 

des Panoramas, 

racinesparis.com

La Cantine du 

Troquet Dupleix 

The Basque always 

say that their region 

off ers the best of land 

and sea. With a large 

terrace under the 

elevated metro line, 

not far from the Eiff el 

Tower, chef Christian 

Etchebest puts the 

most seasonal of 

these ingredients 

center stage, plating 

out grilled razor clams 

or milk-fed piglet with 

house-made fries. 53 

Boulevard de Grenelle

Chez Denise, la 

Tour de Montlhéry

Denise’s boeuf 

bourguignon is 

amazing—just 

imagine stepping 

into a time machine 

set for 1958. 5 Rue 

des Prouvaires

Claire Laff ut is a gorgeous polymath: a model, 

fi ne artist, and tattooist who appeared in 

Belgian Elle (her portrait augmented with her 

own hand-drawn illustrations). The talented 

Parisian presents a to-do list of her favorite 

galleries and art spaces in her ever-inspiring, 

adopted hometown.

just to color it.”

archaeology at the 

Galerie Chenel:

“One of the best 

galleries in the city. 

There’s an amazing 

family behind it, 

and they helped me 

understand what it 

really means to be an 

art dealer!”

Richard Texier: 

“I discovered this 

charismatic French 

artist not long ago. 

His work reminds me 

that questions about 

the nature of life can 

be expressed by paint 

or sculpture.”

http://lepantruche.com
http://onlyinparis.com
http://perrotin.com
http://perrotin.com
http://racinesparis.com
http://lamijean.fr
http://grandpalais.fr
http://grandpalais.fr
http://centrepompidou.fr
http://centrepompidou.fr


145

CLARA 

VILLEGAS

Age: The age of 

Innocence. Or  

more realistically, 

the age a lady stops 

telling her real age. 

Occupation:  

Image director at 

Maison Kitsuné 

Hometown:

Boulogne-Billancourt

First memory of 

Paris: When I was 

a child, we used to 

spend Christmas in 

the office of a political 

newspaper, where  

my aunt worked.  

It was a big Parisian 

flat, with high 

ceilings, chimneys, 

and a wooden 

floor. It smelled like 

cigarettes, because  

at that time, you  

could still smoke at 

work. And drink.  

Mad Men style. Nearly 

every time, I ended  

up sick because I ate 

too much. And on  

our way there, we’d 

first have a look at the 

Christmas windows 

of the Parisian 

department stores. 

Christmas spirit!  

The worst thing 

about the city:  

The Metro. And 

the fact that as a 

woman, you can’t 

dress in short skirts 

or dresses, or you’ll 

get rude comments 

or nasty looks from 

creepy guys. And the 

pigeons—these flying 

rats are everywhere. 

I am French, so I can 

keep on complaining 

for hours. 

The song that best 

sums up Paris: “Je 

t’aime moi non plus” 

by Serge Gainsbourg 

and Jane Birkin



LH GUILLAUD 

Age: 21

Occupation: Student 

at Duperré textile 

and fashion school 

Hometown: Grenoble

First memory of 

Paris: The first time 

I took the Metro.  

My brother and I 

were young, and we’d 

never really been in 

a big city before. As 

the Metro started, 

I felt choked by the 

speed, and the wind, 

because of the open 

windows. In my 

memories, it was like 

a dark roller coaster. 

My favorite spot: The 

tiny streets around 

Pigalle, Montmartre, 

and Belleville. But 

I also enjoy walking 

around construction 

sites and quarries. 

Either classic or 

messy—it depends 

on my mood.

My favorite thing to 

do here in autumn: 

Drink something hot 

and alcoholic in a nice 

bar, reading 

Favorite day of the 

year in the city: 

August 1, when 

everyone leaves 

for vacation

Favorite Parisian: 

My shoemaker—

he knows everything 

that’s happened 

here for years.

Favorite only-in-Paris 

activity: Going home 

at 5 a.m., by foot, 

alone, and enjoying 

it—sometimes even 

more than the night 

or the party itself
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buy this: shopping

Cos (No. 18): “Some basics—

very easy to wear every day. 

I was happy when this shop 

opened one minute’s walk 

from my home.”

Milan Lunetier (No. 27): 

“A nice selection of 

eyewear. My collaboration 

with Garrett Leight will be 

sold here in October—it 

was Milan who introduced 

me to Garrett!” 

Champ Libre (No. 104 

Avenue Ledru-Rollin): “This 

is where I buy my flowers.” 

Emmaus (No. 54): A French 

version of Goodwill. “Have 

a look here—you never 

know what you can find.”

Two of Pichard’s Paris stockists: Colette (the 

mothership, 213 Rue Saint Honoré) and Le 

Bon Marché (the best reason to go to the 7th 

Arrondissement besides the Eiffel Tower, 24  

Rue de Sèvres). A.P.C. Surplus Expect capes, 

corduroys, and the odd glittering dress (18 Rue 

Andre del Sarte). Galeries Lafayette Our choice 

of the grands magasins, not least because the 

34,000-square-foot shoe department is on the  

same level as the subterranean exit straight 

to the Metro, making for easy entrance and exit 

(40 Boulevard Haussmann). Thanx God I’m a VIP Our first vintage stop (12 Rue de Lancry). 

The flea market at Vanves Cheaper than Clignancourt, friendlier and more consistent than 

Montreuil. Balenciaga Our pick of the big names (10 Avenue George V), though the Champs-

Elysées Louis Vuitton is worth it for the carnival factor (101 Avenue des Champs-Elysées). 

Odetta A tiny Upper Marais vintage shop with a department store’s worth of designer 

labels and exquisitely selected furniture (just ship it home) (76 Rue Tournelles). Opening in 

September: A massive new Maison Kitsuné, plus a smaller boutique on Rue Madame, in 

the 6th Arrondissement. Plus, five Parisian high-street labels worth a look: Sandro, Maje, 

Zadig et Voltaire, Comptoir des Cotonniers, and Petit Bateau (various locations for all).

10 more shops not to miss: 

Céline Kaplan may live in 

New York, but the Paris-bred 

publicist reps inimitable 

French brands like Ladurée 

and Eres. We asked her for 

a quick hit list of the beauty 

products she grabs every 

time she heads home. 

Francis Kurkdjian: 

“I love this store, filled with 

items he does only for Paris. 

It’s his creative lab. I get Ciel 

de Gum, a perfume sold at this 

store and in the Moscow GUM 

[department] store only.” 

Any French pharmacy: 

“French pharmacies have 

this Old World feel. They 

don’t sell cigarettes, soda, 

and junk food—that is such 

a weird concept, when you 

first move to the U.S. I am 

addicted to Amilab for dry 

lips, and 8882 [for pre- and 

post-sun exposure]—it’s ultra-

protective. Tiare Hei Poa is 

a perfume for skin, but I use 

it on linens and towels in 

summer. I also love Biafine 

after-sun cream, Coup d’Éclat 

ampoules, Fluocaril toothpaste, 

and loads of potions.” 

Le Bon Marché: 

“Great under-the-radar hair 

and skin products: Esthederm 

sun care, Odile Gilbert hair 

pins, Estelle & Thild [for face 

products], Christophe Robin 

haircare—I stock up—and 

Marinho Paris [nails].” 

stocking up at merci .
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APPLY THIS: 

BEAUTY
Amélie Pichard’s celebrated shoe collections aren’t just sexy—they’re clever, too, taking 

inspiration from film, mid-century Americana, and masculine details. Outside of a cluster 

of world-class stores in the 3rd Arrondissement—where Acne, A.P.C., concept store Merci, 

and kid’s-store-but-really-for-everyone Bonton sit nearly cheek-by-jowl—Pichard says her 

favorite neighborhood to shop is the one where she lives, along Rue de Charonne in the 

11th Arrondissement. These are her four must-stop boutiques: 



CJ HENDRY’S INTRICATE, LARGER-THAN-

LIFE DRAWINGS ARE TAKING THE ART 

WORLD AND SOCIAL MEDIA BY STORM. NOW, 

SHE HAS HER NEXT PROJECT IN THE BAG.  



They say the pen is mightier than the sword, 

and for 27-year-old CJ Hendry, that couldn’t 

be truer. The Australian artist’s hyperrealistic 

ink drawings caused such a stir on Instagram 

that admirers began bidding on her works 

for up to $50,000 per piece. For her latest 

series, titled “It Bags,” she’s creating enormous 

illustrations of luxury shopping bags, featuring 

the iconic logos of brands like Chanel, Prada, 

and Tom Ford. The concept came to her after 

her sister brought her a silver Hermés cuff from 

London. “It was in the box, but the gorgeous 

orange paper bag was all crumpled,” she says. 

“I liked that this perfect paper shopping bag 

was all battered. It was nice to see it not look 

perfect.” Each complexly textured illustration 

takes up to 200 hours to create, and can be an 

all-consuming process. “On average I’ll draw 

for 12 to 15 hours a day nonstop, listening to 

audiobooks to pass the time,” she says. “It can 

be a lonely process, but it suits my personality.” 

Next up, the artist plans to choose a subject 

outside of this realm. “I’ll be taking a break from 

the bags—they’re making me crazy!” Perhaps 

shoes next? JADE TAYLOR

all photos courtesy of cj hendry.





STYLED BY J. ERRICO

THE FUTURE LOOKS BRIGHT 

AS FASHION MOVES INTO 

FULL CLUB-KID MODE.

PHOTOGRAPHED 

BY JAMES ORLANDO. 



all  clothing, jewelry, 

and gloves by ktz, 

shoes by chanel .

opening spread (from 

left ) :  coat by dries van 

noten,  shir t  by acne 

studios, briefs by 

nuera , sunglasses by 

t im coppens by l inda 

farrow gallery,  socks 

by american apparel , 

shoes by y.r.u .

dress by versus versace, 

turtleneck by material 

gir l ,  leg warmers by 

manish arora ,  shoes 

by y.r.u. ,  headpiece by 

heidi  lee,  bracelet 

by bess nyc.

dress by jeremy scott , 

shoes by jeremy 

scott for adidas,  bag 

by moschino,  socks 

by american apparel .

shir t  by nicole mil ler 

artel ier,  pants by 

threeasfour,  sunglasses 

by ross & brown, buggy 

keychains by fendi , 

styl ist ’s own belt 

and necklace.

dress by neil  barrett ,  hat 

by syren,  headphones by 

chanel ,  necklace (around 

waist )  by noir,  bag by 

stel la mccartney,  socks 

by american apparel .

