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it felt right

Illicit activities aside, 
there’s nothing more mind-
altering, mood-changing, 
or consciousness-raising 
than good music, which is 
why we’ve spent the past 
six months painstakingly 
planning this issue. 
We wouldn’t call it an 
argument, really, but more 
of a discourse: Which 
act should grace the 
cover? So many worthy 
contenders have new 
stories to tell: Lily Allen, 
Lykke Li, Ellie Goulding, 
The Horrors, The Kills.… 
But the Haim sisters 
have captured our hearts 
and minds over the past 
year, and it’s about time 

that we acknowledged 
it. (Lily et al. are also in 
these pages, because 
we’re thorough like that.) 
Listening to Haim’s Days 
Are Gone is a euphoric 
experience, the kind that 
only the very best music 
can offer. Is it too early to 
call it a classic? Nope.

It’s going to be a very 
good month for our long-
distance service provider, 
because the artists who 
populate these pages 
are a far-flung bunch. 
Team NYLON, especially 
our tireless senior editor 
Melissa Giannini, was 
awake and on the phone 

at all sorts of nonsensical 
hours, wrangling a fashion 
shoot on a houseboat in 
Copenhagen, scouting 
locations in Rio de 
Janeiro, scheduling 
interviews in New 
Zealand, and booking 
flights to Seoul. Our 
technologically enhanced 
world enables any 
emerging artist to become 
a global sensation, and 
there’s never been a 
better time to pick up an 
instrument, enlist a few 
friends, and make some 
magic happen. We’re  
here for backup.

—the editors
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dan wilton
photographer, london
shot the horrors for 
“house of horrors” 
(page 128), the  
kills for “killing 
it” (page 132),  
and both george  
ezra and catfish  
and the bottlemen  
for “rock this  

place” (page 146).

“the horrors were the 
nicest band ever. catfish 
and the bottlemen were 
hilarious, particularly 
when the next-door 
studio’s dog burst in 
mid-shoot. george 
ezra was ace, and 
of course the kills are 
total legends. it was a 
pleasure all around!”

hometown:  
croydon, surrey, u.k.
twitter handle:  
@danwilton 
latest discovery: yoga
travel plans: sónar, then 
green bay, then moving 
to tokyo later on in the 
year for a few months
playing on repeat:  
koreless, todd terje,  
and steely dan
online fixation:  
itsnicethat.com
compulsively 
reading: autobiographies
mode of transport: bike
secret skill: i make  
the best bloody mary
sartorial signature: 
red vans

andrew rae 
illustrator, london
contributed art  
to “you spin me”  

(page 124).

“it was nice to draw a 
street of record stores, 
as so many great ones 
have shut down since i 
was wee. so it’s good to 
remember they still exist.” 

twitter handle: @drewrae
latest discovery: creepy 
russian playgrounds
travel plans: i’m heading 
to scotland for the 
commonwealth games  
to stay on my auntie’s farm 
and to persuade the scots 
not to leave the u.k.
playing on repeat: the 
horrors’ “luminous” and 
tune-yards’ “nikki nack”
online fixation: the bbc 
radio 4 podcast “short  
cuts with josie long”
compulsively reading:  
the amazing adventures  
of kavalier & clay by  
michael chabon, although 
it’s hard to pull my face 
away from my iphone
mode of transport: walking
secret skill: it’s revealed  
in my forthcoming graphic 
novel, moonhead and  
the music machine.
sartorial signature: 
dressing as fruit or a 
chinese dragon or in other 
costumes for my band, 
owen and the eyeballs

caroline  
nordstrand iuel
writer, copenhagen
interviewed kwamie 
liv for “on the 

fringe” (page 26).

“kwamie is incredibly 
interesting and quite 
enigmatic, the type 
of person who keeps 
you hanging out for 
three hours when 
you had only planned 
on 45 minutes.” 

hometown: hørsholm,  
a suburb of copenhagen—
i’m a small-town girl. 
instagram handle:  
@carolinenordstrand
latest discovery: live 
football, san pellegrino 
with lemon flavoring, and  
a new turkish takeout spot 
on my corner
travel plans: dreaming  
of a burning man sunrise 
or a road trip
playing on repeat: 
kwamie liv’s “5 am”  
and iberia’s “everyday”
online fixation: 
gggifoftheday.tumblr.com 
compulsively reading: 
the master and 
margarita by mikhail 
bulgakov, wikipedia,  
and everything newsy 
mode of transport:  
my feet. i’m still waiting  
for a new bike to turn up  
in front of my apartment. 
secret skill:  
i don’t hide my skills!
sartorial signature:  
white adidas trainers, 
jeans, a leather jacket,  
and anything gold 

haley stark
nylon senior 
designer, brooklyn

“i loved experimenting 
with geometric shapes 
for the haim cover story.”

hometown:  
orange county, ca
instagram handle:  
@haleystark 
latest discovery: 
while redecorating my 
apartment, i’ve found lots 
of cool things—maryanne 
moodie’s tapestries, art 
prints from mike perry, and 
the shop leif for colorful 
vases and textiles.
travel plans: eating  
curry in a tokyo cat café
playing on repeat:  
i’ve made a spotify playlist  
for almost every occasion, 
and right now i’m stuck on 
“sad prom”—a mix of ’80s 
heartbreak songs  
fit for a dramatic  
high school dance.
online fixation: after a 
long day, all i want to do  
is scroll through the tumblr 
“things organized neatly.”  
ahh, the tranquility.
compulsively reading: 
nausicaä of the valley 
of the wind by hayao 
miyazaki. he’s such a  
huge inspiration of mine.
mode of transport: 
subway
secret skill: handwriting 
in almost-perfect helvetica 
(it only took three whole 
years of practice!)
sartorial signature:  
mom jeans, big florals, 
denim jackets, and  
my converse jamz