SHOP THESE ITEMS 

AT SHOP.NYLON.COM

http://SHOP.NYLON.COM


shir ts ,  pants,  bag,  and 

shoes by manish arora , 

sweater (around waist ) 

by eric & lani ,  headband 

and socks by patricia 

f ield,  al l  bracelets 

by susan alexandra.



all  clothing 

and accessories 

by chanel .



all  clothing by ashish, 

hat by stüssy,  necklace 

by erickson beamon.



all  clothing by marc by 

marc jacobs,  bracelet 

in hair by alexis bitt ar, 

yel low earring by 

moschino,  lacquer and 

gray pearl  earring 

by dior,  neckpiece and 

glove by alpinest ars.



jacket and skir t  by 

yohji  yamamoto,  shir t 

by proenza schouler, 

leggings by iamvibes , 

shoes by y.r.u. ,  goggles 

by holes,  bag by scooter 

laforge,  necklace and 

st ar bangle by matthew 

wil l iamson, green 

bangles by bess nyc.



coat and boots 

by gareth pugh, 

backpack by b2  .



all  clothing and 

accessories by 

dsquared2, long gold 

and cryst al  pin ( in 

hair)  by alexis bitt ar, 

crescent-shaped pin 

( in hair)  by noir,  large 

cryst al  ( in hair) 

by betsey johnson.



all  clothing and 

accessories by 



all  clothing by kenzo, 

visor by patricia f ield, 

shoes by y.r.u. ,  r ing 

by betsey johnson.

hair :  mischa g.  at bumble 

and bumble.  hair  assist ant : 

kirsten bode. makeup: 

michael anthony at 

wilhelmina.  nail  art ist : 

jessica tong. models: 

raquel at request ,  ashley at 

boss models,  meng meng 

at fusion,  shelby at trump, 

and alex crush. shot at 

fast ashleys,  brooklyn. 
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  MODEL HAILEY CLAUSON HEATS THINGS UP IN A MODERN TAKE 
               ON ONE OF THE SEASON’S HOTTEST TRENDS: ‘60S STYLE. 
    PHOTOGRAPHED BY JAMES MACARI. STYLED BY ZANNA ROBERTS RASSI



dress by louis vuitton.



YOU MIGHT THINK HAILEY 

Clauson, the 19-year-old model 

known for her never-ending legs, 

naturally pouty lips, and perfectly 

tousled hair, has always had it easy, 

skating by on her looks. But you’d 

be wrong. She’s already a veteran 

of the modeling industry—and the  

day-to-day criticisms that come  

along with the job description 

(Think: “Your hips are too big, hair 

is too short, face is too round”). 

Though modeling can be a brutal 

world, she never considered giving 

up, “because I’ve always thought 

this was my destiny,” says Clauson.

She took fashion very seriously, 

studying Vogue and everyone 

within its pages, from ‘90s 

supermodels Cindy Crawford and 

Claudia Schiffer to contemporaries  

like Karlie Kloss and Lara Stone. 

“I was—and still am—obsessed 

with fashion,” says Clauson, a New 

Yorker, originally from Thousand 

Oaks, California. 

The 5-foot-11 stunner has the 

typical model backstory, being 

taunted because she was literally 

head and shoulders above everyone 

else in her class. “My nickname 

was Giraffe,” she says, now owning 

a term that was once meant to put 

her down. “In middle school, people 

actually thought I was a teacher, 

because I was so tall!”

So she decided to use her height 

to her advantage, and went to an 

open model casting in Los Angeles, 

where she was signed on the spot 

by Ford Models. “I finally found a 

place where I fit in,” says Clauson, 

who is now repped by powerhouse 

One Management. “It felt good.” 

In no time, Clauson was being 

dubbed fashion’s It Girl, flying 

off to London, Paris, Milan, and 

beyond, and walking in fashion 

shows for the likes of Versace, 

Gucci, Louis Vuitton, and Christian 

Dior (just to name a few). She 

describes her life at the time as 

“one big, glamorous whirlwind”  

of photo shoots and catwalks.

But controversy soon followed. 

In 2011, just as CFDA president 

Diane von Furstenberg sent out 

the annual guidelines that all 

U.S. designers are encouraged to 

follow at New York Fashion Week—

including a strong suggestion 

that they not hire models under 

age 16—it was discovered that 

sweater and skir t  by bcbgenerat ion,  

bra by la perla ,  shoes by dr.  martens, 

earrings by holly dyment ,  necklace  

by aurélie bidermann.



jacket and shoes by 

dkny,  dress by zadig and 

volt aire,  jeans by paige 

denim, burgundy and 

black bracelets by l izzie 

fortunato,  rose gold 

bracelet by campbell , 

r ing by eddie borgo.



Clauson walked in DVF’s fall 2011 

show, a month shy of her sweet 16. 

Later that year, Clauson’s parents 

sued Urban Outfitters and a 

photographer whose unauthorized 

racy photos of a then-underage 

Hailey showed up on T-shirts and 

other merchandise sold by the 

envelope-pushing chain.

“It was funny because when 

all of that was going on, I was so 

innocent,” explains Clauson. “Yet 

everyone thought of me as the 

naughty fashion model causing all 

of these controversies.” But, luckily 

for her, none of those dustups 

affected the Teflon model’s career. 

In fact, she continued on and 

thrived—that is, until her curves 

came in. “Fashion didn’t know what 

to do with me when I hit puberty,” 

she says with a laugh. “All of a 

sudden, I had boobs and a totally 

different body.” No longer a size 0 

clothes hanger, the couture world 

moved on to the next flavor of the 

month. “I knew I’d have to revamp 

myself,” says Clauson. “Quitting 

what I loved was not an option.”

So she took a couple of years 

to regroup, and drew inspiration 

from Sports Illustrated swimsuit 

models, knowing there was still a 

place for her in the industry—just 

a different place. Now the natural 

beauty’s back in a big way, recently 

scoring major campaigns with 

Agent Provocateur and a 7 for All 

Mankind multimedia collaboration 

with James Franco. She also 

made her triumphant return to 

the runway during Jeremy Scott’s 

fall ‘14 show. “It was an amazing 

adrenaline rush,” she explains.  

“I missed that feeling.”

No longer a runway fixture, 

Clauson says, “My career has 

transitioned. I’m going the sexier 

route—which is exciting.” That 

includes a ton of editorial work, like 

covers of Flaunt and Galore, and 

this story, which she was thrilled 

to shoot because she has such an 

affinity for ‘60s style. 

“Brigitte Bardot’s bombshell hair  

is the ultimate in sexy,” she says.  

And Clauson believes that period’s  

model-of-the-moment, Veruschka 

(one of her idols), “made modeling 

more of an art form rather than just 

being a pretty face. The way she 

moved in front of the camera was 

absolutely incredible. She told a 

whole story in just one image.” One 

peek at this retro-inspired fashion 

story, and clearly the same can  

be said about Hailey Clauson.  

PATTY ADAMS MARTINEZ

coat by gucci ,  bra by 

hanky panky,  socks by 

tory burch,  necklace and 

ring on left  hand by holly 

dyment ,  r ing on right 

hand by phil l ips house.





all  clothing and  

sunglasses by marc 

by marc jacobs,  boots 

by stuart weitzman, 

bracelet by fal lon.



jacket by guess,  dress 

by anthony vaccarel lo, 

socks by falke,  

r ing with cryst al  

by phil l ips house,  

gold ring by giles  

and brother.



sweater by band of  

outsiders,  bra by 

b.tempt ’d,  skir t  by bebe, 

shoes by pierre hardy, 

short necklace and rings 

by cart ier,  long necklace 

by eddie borgo. 

hair :  r iad azar at atel ier 

management using 

oribe.  makeup: christ ine 

cherbonnier at art dept . 

manicurist :  nq at art  

dept .  using chanel le 

vernis in 525 quartz . 

digit al  tech: l iz lucsko.  

photo assist ants:  helen  

eriksson and tyler  

nevitt .  assist ing styl ist : 

nat al ie scicolone.  

special  thanks to  

velem retouching.



cardigan by saint  

laurent by hedi  

sl imane, shir t  by  

guess,  shorts by levi ’s .





strappy sandal by oscar 

de la rent a ,  bag by paula 

cademartori ,  sunglasses 

by prada ,  cryst al  heels 

by valent ino.

opposite page:

sunglasses by house of 

holland, bag by chanel , 

shoes by bionda cast ana.

STEP INTO FALL WITH A BIG BANG: 

ATTENTION-GRABBING PRINTS AND 

LUXE TEXTURES DOMINATE THIS 

SEASON’S BEST ACCESSORIES. 

PHOTOGRAPHED BY JONATHON 

KAMBOURIS. STYLED BY DANI STAHL



sunglasses by carrera ,  r ings 

by stephen webster,  bag  

by agl ,  strappy sandal by 

alejandro ingelmo, platform 

sandal by poll ini .

opposite page: bag by  

alexander wang, studded 

wedge bootie by barbara  

bui ,  sunglasses by versace, 

t al l  boot by saint laurent  

by hedi sl imane, watch  

by ann dexter-jones.





sandal wedge by prada ,  necklace by anndra neen, earrings by oscar de la rent a ,  wedge bootie by rupert sanderson, clutch by giuseppe zanott i  design.



clutch by roger vivier,  sandal with gold hardware by giuseppe zanott i  design,  small  bangle by saint laurent by hedi sl imane, cage bracelet by campbell ,  cage sandal and 

flat by christ ian louboutin. 



shoe by ruthie davis, 

bracelets by matthew 

wil l iamson, bag by 

christopher kane.



earrings by oscar de la 

rent a ,  clutch by kotur, 

shoes by saint laurent 

by hedi sl imane.



necklace by chanel ,  

shoe by dsquared2,  

bag by dolce & gabbana.



bag by fendi ,  boot  

by gucci ,  heel  by oscar 

t iye,  watch by cart ier, 

bracelet by ann dexter-

jones,  sunglasses  

by j immy choo.

prop styl ist : 

el izabeth osborne 

at halley resources.

fashion assist ant : 

marissa smith. 



U N L E A S H  Y O U R  I N N E R  B O W I E . 



shirt  by rochas,  pants 

by guess,  boots by 

daniele michett i .

opposite page:  

coat by see by  

chloé.  necklace by 

the m jewelers,  

worn throughout . 

PHOTOGRAPHED BY MEREDITH JENKS. STYLED BY RACHAEL WANG



all  clothing and 

accessories by 

louis vuitton.



all  clothing by f i l les à papa. 



jacket and shir t  by 

marco de vincenzo, 

pants by diesel 

black gold.



dress by saint laurent 

by hedi sl imane, shoes 

by dorateymur,  t ights 

by dkny hosiery.



dress by meadham kirchhoff,  boots by daniele michett i .



jacket by emporio 

armani,  pants by 

american apparel .



clothing by 

chanel ,  shoes by 

j i l  sander navy.



all  clothing and accessories by rodarte.  hair :  travis speck at sal ly hershberger.  makeup: kat ie mell inger using make up for ever.  manicurist :  nat al ie pavloski . 

fashion assist ant :  kelsey ferguson. model:  jesse at img. retouching: monarch new york. 



customers’ desire for a healthy 

lifestyle as a factor in many pur-

chases. “Most people understand 

that smoking anything is bad for 

you. There’s a social stigma, for 

better or for worse, in smoking a 

joint, whereas you can be walking 

through the park and enjoying a 

[pot-infused] elixir,” he explains.

The physical eff ect of these foods 

runs the gamut. While many are 

packed with THC and designed to 

create an eff ective high, others take 

a diff erent approach. Garyn Angel 

is the creator of MagicalButter, a 

device that allows at-home chefs to 

create infused butters and oils. He 

believes his product off ers an alter-

native to pharmaceuticals and sees 

the ideal edible as providing a slow 

burn. “The idea isn’t necessarily to 

give you an intoxicating feeling—

it’s to make your body feel good, 

similar to taking a Valium.”

Although it certainly grabs 

headlines, the movement isn’t 

all about getting high. Just as 

Surprisingly, marijuana enthusiast 

Ricardo Baca has never enjoyed 

a joint. “I’ve tried smoking pot a 

number of times over the years, 

and it’s never worked for me,” he 

says. Like so many raised in the 

age of anti-smoking campaigns, 

lighting up holds little appeal for 

the Denver writer, who is part of 

a growing movement of cannabis 

lovers choosing to get high in more 

creative ways.

Now Baca and others like him 

are turning to trained chefs, who 

cook up high-end cuisine with 

marijuana. As legalization makes 

its way across the country, the “bud 

in a bite” movement is no longer 

shrouded in secrecy. Cannabis-

infused butters and oils are already 

readily available in stores and 

online to medical users and those 

in legalized states, so the range 

of products that can incorporate 

marijuana is limitless. 

Some supporters insist that the 

popularity of gourmet ganja is 

motivated by the same ideals as 

farm-to-table culinary trends: a 

desire to put only the best in-

gredients into your body and to 

enjoy truly inventive foods. “I think 

Americans in general have become 

so interested in the food world and 

why food does what it does and 

where it comes from,” says Melissa 

Parks, a classically trained chef 

who has embraced cannabis as 

an ingredient in everything from 

chocolate truff les to an open-faced 

tartine with tenderloin on sundried 

tomato mascarpone bread.

 Tripp Keber—the owner of Dixie 

Elixirs, a line of infused beverages 

and treats—echoes Baca, citing 

brownie: welcome to the new marijuana 
foodie movement. by adrienne gaffney. 
photographed by eric helgas

cooking with cannabis goes beyond the 



and we really like the taste, so we 

wanted to incorporate that as a 

fl avor,” she explains. “We did not 

want to mask it.”

For many others, though, the 

taste is a factor to be tackled, 

rather than highlighted, which 

leads many chefs to more creative 

recipes. “If you want to do some 

savory application, you can make a 

cannabutter out of your strawberry 

kush, then sear a piece of fi sh in it, 

and put a strawberry jalapeño salsa 

on top,” says Parks. “You can do 

anything with marijuana that you 

can with an herb as long as you test 

it out fi rst.”

One fact that cooks and users 

alike are in consensus about is 

that the ubiquitous pot brownie 

will need to evolve. “I think it’s 

so dated,” exclaims Parks, of the 

Woodstock-era staple. “If you’re 

going to make one, make a dark 

chocolate brownie with sour cher-

ries, a caramel drizzle and pine nuts 

on top.” If that doesn’t give you the 

munchies, what will?

of these beautiful colors and ingre-

dients on the palette so I could use 

them,” he explains. His intention is 

for meals to be delicious pieces of 

art, something he ensures by pay-

ing careful attention to the way that 

the cannabis is infused so it doesn’t 

pack too powerful of a punch. 

Similarly, Julie Dooley, the 

co-founder of a line of high-end 

granola products called Julie & 

Kate Baked Goods, adds fl avors 

like cinnamon and salt to her foods, 

but they are kept to a minimum. 

“We are connoisseurs of cannabis, 

cannabis than its eff ects. He enjoys 

the herb’s fl avor and believes that 

it can be tasted and enjoyed much 

like oregano or juniper. 

For him, the new marijuana 

foodie craze is a culinary challenge. 

“I always say that someone put all 
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AFTER NABBING  

A GRAMMY, KIMBRA RETREATED 

TO A SHEEP FARM TO WRITE. 

BY CHLOE SCHILDHAUSE. 

PHOTOGRAPHED  

BY MATTHEW TAMMARO
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“I LIKED BEING IN THE 
PRESENCE OF ANIMALS 
THAT DIDN’T FIND ME 
IMPORTANT IN ANY WAY.”

“I like nothing more than to sit down with someone and talk about 

something other than music,” says Kimbra Lee Johnson as we arrive 

at Café de Leche in Los Angeles’ Highland Park neighborhood. Known 

mononymously as Kimbra, the New Zealand-raised pop star, who became 

a household name after loaning her velvet-smooth vocals to Gotye’s 

megahit “Somebody That I Used to Know,” may have just released her 

sophomore album, The Golden Echo, a fantasia of surrealist pop, but right 

now she’d rather gush about her favorite theologians, C.S. Lewis and 

Thomas Merton. “They’re spiritual writers who are interested in different 

schools of thought or existential thinking,” she says. “I mean, I love 

music. It’s my passion, it’s my language. But it’s so exciting when I meet 

someone and they’re like, ‘Oh, I’m a plumber,’ or an engineer.”

Sipping a soy latte, Kimbra looks almost doll-like, with vibrant red lips 

and elongated eyelashes set against her porcelain skin. She rolls up her 

jersey knit leopard-print pants past her knees and begins to talk about 

the urban farm she’s lived on for the past year—the home she regards 

as The Golden Echo’s birthplace. Nestled in the hills of L.A.’s Silver Lake 

neighborhood, the farm (which Kimbra found on Craigslist) is owned by 

an older woman who tends to sheep and chickens. After spending two 

years touring with Gotye, Foster the People, and in support of her own 

debut record, Vows, it was a much-needed respite. “I couldn’t stand the 

thought of being in another hotel,” she says. “At the farm, I could just chill 

with sheep, man, and chicken all, like, cluck-clucking around my feet.” 
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Having grown up in the 

agricultural town of Hamilton, New 

Zealand, she saw the farm as a 

way to “get back to my roots and 

be amongst nature, which was how 

I always wrote as a kid.” At the 

farm, Kimbra developed a routine 

that involved the most natural of 

alarm clocks—a rooster—followed 

by songwriting sessions with her 

guitar, meditation, occasional 

visits from musician friends like 

Thundercat, and plenty of time  

for reading. 

She notes, “These animals, they 

grounded me, because they’re 

indifferent toward you. I liked 

being in the presence of animals 

that didn’t find me important in 

any way. You feel part of a cycle.”

The album’s title came to Kimbra 

in a dream: “I went to sleep and 

just kept thinking golden echo, 

golden echo. I had never heard  

that term before, so I looked it  

up on the Internet, and this flower 

appeared.” Google it now and 

you’ll get an image of Kimbra 

in a blue dress leaning against 

a massive hourglass, but scroll 

down, and you’ll find the Narcissus 

Golden Echo with its tiny white 

petals and yellow trumpets. 

According to Kimbra, Golden  

Echo refers to the way the  

flower’s yellow stigmas “kind  

of echo back up to the sun.”  

And Narcissus, of course, derives 

from Greek mythology.

“The story of Narcissus is so 

relevant now,” says Kimbra. “A 

man looks into a pool and beneath 

the water is seaweed and fish 

and coral reef, but all he sees is 

himself reflected back. That’s our 

world now. We’re all self-projecting 

everywhere.” She admits to being 

guilty of this herself, at times: “I 

mean, in the morning I check my 

Facebook because I want to see 

how tickets are selling on my tour, 

and it’s just my face everywhere. 

We can get so consumed by that, 

and things pass you by.”

Finding a way out of the vanity 

cycle was on Kimbra’s mind when 

she began work on the album. The 

first step: tapping into her inner 

child. “Children are fearless—they 

have these spirits of ambition, 

and I wanted to find that within 

myself,” she says. Isolated on 

the farm, she began reminiscing 

about the cassette recordings 

she’d make in her bedroom at 

age eight. Now, she laughs while 

singing some of them in a high-

pitched childlike voice: “‘January, 

things are sweet, no need to be 

contrary/ February, nothing is 

out of the ordinary/ March, April, 

May….’ So embarrassing. How 

unoriginal can you get?”

No question, the songwriter who 

shared a Grammy with Gotye for 

Record of the Year has evolved, 

but as she gears up for another 

long tour this October in support 

of The Golden Echo, she’s more 

interested in eking out as much 

nonmusic discourse as possible.   

“I met a stylist who speaks Hebrew 

and we struck up a conversation 

about how amazing the language 

is, and how I was going to study 

it,” she says. “There are so many 

ancient scriptures written in 

Hebrew, and I think it’s fascinating 

to be able to read the text directly 

from its source as opposed to in 

translation.” Her interests “leak 

into each other,” she says. “But it’s 

good to keep interests that aren’t 

musical. You need to have other 

outlets or you go crazy.”



GAME ON
RISING SYNTH-POP STAR LOWELL ISN’T GOING TO LET A LITTLE SPILLED BEER 

BRING HER DOWN. BY YASMEEN GHARNIT. PHOTOGRAPHED BY SUNNY SHOKRAE
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“I don’t want to be superstitious...” 

says Lowell, who has just spilled 

a pint of Sixpoint IPA all over her 

white track pants. She’s been 

wearing them since yesterday, 

when we met for our first attempt 

at an interview here at Brooklyn’s 

Barcade. The vintage-arcade-

game-packed bar is one of the 

Toronto-based artist’s favorite 

spots in New York, despite the bad 

luck she’s had during all three of 

her visits: The first time, she was 

robbed; the second—yesterday—

she had an asthma attack that 

forced us to reschedule; and now, 

she’s soaked her last clean outfit. 

Lowell’s take on the matter? 

“Well, I’m sure I’ll spill something 

else on these before the day  

is over.” 

A different locale is proposed, 

but Lowell insists on staying. 

Chalk it up to her fearless nature or 

charming stubbornness—qualities 

that have helped her become the 

indie blogosphere’s latest synth-

punk sensation.

Watching her clink an ink 

pen against a freshly poured 

replacement pint with perfect 

pitch, it’s hard to believe that 

Lowell, 22, decided to actively 

pursue her passion only six years 

ago. After graduating high school, 

she moved to Toronto from her 

native Calgary to study music at 

the University of Toronto, only to 

drop out after six months. She 

then began an “independent study” 

experiment in her apartment 

building’s basement, arranging old 

tenants’ leftover furniture—“and 

a Pac-Man machine!” she notes, 

RADAR

winking at our surroundings—into 

a cozy space for creating videos for 

delightfully irreverent synth-pop 

tunes like “Shake Him Off.” 

The videos quietly established 

her as a solo artist, but her first 

big break came after she picked 

up the ukulele to score a free train 

ride as part of VIA Rail Canada’s 

Artists on Board. She didn’t wind 

up doing the program, but her uke 

tunes perked the ears of producer 

Martin Terefe, who invited her to 

London to make a record. After two 

weeks of working with some of the 

biggest songwriting names in the 

business, Lowell realized the music 

she was making was not for her.

”I showed them my real stuff,” 

she explains, wiping some beer 

froth from her upper lip. “Martin 

liked me so much as a writer and 

an artist, and he was like, ‘I don’t 

care what you do—if you want to 

do this weird, left-of-center thing, 

then let’s do that.’” With that, she 

began work on 2012’s If You Can 

Solve This Jumble, a collaborative 

mini-album with Terefe’s 

supergroup Apparatjik, featuring 

members of Coldplay and A-ha. In 

February, Arts & Crafts released 

her I Killed Sara V. EP. And this 

month, the label is putting out her 

debut LP, We Loved Her Dearly. 

Trying to tie the 12 tracks on the 

new album to any existing genre is 

nearly impossible—and that’s just 

how Lowell likes it. “Everything I 

do is a little bit of this, a little bit  

of that—always opposites,”  

she explains. “It’s everything.  

It’s juxtaposition. Actually, I call  

it ‘juxta-pop.’” 

Most of the tracks reflect 

Lowell’s strong political and social-

justice leanings, addressing hot-

button issues such as sexual abuse, 

rape, and abortion. Album standout 

“LGBT” folds lyrics like “LGBT 

don’t hate on me/ I’m happy” 

into a cloud of cheery pop. “It’s 

so catchy,” she says with a smirk. 

“Even if you’re homophobic— 

you’ll just sing along.” 



 Singers and Scientists share  

more than might be expected.  

Whether it’s a breakout melody or  

a breakthrough in research. When  
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It can change lives forever.  

Stand Up To Cancer supports  

the collaboration, innovation and 

research that are turning discoveries 

into viable treatments and possibly, 

one day, a cure. 

Stand up with us. Let your voice make 

D�GLĳHUHQFH�EHFDXVH�ZKHQ�ZH�ZRUN�

together, nothing is impossible.

Like, share and join SU2C. 
Find out more at standup2cancer.org

Two worlds.
One dream.

Jennifer Hudson, Stand Up To Cancer Ambassador Shiva Malek, Ph.D.

Stand Up To Cancer is a program of the Entertainment Industry Foundation (EIF), a 501(c)(3) charitable organization. Photo by Nigel Parry.

http://standup2cancer.org
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WITH WEEZER’S NINTH STUDIO ALBUM ON THE 

HORIZON, RIVERS CUOMO REFLECTS ON HIS BAND’S 

GEEK-ROCK PAST—AND TOSSES A MEAN FRISBEE. BY 

LISA BUTTERWORTH. PHOTOGRAPHED BY ISA WIPFLI

“Don’t worry—the Aerobie is very 

forgiving,” says Rivers Cuomo as 

he hands over a futuristic Frisbee. 

They’re famous last words as the 

Weezer frontman, looking sharp 

in burgundy corduroys, a checked 

collared shirt, and worn denim 

jacket, spends the next 20 minutes 

chasing errant tosses around the 

Santa Monica park that’s walking 

distance from his home. He swears 

that he appreciates the exercise—

the 44-year-old king of nerd rock 

spent the morning at Los Angeles 

alternative radio station KROQ and 

will be heading to his voice lesson 

(“Not that there’s any hope of great 

improvement,” he quips) shortly, 

but all he wants to do now is get  

a little fresh air. 

This is not the Cuomo I 

expected, the one known for being 

rather uptight, self-centered, and 

painfully awkward. But things  

have changed in the 20 years 

he’s been in the public eye. He’s 

married now with two kids (a 

seven-year-old daughter and 

two-year-old son). He has a daily 

Vipassana meditation practice 

that helps him “ride the waves as 

they come in, the exciting, pleasant 

experiences and the terrible, 

painful ones, too.” And he’s learned 

to loosen up enough to laugh, 

which he does, albeit reservedly,  

as the Aerobie repeatedly goes 

sailing over his head. 

But some things have stayed 

the same. It’s fitting that Weezer—

which also includes guitarist Brian 

Bell, bassist Scott Shriner, and 

drummer Patrick Wilson—debuted 

the first single from their new 

album, Everything Will Be Alright 

in the End, on KROQ. It’s the 

station that initially broke the band 

to mainstream audiences back in 

1994, and as the self-referential 

“Back to the Shack” puts forth, 

the foursome is returning to their 

roots. The Cars’ frontman Ric 

Ocasek, who produced Weezer’s 

self-titled debut (also known as 

“the blue album”), is back, and 

Cuomo used the same guitar, the 

one with the lightning strap, to 

record this new LP. The music 

itself—all fuzzy guitar riffs, heavy 

harmonies, and hooks that are 

equal parts angsty and catchy—

will resonate with old-school  

fans as well.

“I get a lot of goosebumps when 

I hear [the album],” says Cuomo 

when we sit down at a picnic 

table to chat. “It seems to have 

lots of experimentation and new 

stuff, but it sounds like things 

only Weezer could come up with. 

It’s like we’re digging deeper into 

ourselves, into where we came 

from and coming up with new 

ALRIGHT
ideas.” Where they came from is 

the zeitgeist of ’90s alternative 

rock, when now-classics such as 

“Undone—The Sweater Song” and 

“Buddy Holly”—which featured an 

iconic Happy Days-inspired video 

directed by Spike Jonze—propelled 

them to Billboard-charting, multi-

platinum-selling success. 

But when Weezer formed in  

Los Angeles in 1992, they were  

the odd men out. “Most of the 

other bands at that time had 

tattoos and dreadlocks,” says 

Cuomo, adjusting a tinted version 

of his signature Ray-Ban glasses. 

“We were very inspired by the pre-

drugs era of rock music, like the 

early Beatles and Beach Boys and 

being super clean-cut. That, to  

me, felt provocative.” 

Provocative isn’t a word many 

would use to describe Cuomo, 

whose buttoned-up look and 

demeanor make him an unlikely 

frontman. But what he lacks in 

typical rock-star swagger—he 

keeps his myriad songwriting 

ideas on a series of spreadsheets—

he more than makes up for with 

passion, which you can hear in 

every outsized guitar lick and 

shouted chorus. Especially on the 

new album, which was four years 

in the making. “I knew I wanted 

to make a record that would be 

one of my favorite records of all 

time,” says Cuomo, who pauses 

thoughtfully before answering 

each question with a calculated 

cadence. “So I just knew that  

it was gonna take time.” 

But in an era when bands have 

moments rather than careers, time 

is something Weezer seems to 

have in no short supply. “I don’t 

think any of us question it, even 

for a moment—it feels so alive 

and so much our entire universe 

that we live in,” says Cuomo about 

continuing the band’s trajectory. 

“There’s plenty of room for us to 

face new challenges and try new 

things, for me as a songwriter 

and for us as a band, so as long 

as there are those fun, exciting 

puzzles to work on every morning 

when I wake up, I can’t imagine 

why I’d want to stop.”

RADAR
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I was deeply 

obsessed with Singin’ 

in the Rain as a kid.  

I watched that movie, 

legitimately, hundreds 

of times. I started  

tap dancing as an 

eight-year-old and 

even toured with an 

all-boys tap group 

that strictly performed 

Elvis Presley numbers. 

It’s hilarious looking 

back, but at the  

time I thought I  

was the coolest.

At first I was kind 

of shell-shocked 

when I transitioned 

from theater to TV. 

In theater you have 

weeks, sometimes 

months, of rehearsal, 

but with Glee it was a 

whirlwind. And I had 

never even been on 

a set before. Darren 

Criss actually got me 

a TV set 101 book 

that broke down what 

everybody’s job was 

because I literally  

had no idea what  

was going on. 

Since landing The 

Flash, I’ve gotten into 

this really cool app 

called ComiXology. 

It’s all digital comics 

and it’s gorgeous—

they just pop off 

the page. I’ve been 

reading mostly The 

New 52 series, which 

Geoff Johns, who’s 

working on our  

show, had a big  

part in launching. 

The Flash’s costume 

is unlike anything 

I’ve ever put on. It 

was slowly pieced 

together on me over 

the course of five or 

six fittings, so I didn’t 

have a finished suit 

until we were about 

to start shooting the 

pilot. It’s pretty heavy, 

but I feel powerful 

and really cool  

when I’m wearing it.

GRANT GUSTIN TAKES HIS CAREER FULL SPEED 

AHEAD IN THE FLASH. BY LISA MISCHIANTI. 

PHOTOGRAPHED BY STEVEN TAYLOR

As the Dalton Academy Warblers’ condescending songster 

Sebastian Smythe on Glee, we witnessed Grant Gustin 

engage in next-level intimidation while skillfully belting out 

pop tunes. The series was a natural fit for the 24-year-old 

actor, who got his start in musical theater with the Broadway 

revival tour of West Side Story. But this fall, Gustin takes on 

a role of an entirely different speed—literally—in the CW’s 

adaptation of the beloved comic book The Flash, playing the 

titular hyperfast hero born from a freak lightning incident. 

“I would have never fathomed I’d get a part like this, just 

because growing up I was always kind of a tall, lanky 

guy—not quite someone typecast as a superhero,” says the 

Virginia native. But is he quick in real life? “I actually am! The 

track-and-field coach was always trying to recruit me in high 

school, but ironically I always hated running,” he says. “Now 

it’s a lot more fun.”

RUN
FALL TV’S NEW STARS
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sandwich right in front of me. If 

the food’s on the table, I think it’s 

fair game. 

If I had nine lives like a cat, I’d 

already have lost at least three of 

them between the crazy drivers in 

Los Angeles almost killing me and 

the one time I went rolling down 

a steep hill while hiking. Never go 

down a completely vertical trail! 

My first Comic-Con was crazy. 

You could zip-line over a set of 

Gotham City, and Uber cars were 

decked out as Gotham taxis. How 

cool is that? 

I hope I become an action figure. 

That would be really trippy. I’d  

be stoked.

KITTY
PRIDE

Dancing is my life. I was on 

America’s Best Dance Crew on 

MTV with my all-girl crew. That 

background and my parkour 

classes are helping me play Selina, 

because she’s mysterious, complex 

and, obviously, catlike, so the 

movement and fluidity is really 

important in nailing the part. 

I’m a military brat. My mom’s a 

retired veteran, and my dad is in 

the Special Ops/Special Forces 

division of the Navy. 

I’d never be a good thief like my 

character Selina, because I’m a 

really bad liar. I’d get caught every 

time. But I am known for stealing 

people’s food. On set, Robin Lord 

Taylor, who plays the Penguin, was 

eating a Chinese chicken salad, 

and I didn’t even ask, I just took 

a bite of it—even though I had a 

t ank top,  bra ,  and shir t 

around waist by sweaty 

betty.  pants by adidas 

x stel la mccartney. 

bicondova’s own shoes.

styl ist :  savannah white. 

hair  and makeup: cait l in 

wooters at exclusive 

art ists using amika  

and make up for ever.

Considering the long list of 

accomplished actresses who’ve 

played Catwoman—from the 

original feline femme fatale, 

Julie Newmar, in the campy ’60s 

TV show, to the last to don the 

second-skin leather gear, Anne 

Hathaway, in The Dark Knight 

Rises—it could be pretty daunting 

to play such a fanboy favorite. But 

Camren Bicondova, who stars 

as the new Selina Kyle in Fox’s 

sure-to-be-a-hit Gotham, already 

has something none of the others 

can claim: The 15-year-old will go 

down in history as the youngest to  

play Batman’s alluring nemesis 

in the prequel to the comic book 

and movies. “You get to know 

what Selina was like before she 

became Catwoman, which  

is awesome,” explains Bicondova. 

“I’m still pinching myself that I got 

this role.” 

NEW CATWOMAN CAMREN BICONDOVA IS READY TO POUNCE.  

BY PATTY ADAMS MARTINEZ. PHOTOGRAPHED BY ISA WIPFLI.
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“Sorry, my alarm is going off 

reminding me I need to call 

you,” says Nabiha Bensouda as 

a beeping sound interrupts our 

conversation. The pop singer 

is back in her hometown of 

Copenhagen, Denmark, after a 

whirlwind U.S. tour and clearly 

didn’t need the prompt. Apologies 

out of the way, her effervescent 

nature crackles through the 

receiver, a buoyant complement 

to the upbeat synth-soul numbers 

she performs as Nabiha.

The daughter of Danish parents 

with roots in Mali, Morocco, and 

Gambia, Nabiha didn’t grow up 

with the intention of becoming 

a singer. “I was kind of a late 

bloomer,” says the 28-year-old. “I 

think maybe it’s because we don’t 

have that musical upbringing  

over here in the Viking country 

that it seems like you guys have in 

the States.” 

Once she tapped into her 

calling—sparked by a high school 

performance, but not pursued 

seriously until a few years 

FIVE-ALARM
later—she didn’t stop. She tried 

everything: “I played in an all-girl 

ska band, I tried rapping, I played 

in a rock band, and I got thrown 

out of a rock band. I really loved 

dance and house music and I did 

that for a long time.”

It turned out that pop tinged 

with dance and house elements 

was what stuck. After working 

with a slew of songwriters, Nabiha 

teamed up with Swedish producer 

Carl Ryden for her debut, Cracks, 

which came out in Denmark in 

2010. It was repackaged as More 

Cracks the following year for the 

rest of Europe. But Nabiha’s new 

EP, Mind the Gap, out September 

16 on The End/ADA, is her first 

U.S. release. “I’m just trying to 

take it one country at a time,” 

she says earnestly. And the disc, 

which collects six tracks produced 

by Ryden, is an apt, varied 

introduction of the musician to the 

world. “I tend to mix up genres in 

my songs,” she notes. “Pop music 

is the big umbrella.” 

It’s a sensibility that’s apparent 

during her live show, which she 

brought to Los Angeles, New York, 

and San Francisco in July while 

promoting the EP’s titular single. 

Her performance at L.A.’s Bootleg 

Theater was rambunctious—the 

room almost too small to contain 

the surging hooks and electro 

beats Nabiha performed with  

the help of a backing band. She  

wants to keep the shows as  

wide-ranging as the music and has 

even performed with a 100- 

piece orchestra back in Denmark  

during a 40th anniversary 

celebration for the queen. 

The music takes on its own 

shape when let out into the 

world, explains the singer, who 

will tour the States again later 

this year in support of the EP. “In 

the beginning, I was doing it for 

myself, getting all my feelings and 

emotions out on paper,” she says. 

“When you put the songs on the 

album, and people buy the album, 

and radio starts playing the songs, 

and you go onstage, it becomes 

something else. It becomes much 

bigger than what’s in my head or 

how I’m feeling.” Hopefully, the 

reaction is positive, she adds, her 

smile audible over the line: “If not, 

then you’ve done it for you and 

everything’s good. If more people 

like it, everything just got a  

little better.”

POP
AFTER SCORING PLATINUM HITS IN HER NATIVE DENMARK, NABIHA HAS SET HER 

SIGHTS ON WORLD DOMINATION. BY EMILY ZEMLER. PHOTOGRAPHED BY MADS TEGLERS
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THE BIG MUSEUM EXHIBIT 

WATCH THIS

KEHINDE WILEY: AN ECONOMY OF GRACE  

SEPTEMBER 5 AT 9 P.M. ET ON PBS. Artist Kehinde Wiley is famous for his paintings of young black men posed in the 

heroic style of classical European masterpieces. His mash-ups of modern subjects and historical portraiture have richly 

commented on issues of class and race. For his follow-up to his fi lm Marina Abramović: The Artist Is Present, director 

Jeff  Dupre follows Wiley as he turns his gaze to female subjects for the fi rst time. With his most signifi cant conceptual 

adjustment—swapping streetwear for couture—Wiley wagers a bet about what’s at the heart of a modern black woman’s 

performance of self. And by the looks on the faces of his subjects, he got more than a few things right. MALLORY RICE

KILLER 
HEELS

A
R

T
 
A
T
T
A

C
K

CULTURE 
CLUB

S E P T E M B E R  2 0 1 4

BROOKLYN MUSEUM
“I had my fi rst heels by 
the age of 13,” Beyoncé 
boasts on 2011’s “Schoolin’ 
Life.” The rest of the 
population’s relationship 
with sky-high shoes is 
likely more complicated. 
A new show at the 

Brooklyn Museum, “Killer Heels,” 
examines the many forms that heels 
have taken over several hundred years, 
from 1920s evening shoes to Iris van 
Herpen’s “Beyond Wilderness”—a 
3-D printed snarl of black tentacles 
that form a bizarre wedge.

Aside from examples from the 
household designer names, the 
Brooklyn Museum commissioned 
six artists to create fi lms inspired by 
our long obsession with high heels, 
including a kaleidoscopic short 
by Rashaad Newsome and a
a splashy video by Marilyn 
Minter. REBECCA BATES

from left: prada, 

zaha hadid x united 

nude, walter steiger. 

all photographed 

by jay zukerkorn 

and provided by the 

brooklyn museum.
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Marcel Dzama 

at David Zwirner

September 9 – October 25

Absurd chess pieces, 

clowns, and monsters take 

over David Zwirner gallery 

in New York, as artist Marcel 

Dzama unveils new artwork. 

But the show’s biggest draw 

will be Dzama’s short fi lm 

Une Danse des Bouff ons. 

This Dadaist nightmare stars 

Kim Gordon of Sonic Youth 

and model Hannelore Knuts 

as doppelgängers of Marcel 

Duchamp’s onetime love 

Maria Martins, who must 

battle a host of strange fi gures 

to save a captive Duchamp—

a surreal fl ip of the damsel-

in-distress trope. 

Martynka Wawrzyniak 

at Envoy Enterprises

September 7 – October 12

For exactly a year, Martynka 

Wawrzyniak watched what she ate. 

No, she wasn’t dieting. For 365 days 

she wiped her mouth after dinner 

with a cloth napkin, creating a visual 

catalog of the ingredients in each 

meal. As the 

dishes vary, 

so do the 

colors and 

shapes spread 

across each 

napkin. For 

her show 

“Feed,” Envoy 

Enterprises 

will install the 

giant hanging 

sculpture Wawrzyniak crafted from 

these napkins, giving audiences an 

intimate look at the minutiae of the 

artist’s daily life. Also on view will 

be 12 collages of smaller paper 

napkins smeared with remnants 

of her morning smoothies. 

Ryan McGinley and 

Cory Arcangel at Team Gallery

September 7 – October 12

Two irreverent darlings of the 

New York art world, Ryan McGinley 

and Cory Arcangel, hold court this 

fall at Team Gallery. For McGinley’s 

“Yearbook,” the photographer will 

cover the walls with hundreds 

of vibrant nudes. Cory Arcangel’s 

show takes its title, “tl;dr” (“too 

long; didn’t read”), from obsessive 

link consumption on sites like 

Reddit, surveying the relationship 

between our mobile devices and 

how we absorb pop culture and 

celebrity imagery. RB

wear in a store. So it feels 

just right that Sheila 

Heti conceived of the 

concept for Women in 

Clothes after a fruitless 

search for a book that 

focused on “what women 

thought about when they 

got dressed.” Heti, newly 

interested in the sartorial 

arts, decided to send 

a simple questionnaire 

about style to some 

friends, and two of 

them—Heidi Julavits and 

Leanne Shapton—joined 

Heti in expanding her 

curiosity into a project 

that ended up surveying 

more than 600 women 

about how they approach 

fashion and beauty. 

Women in Clothes, which 

features dispatches from 

Lena Dunham, Miranda 

July, Tavi Gevinson, and 

many more women, 

both famous and not, is 

at once an anti-fashion 

book and a style bible—

available now, thankfully, 

in a store near you. MR

ILLUSTRATION  BY  OLLANSKI

from left: leanne 
shapton, heidi julavits, 
and sheila heti.

on your shelves 

breathtaking new 
tomes. Guggenheim 
fellow LaToya 
Ruby Frazier’s 
first monograph, 
The Notion of 

Family; a book 
surveying Matthew 
Barney’s latest 

Fundament; and

of Stephen 

and ephemera.

three can’t-miss gallery shows:

left: interior image from the notion of family. center: cover and two interior 
images from river of fundament. right: interior image from xerox/rock/art.

women 

More often than not, 

when you ask a fashion 

designer why he or 

she started their line, 

the reason is that they 

weren’t able to f nd the 

clothes they wanted to 

in clothes

Clear some space 

for these three 

project, River of 

Xerox/Rock/Art, 

a new collection 

Sprouse’s drawings 

reAD tHis 



After spending the last year grappling with a divorce and composing film scores, 

Norwegian singer-songwriter Sondre Lerche is finally ready to dive back into synth- 

pop with his new album, Please. While one might expect the record to be writhing  

with heartbreak and melancholy, it’s actually quite the opposite: Lerche’s tracks  

are more danceable and buoyant than ever. Here, he shares a mixtape of the songs  

that represent his new beginning. YASMEEN GHARNIT

Stop hoarding those old episodes of Hoarders! 

You’re going to need that space on your DVR 

for your new favorite shows.

“Jump They Say”  
by David Bowie
“I’ve been going back to a lot 
of ’90s stuff that I watched 
on MTV when I was 10. It’s 
one of my favorite Bowie 
songs, probably offensive to 
purists who want to live in 
the ’60s forever. But the ’90s 
were my ’60s.” 

“Rhythm of Devotion”  
by Sisyphus
“Sisyphus is a band that  
Son Lux, Sufjan Stevens, 
and Serengeti started.  
They made an album that 
came out this year. It made 
me feel bold and brave in  
the studio.”  

“Bad Law” by Sondre Lerche 
”I went out to a club and the 
DJ put this song on. I was 
already on the dance floor 

sondre lerche

MULANEY                  

The Stars: John 

Mulaney, Nasim 

Pedrad, Martin Short

The Gist: As longtime 

fans of SNL alum 

Mulaney, we’re 

welcoming this Lorne 

Michaels-produced 

comedy with open 

arms. Mulaney plays 

an up-and-coming 

stand-up comic, who 

lands a gig writing for 

an eccentric comedy 

legend (Short). The 

rest of the people 

around him bring their 

own brands of quirky 

comedy to his life—

both intentionally and 

not. Premieres Sunday,  

Oct. 5 at 9:30 p.m.  

ET on FOX 

THE COMEBACK            

The Star:  

Lisa Kudrow

The Gist: Oh, how 

things have evolved 

since the original 

version of The 

Comeback premiered 

on HBO—our culture 

now full-to-bursting 

with Valerie Cherish-

type reality TV fame 

monsters. We can’t 

wait to see the way that 

Kudrow and co-creator 

Michael Patrick King 

put a fresh spin on 

the way Valerie would 

live now. Premieres in 

November on HBO 

FRESH OFF  

THE BOAT                 

The Stars: Randall 

Park, Constance Wu, 

Hudson Yang, Forrest 

Wheeler, Ian Chen

The Gist: Based on the 

memoir of the same 

name by hilarious chef 

and VICE host Eddie 

Huang, Fresh Off the 

Boat follows 12-year-

old Eddie (Hudson 

Yang) as he navigates 

his new life in 

suburban ’90s Orlando 

after relocating 

with his family from 

D.C.’s Chinatown 

neighborhood. 

Premieres  

midseason on ABC

THE KNICK                

The Star: Clive Owen

The Gist: By now  

you may have already 

caught the first  

couple of episodes of 

Stephen Soderbergh’s 

first-ever television 

series. Set at the 

Knickerbocker  

Hospital in early  

1900s New York City,  

Owen plays Dr. John 

Thackery, a brilliant 

surgeon with a secret 

vice. Premiered August 

8 at 10 p.m. ET on ABC

HAPPY BIRTHDAY:  

33 1/3 TURNS TEN!

fall  tv checklist

Publishing 100 books in the span of 
10 years is no small feat—especially 
when those books are as meticulously 
reported as the ones in Bloomsbury’s 
33 1/3 series. The volumes, which 
began with an analysis of Dusty 
Springfield’s album Dusty in Memphis 
by Warren Zanes and will reach triple 
digits with Susan Fast on Michael 
Jackson’s Dangerous this month,  
have covered myriad musical genres 
over the years, always from a 
point of view that equally values 
fanned-out fascination and scholarly 
analysis. So here’s to 100 more—we 
don’t plan on running out of band 
crushes any time soon. MR

MIXTAPE

and couldn’t leave. More and 
more people danced, and I 
saw firsthand that it works.”  

“In the Back of My Mind” 
by The Beach Boys 
“I love The Beach Boys, 
but for some reason, I’d 
never heard this song until 
I read about it on Twitter. 
The performance is just so 
emotionally charged, and 
the melody is beautiful.” 

“Trash” by Suede
“This is another ’90s song I 
loved growing up. You can 
play it really loudly when you 
know the summer is about 
to end, and you don’t know 
what’s coming, but hopefully 
it’s a new beginning.”
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CULTURE CLUB: FILM STRIPS 

Fans of Kristen Wiig and Bill Hader’s runs on SNL will feel that all is right in the world again when the actors share 

their first scene in the Craig Johnson dramedy The Skeleton Twins. This is saying a lot, considering it’s the anti-

comedy of Milo’s (Hader) failed suicide attempt that brings the estranged twins into the same room. Maggie (Wiig), 

who’s also dealing with depression, invites her brother to recover at her house. It doesn’t take long for each to reveal 

what’s ailing them, and, being siblings, these revelations are met with a mix of support and charged judgment. 

Johnson’s treatment of suicide feels superficial at times, but ultimately the writing and performances impressively 

depict two people who are able to catch glimpses of humor and light through their despair. MR

the skeleton twins

In the tradition of The Talented Mr. 

Ripley, this thriller features a picturesque 

European setting populated by a trio of 

characters entangled in criminal intrigue 

and a love triangle. The film opens in 

Athens in 1962, where wealthy couple 

Chester (Viggo Mortensen) and Colette 

(Kirsten Dunst) encounter shady tour 

guide Rydal (Oscar Isaac). The small-time 

con man sees dollar signs (and Colette’s 

striking beauty) so he befriends the duo, 

but gets more than he bargained for when 

Chester mixes him up in some seriously 

bad business. The visual impact of the 

sun-drenched scenery and crisp costumes 

creates a stark counterpoint to the  

dark dealings, making for an interesting 

viewing experience. LM

God Help the Girl,  

the album, came  

out in 2009, and now 

the film is hitting 

theaters. Were they 

conceived in parallel? 

They were running on 

parallel tracks. It just 

For nearly 20 years, Belle and Sebastian’s Stuart Murdoch has penned 

twee tunes about coquettish gals, lovesick boys, and the mischief that 

results when they meet. His new film, God Help the Girl, which he wrote 

and directed, follows Eve (Emily Browning) and James (Olly Alexander), 

two sensitive souls in Glasgow who start a band and dance around the 

possibility of falling in love. Coming five years after a record of the same 

name, the film is magical realism for the college-radio set. BY PAUL CAINE

so happened that I 

completed the music 

first, and I think that 

was because I knew 

what to do with the 

music. I also wanted to 

record the music first 

because I thought, in a 

Q + A

practical way, that  

the album might be 

able to attract some 

funding for the film.

James is sensitive to  

a fault—maybe too 

sweet to get the  

BELLE AND  
SEBASTIAN’S  
STUART MURDOCH

girl. Did you have  

anyone in mind  

when you conceived  

his character?

I wrote a story called 

“Belle and Sebastian” 

before the group came 

together, and the boy 

was called Sebastian, 

but he was a James-

type character. In  

a sense, he morphed 

out of the people  

I used to see in the 

’90s. There were a  

lot of kids in Glasgow 

like James. When I 

started writing, the 

characters were very 

much complete. I didn’t 

have to think about 

what they were going 

to say. I just knew. 

The movie also felt like 

a love letter to music. 

I always have an 

opinion about music, 

and I liked the idea  

that James would  

be this slightly snobby, 

know-it-all guy. For 

Eve, though, music was  

like a ghost that came 

into her, like the spirit 

that took over her. 

The ending was 

wistful, melancholy, 

and perhaps a little 

hopeful. Did you ever 

feel like everyone 

should just live  

happily ever after? 

I remember Bob 

[Kildea, guitarist in 

Belle and Sebastian] 

was asking me how the 

film was going. I told 

him it was going well, 

and he said, “Well, it 

better bloody not have 

a happy ending!” I think 

Bob knew the power of 

the melancholy ending. 

the two faces 
of january

hector and  
the search  
for happiness

Psychiatrist Hector (Simon Pegg) lives 

by a comfortable routine with his loving 

girlfriend, Clara (Rosamund Pike). But one 

day, the monotony gets to him, and he 

decides to embark on a trip to “research” 

happiness. He visits Shanghai, Africa, and 

Los Angeles, where he reconnects with 

his ex, Agnes (Toni Collette). It’s thanks 

to her and their old professor, who—

quite conveniently—is also researching 

happiness, that he realizes the root of  

his own bliss. CAITLIN SMITH

ILLUSTRATION  BY  REBECCA  WETZLER



This month sees the release 

of Ben Lerner’s latest book, 

10:04, about a successful writer 

who’s grappling with an illness, 

a strange request from a friend, 

and a near-apocalyptic New York. 

Here, he shares the books that 

helped him write about the 

ideas of art and time.

1. “Theory is dead, and long 

live theory.”

2. “The subject of 

interplanetary visitors reminded 

me to tell Matej about Cooper’s 

plan to simultaneously resolve 

the West Coast population 

boom and the Sputnik crisis 

by exporting Californians 

to the moon.”

3. “In Gchat, as in life, 

we are happiest when 

paying attention.”

4. “Drunks, drug addicts, 

sex addicts, compulsive 

gamblers, and/or people on 

or recovering from deep life-

threatening benders: These 

are the only people who really 

hold my interest.”

5. “I wrote some things 

myself, thinking, So what if 

I have worms, bad diarrhea, 

and fungal yeast, I can still 

tell a story.”

BEN LERNER

THE 5 N+1EST 

SENTENCES 

IN N+1’S 10TH 

ANNIVERSARY 

COLLECTION, 

HAPPINESS

CULTURE CLUB: SHELF HELP

Chloe Benjamin proves her own fi ery ambition 

with her impressive debut novel, The Anatomy 

of Dreams. The story follows Sylvie Patterson, 

a student who begins studying lucid dreaming 

because of her school headmaster’s passionate 

research on the subject. Sylvie and her boyfriend, 

Gabe, become immersed in his work, which 

moves them to the Midwest. Here, things become 

complicated, and the ethics of tampering with 

a person’s consciousness are called into question. 

The way that Benjamin gives equal weight to both 

the romantic relationship and the novel’s more 

cerebral, philosophical questions is impressive—

and a feat we hope to see in many more books 

to come. MR

the anatomy 
of dreamshow 

to build 
a girl 

A prolifi c and popular 

journalist in the U.K., it 

was only recently that 

Caitlin Moran entered 

into the consciousness 

of American readers, 

thanks in part to her 

best-selling 2011 

memoir, How to Be 

a Woman, and her 

rollicking Twitter feed, 

which to date has more 

than half a million 

followers. She applies 

her trademark wit to 

fi ction for the fi rst time 

in her latest, How to 

Build a Girl, resulting in 

a book so relatable that 

you might suspect she 

plucked thoughts from 

your teenage diary. The 

novel’s protagonist, 

Johanna Morrigan, is a 

perfect picture of fi ery, 

if imperfectly executed, 

youthful ambition.

by Chloe Benjamin 

by Caitlin Moran

THE READER:

MERCURY

BY ARIANA REINES

One of the central 

concerns in my 

novel is with the 

second person—you—

how do you address 

a reader across 

space and time? 

Reines is one of 

the most intense 

and intelligent 

explorers of the 

possibility of 

poetic address.

SPECIMEN DAYS

BY WALT WHITMAN

Whitman is a 

weirdo who haunts 

us because he 

addressed us, 

his future readers, 

so intimately. 

My narrator reads 

Specimen Days 

at one point 

in my novel and 

it ripples out 

into his own 

life and work.

WRITING AGAINST TIME

BY MICHAEL CLUNE

Clune is a 

brilliant literary 

critic who 

explores, among 

other things, how 

artworks try to 

stop time. Clune’s 

thinking has seeped 

into my own work.  

THE ARGONAUTS

BY MAGGIE NELSON

This book—which 

comes out in May 

2015—is a frank

and beautiful 

weave of personal 

and political

meditations on, 

among other things, 

bearing a child 

in an utterly 

fucked-up world.

THE METAPHYSICS 

OF YOUTH 

BY WALTER BENJAMIN

This is where 

I first saw a 

philosophical 

distinction 

between the time 

of childhood, what 

Benjamin called 

“immortal time,” 

and “developmental 

time”—the empty 

time of calendars 

and clocks. 

My novel wants 

to explore how 

the latter can 

be transformed 

back into the 

former, how we can 

experience time 

as something more 

than one thing 

after another.

Everyone’s favorite 

polarizing lit mag turns 10, 

so we’ve pulled together 

fi ve sentences from 

the book that we think 

explain exactly why it’s so 

singular. KATE WILLIAMS



Live, acoustic shows are music to our ears. Bands play, artists are seen and  

new music is discovered. Music lovers can mingle with the band. And this  

fall we celebrate our 100th hotel opening. 100 hotels. 100 performances.  

100 Days of Music. Kicks off September 23rd.  

This is Live At Aloft Hotels.

©2014 Starwood Hotels & Resorts Worldwide, Inc. All Rights Reserved. Preferred Guest, SPG, Aloft and their logos are the trademarks of Starwood Hotels & Resorts Worldwide, Inc., or its affiliates. 
For full terms and conditions, visit alofthotels.com. Not all properties are participating in this offer.

See the lineup at  LiveAtAloftHotels.com

100+ hotels all around the world.  #AloftLive

Different. By design.

HUSH
 Not on your itinerary. 

http://alofthotels.com
http://LiveAtAloftHotels.com
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GET IN LINE

RETRO PINUP STRIPES GET THE 

SPORTY TREATMENT WITH THIS 

PLAYFUL COMBO. ’60S BARBIE 

WOULD DEFINITELY APPROVE.

THE

COOLEST

STYLES

OUT THERE,

AVAILABLE 

24/7!

NYLON SHOP

SUNGLASSES, QUAY, 45. TANK TOP, 

PETALS AND PEACOCKS,  52. BIKINI 

BOTTOMS, HOME COOKED KARMA, 60.

SHOP.NYLONMAG.COM

http://SHOP.NYLONMAG.COM


DESIGNER SPOTLIGHT

JUST A BUNCH OF WORDS

MODEL-TURNED-DESIGNER HYE PARK BRINGS HER OFF-DUTY AESTHETIC TO THIS 

STREETWEAR BRAND, FEATURING ULTRA-SOFT, SLOUCHY GRAPHIC HOODIES AND SEPARATES.

SLOGAN GEAR SHOWS NO SIGNS OF SLOWING DOWN. GO 

AHEAD AND ROCK YOUR DAILY AFFIRMATIONS HEAD TO TOE.

HOODIE, HYE PARK AND LUNE, 58. SNEAKERS, PASTRY, 65.

NSFW
LET YOUR CARRYALL DO THE TALKING WITH THIS  

COOL PVC CLUTCH THAT’S PACKED WITH ATTITUDE.

HAT, MARRIED TO THE MOB, 40. TANK TOP, KID DANGEROUS, 

32. WATCH, RUMBATIME, 50. BRACELET, HAN CHOLO, 60. 

LEGGINGS, DIMEPIECE LA, 60. SNEAKERS, PASTRY, 65.

CLUTCH, MARRIED TO THE MOB, 20. 

HYE PARK AND LUNE



3.1 phillip lim see 31philliplim.com
acne studios see net-a-porter.com
a.f. vandevorst see scoopnyc.com
agl see agl.it
alejandro ingelmo
see neimanmarcus.com
alexander wang see alexanderwang.com
alexis bittar see alexisbittar.com
alpinestars see alpinestars.com
american apparel
see americanapparel.net
american eagle outfitters see ae.com
a-morir see kerinrosegold.com
ann dexter-jones see net-a-porter.com
anndra neen see anndraneen.com
anthony vaccarello see farfetch.com
as by df available at azuz, 2604 rose  
bay dr., pearland, tx, 713.503.8050
ashish see ashish.co.uk
aurélie bidermann
see aureliebidermann.com
b2 see shop.nylon.com
band of outsiders
see bandofoutsiders.com
barbara bui see barbarabui.com
bcbgmaxazria see bcbg.com
bebe see bebe.com
belstaff available at 
bergdorf goodman stores nationwide
bess nyc see bessnyc.com
betsey johnson see betseyjohnson.com
bionda castana see net-a-porter.com
blue life available at planet blue, 800  
14th st., santa monica, ca, 310.394.0135
bond hardware see bond-hardware.com
bond no. 9 see bondno9.com
boss see hugoboss.com
brixton see brixton.com

b.tempt’d see wacoal-america.com
bumble and bumble 
see bumbleandbumble.com
calvin klein jeans see calvinklein.com
campbell see renttherunway.com
carrera see solsticesunglasses.com
cartier see cartier.us
cc skye see glamboutique.com
chanel call 800.550.0005
charlotte tilbury see charlottetilbury.com
cheap monday see cheapmonday.com
chloe gosselin see chloegosselin.com
christian louboutin available at 
saks fifth avenue stores nationwide
christopher kane available at maxfield,  
8825 melrose ave., l.a., ca, 310.274.8800
coach see coach.com
comme des garçons see net-a-porter.com
converse see converse.com
cos see cosstores.com
covergirl see drugstore.com
cynthia rowley see bloomingdales.com
daniele michetti see michettidaniele.com
dentek see drugstore.com
dior call 800.929.dior
dkny see net-a-porter.com
dolce & gabbana see dolcegabbana.it

dolores haze see shop.nylon.com
donna karan new york available at 
saks fifth avenue stores nationwide
dries van noten see barneys.com
dr. martens see drmartens.com

dsquared² see dsquared2.com
echoes of culture
see echoesofculture.com
eddie borgo see neimanmarcus.com
element see elementeden.com
elevenparis see elevenparis.com

emporio armani see armani.com
eric + lani see ericandlani.com
erickson beamon
see ericksonbeamon.com
express see express.com
falke see falke.com
fallon see fallonjewelry.com
fendi call 212.759.4646
filles à papa see fillesapapa.com
frends see shop.nylon.com
gareth pugh see barneys.com
giuseppe zanotti design  
available at giuseppe zanotti  
design stores nationwide
givenchy see net-a-porter.com
glam screen see glamscreen.com
göt2b see walgreens.com
g-star see g-star.com
gucci see gucci.com
guess see guess.com
h&m see hm.com
hanky panky see hankypanky.com
heidi lee see patriciafield.com
holes see patriciafield.com
holly dyment see hollydyment.com
hood by air see hoodbyair.com
house of holland
see houseofholland.co.uk
iamvibes see shop.nylon.com
ileana makri see net-a-porter.com
isabel marant available at 
469 broome st., nyc, 212.219.2284
issa see issalondon.com
jane cosmetics see ulta.com
jennifer behr see jenniferbehr.com
jeremy scott see jeremyscott.com
jeremy scott for adidas
see jeremyscott.com

jil sander navy available at 
jil sander stores nationwide
jimmy choo see solsticesunglasses.com
kangol see kangolstore.com
karl lagerfeld see net-a-porter.com
kenzo see openingceremony.us
kotur see koturltd.com
ktz see k-t-z.co.uk
l.a.m.b. see shoplamb.com
la perla see laperla.com
leg avenue see legavenue.com
levi’s see levi.com
linda farrow see net-a-porter.com
lizzie fortunato see mnzstore.com
louis vuitton see louisvuitton.com
luncchb0xx see shop.nylon.com
manic panic see manicpanic.biz
manish arora see manisharora.com

marc by marc jacobs see marcjacobs.
com
material girl see macys.com
matthew williamson
see matthewwilliamson.com
maxmara call 212.879.6100
maybelline new york see maybelline.
com
mcm available at the shops at the plaza,  
1 w. 58th st., nyc, 212.832.2626
mcq alexander mcqueen
see net-a-porter.com
meadham kirchhoff
see meadhamkirchhoff.com
missguided see missguidedus.com
miu miu see net-a-porter.com
moschino see moschino.com
neil barrett see neilbarrett.com
newbark see net-a-porter.com
nicole miller artelier available at 
bloomingdale’s, 1000 3rd ave., nyc, 
212.705.2000
nike see net-a-porter.com
no. 21 available at joseph, 1061  
madison ave., nyc, 212.535.2503
noir see noirnyc.com
noir kei ninomiya call 212.604.9200
nuera see shop.nylon.com
obey clothing see obeyclothing.com
obsessive compulsive cosmetics 
see sephora.com

opening ceremony
see openingceremony.us
oscar de la renta see oscardelarenta.com
oscar tiye see shop.hlorenzo.com
paige denim see paigeusa.com
patricia field see patriciafield.com
paula cademartori
see paulacademartori.com
penfield see penfield.com
persol available at 
sunglass hut stores nationwide
phillips house available at saks fifth 
avenue, 9600 wilshire blvd., beverly  
hills, ca, 310.275.4211
pierre hardy available at 
30 jane st., nyc, 646.449.0070
pollini see pollini.com
prada see prada.com
proenza schouler available at 822 
madison ave., nyc, 212.585.3200
puma see shop.puma.com
raquel allegra see shop.raquelallegra.com
ray-ban see net-a-porter.com
rochas see rochas.com
rodarte see rodarte.net
rodial see ulta.com
roger vivier call 212.861.5371
ross & brown see rossandbrown.com
rupert sanderson available at 
saks fifth avenue stores nationwide
ruthie davis see ruthiedavis.com
saint laurent by hedi slimane available  
at 3 e. 57th st., nyc, 212.980.2970
sandro see sandro-paris.com
scooter laforge see patriciafield.com
see by chloé see net-a-porter.com
sephora collection see sephora.com
simone rocha see simonerocha.com
smith + mara available at roseark, 1111  
n. crescent heights blvd., west hollywood, 
ca, 323.822.3600
sportmax see sportmax.com
stateside available at planet blue, 800 
14th st., santa monica, ca, 310.394.0135

stella mccartney available at 
112 greene st., nyc, 212.255.1556
stephen webster available at 
202 n. rodeo drive, beverly hills,  
ca, 310.246.9500
stuart weitzman call 212.750.2555
stüssy see stussy.com
sunday riley see sephora.com
susan alexandra see susanalexandra.com
syren see patriciafield.com
thakoon addition available at 
saks fifth avenue stores nationwide
the frye company
see thefryecompany.com
the m jewelers see themjewelersny.com
threeasfour see threeasfour.com
tim coppens by linda farrow gallery
see lindafarrow.com
topshop see topshop.com
topshop make up see topshop.com
tory burch see toryburch.com
ubu see amazon.com
unearthen see seeunearthen.com
uniqlo see uniqlo.com
urban decay see sephora.com
valentino call 212.772.6969
vans see vans.com
versace available at 
sunglass hut stores nationwide
versus versace see versusversace.com
vfiles see vfiles.com/shop
victoria, victoria beckham
see shopbop.com
volcom see volcom.com
w.kleinberg see wkleinberg.com
xoxo see macys.com
yohji yamamoto available at 
barneys new york stores nationwide
y.r.u. see shop.nylon.com
zadig and voltaire
see zadig-et-voltaire.com
zana bayne see zanabayne.com

shopping list

georgia may jagger photographed by sam nixon.

http://31philliplim.com
http://scoopnyc.com
http://neimanmarcus.com
http://alexanderwang.com
http://alexisbittar.com
http://alpinestars.com
http://americanapparel.net
http://ae.com
http://kerinrosegold.com
http://anndraneen.com
http://farfetch.com
http://ashish.co.uk
http://aureliebidermann.com
http://shop.nylon.com
http://bandofoutsiders.com
http://barbarabui.com
http://bcbg.com
http://bebe.com
http://bessnyc.com
http://betseyjohnson.com
http://bondno9.com
http://hugoboss.com
http://brixton.com
http://bumbleandbumble.com
http://calvinklein.com
http://renttherunway.com
http://solsticesunglasses.com
http://glamboutique.com
http://charlottetilbury.com
http://cheapmonday.com
http://chloegosselin.com
http://coach.com
http://converse.com
http://cosstores.com
http://drugstore.com
http://bloomingdales.com
http://michettidaniele.com
http://drugstore.com
http://shop.nylon.com
http://barneys.com
http://drmartens.com
http://dsquared2.com
http://echoesofculture.com
http://neimanmarcus.com
http://elementeden.com
http://elevenparis.com
http://armani.com
http://ericandlani.com
http://ericksonbeamon.com
http://express.com
http://falke.com
http://fallonjewelry.com
http://fillesapapa.com
http://shop.nylon.com
http://barneys.com
http://glamscreen.com
http://walgreens.com
http://gucci.com
http://guess.com
http://hm.com
http://hankypanky.com
http://patriciafield.com
http://patriciafield.com
http://hollydyment.com
http://hoodbyair.com
http://houseofholland.co.uk
http://shop.nylon.com
http://issalondon.com
http://ulta.com
http://jenniferbehr.com
http://jeremyscott.com
http://jeremyscott.com
http://solsticesunglasses.com
http://kangolstore.com
http://koturltd.com
http://shoplamb.com
http://laperla.com
http://legavenue.com
http://levi.com
http://mnzstore.com
http://louisvuitton.com
http://shop.nylon.com
http://manisharora.com
http://marcjacobs.com
http://marcjacobs.com
http://macys.com
http://matthewwilliamson.com
http://maybelline.com
http://maybelline.com
http://meadhamkirchhoff.com
http://missguidedus.com
http://moschino.com
http://neilbarrett.com
http://noirnyc.com
http://shop.nylon.com
http://obeyclothing.com
http://sephora.com
http://oscardelarenta.com
http://shop.hlorenzo.com
http://paigeusa.com
http://patriciafield.com
http://paulacademartori.com
http://penfield.com
http://pollini.com
http://prada.com
http://shop.puma.com
http://shop.raquelallegra.com
http://rochas.com
http://rodarte.net
http://ulta.com
http://rossandbrown.com
http://ruthiedavis.com
http://patriciafield.com
http://sephora.com
http://simonerocha.com
http://sportmax.com
http://stussy.com
http://sephora.com
http://susanalexandra.com
http://patriciafield.com
http://thefryecompany.com
http://themjewelersny.com
http://threeasfour.com
http://lindafarrow.com
http://topshop.com
http://topshop.com
http://toryburch.com
http://amazon.com
http://seeunearthen.com
http://uniqlo.com
http://sephora.com
http://vans.com
http://versusversace.com
http://shopbop.com
http://volcom.com
http://wkleinberg.com
http://macys.com
http://shop.nylon.com
http://zanabayne.com
http://wacoal-america.com
http://bond-hardware.com
http://net-a-porter.com
http://agl.it
http://net-a-porter.com
http://net-a-porter.com
http://dolcegabbana.it
http://net-a-porter.com
http://net-a-porter.com
http://cartier.us
http://net-a-porter.com
http://net-a-porter.com
http://k-t-z.co.uk
http://openingceremony.us
http://net-a-porter.com
http://manicpanic.biz
http://net-a-porter.com
http://net-a-porter.com
http://net-a-porter.com
http://zadig-et-voltaire.com
http://vfiles.com/shop
http://sandro-paris.com
http://net-a-porter.com
http://openingceremony.us
http://g-star.com
http://net-a-porter.com
http://net-a-porter.com
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BAG, CHANEL, 

$5,900

skirt, $415, allsaints; 

electric pressed 

pigment palette, $49, 

urban decay; super 

acids x-treme hangover 

mask, $56, rodial; lip 

tar in manhunter, $18, 

obsessive compulsive 

cosmetics; glued spiking 

wax, $6, göt2b; baby 

lips in mint green, 

$4.50, maybelline new 

york; pin, $110, sonia 

by sonia rykiel; selfie 

ring & stand, $20, glam 

screen; nails in clique 

and totally turmeric, $10 

each, topshop make up; 

things are looking up eye 

lash curler, $15, sephora 

collection; sunglasses, 

$325, marc jacobs; isis 

hydroactive cellular 

face oil, $125, sunday 

riley; crushed velvet 

volumizing mascara in 

cobalt crush, $9, jane 

cosmetics; necklace, 

$5,600, david yurman; 

earrings, $310, assad 

mounser; heeled sandal, 

$495, tamara mellon; 

lashblast volume blasting 

mascara, $7, covergirl; 

boom boom blink fanning 

eyelash curler, $8, ubu; 

fun flossers floss picks, 

$3, dentek; phone, $199, 

samsung galaxy s5; 

brooklyn eau de parfum, 

$260 for 3.3 fl. oz., bond 

no. 9; classic high voltage 

cream formula hair color 

in cotton candy pink and 

rockabilly blue, $14 each, 

manic panic.

BAG CHECK 

bright

   idea

PHOTOGRAPHED BY WILL ANDERSON

AMP UP BASIC BLACK WITH THESE FUN 

POPS OF COLOR. PACKED BY DANI STAHL
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