Just a few years ago, 
Alana, Este, and Danielle 
Haim were simply 
devoted readers of 
NYLON. Now, they’re on 
the cover of our annual 
Music Issue. But while 
the sisters have achieved 
international fame for 
their intriguing—and 
very entertaining—hybrid 
of folk rock and R&B, 
they remain incredibly 
down to earth and, not 
surprisingly, as family-
oriented as ever. “They 
had a sweet sisterly 
dynamic, and their mom 
and dad even stopped by 
for a visit, which was a 
first,” says stylist Daniela 
Jung, who worked closely 
with each band member 
to select the right pieces 
for their cover shoot. 
“It was really about 
emphasizing each of 
the girls’ own personal 
style and finding things 
that suited their specific 
sensibilities.” Girly-girl 
Este was drawn to 
dresses like a red-and-
blue lace mini from 
Valentino, while edgy 
Alana preferred the 
leather crop top from 

— B E H I N D  T H E  S C E N E S

power 
of three

Jill Stuart and studded 
Diesel Black Gold boots.
Danielle, the tomboy, 
went straight for a 
lace-up tuxedo shirt by 
Kooples. One thing the 
ladies have in common, 
besides DNA, is enviable 
manes. “The girls have 
long, full, bountiful hair,” 
says hairstylist (and 
self-proclaimed Haim 
superfan) John D. “It’s 
epic!” Inspired by Patti 
Smith’s look from the 
’70s, he gave the sisters 
easy, undone waves. D. 
created the just-rolled-
out-of-bed texture with 
an array of flatirons 
and curling irons, plus 
hairspray and smoothing 
cream. This effortless 
spirit inspired makeup 
artist Georgie Eisdell 
to use a light hand and 
do “a little something 
special” for each sister. 
So Eisdell kept Este in 
her signature red lip, 
accented Alana’s lids 
with winged liner, and 
gave Danielle soft,  
smoky eyes. 

danielle’s look: 
"I used a light shade toward 

the inside of her lids, a darker 

shade at the outer corners, 

then blended them together. 

Then I did the same thing along 

her lower lash lines to create 

softness." laura mercier matte 

eye colour in coffee ground, 

$23; second skin cheek colour  

in spiced cider, $25; lip stain  

in shy pink, $20. tresemme 

keratin smooth smoothing  

creme serum, $5.`

alana’s look: 
"Using a very fine eyeliner 

brush, I followed her lash lines, 

making the line progressively 

thicker as I moved it to the 

outer corner, and then at the 

end I extended it out and up 

very slightly to get the flick." 

laura mercier creme eye liner in 

noir, $23; lip stain in mulberry, 

$20; second skin cheek colour 

in rose bloom, $25; full blown 

volume supreme lash building 

mascara, $24. tresemme two 

extra firm control non-aerosol 

hairspray, $5.

`

`

este’s look: 
"I started by lining and filling 

in her lips with red pencil, 

which helps the lipstick stay 

put. Then I used a lip brush 

to apply the color to get a 

defined edge," says Eisdell. 

laura mercier second skin cheek 

colour in honey mocha, $25; 

creme lip colour in truly red, 

$24; and lip pencil in true red, 

$22. tresemme two ultra fine 

mist hair spray, $5.

`

`

`

`





FRINGE

ON
THE

SHROUDED IN MYSTERY AND TASSLED FROCKS,  S INGER-SONGWRITER 

KWAMIE L IV IS  READY TO SL IP INTO THE SPOTLIGHT. 
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That was my first one…something 
about coffee and cigarettes,” recalls 
Danish-Zambian musician Kwamie 
Liv with a wry smile. “From then on, 
I probably drove my mother crazy 
singing all the time.” 

The sun blazes down on our 
patch of grass near Copenhagen’s 
waterfront, a fitting counterpoint to 
the camera flashes at the singer-
songwriter’s first photo shoot earlier 
today. Back on set, she snapped 
a pic of the team, tapping the 
plastic-wrapped cover of her iPhone 
5. “I only just got a smartphone 
yesterday,” she admitted then. “It’s 
foreign land to me.” On Twitter, she 
noticed a girl had tweeted about her 
music. “I ‘liked’ it, and she replied, 
‘Haha, two months later.’ That ‘two 
months later’ will always be me. I 
like to stay a bit out of touch.” 

Liv might have some catching 
up to do technology-wise, but 
having been raised between 
Denmark, Zambia, Turkey, Sweden, 
South Africa, Kenya, Ireland, and 
Bangladesh, she hasn’t had to rely 
on a screen to see the world.

Musically, she studies American 
songwriters like Bob Dylan and Tom 
Waits (the latter’s “Fish and Bird” 

is one of her all-time favorites)—
and their influence is audible in 
the narrative lyricism of “5 AM,” 
a sexy down-tempo track fueled 
by lightly Auto-Tuned melancholia 
and otherworldly electronic beat 
waves. She posted the song to 
SoundCloud this past February 
along with a hypnotic cover of The 
Weeknd’s “What You Need.”  

Together with producer Baby 
Duka—who, in Liv’s words, is “the 
type of guy who builds a chair if 
he needs one”—she records most 
of her music in a floating yurt on 
a river cutting through Christiania, 
Copenhagen’s infamous hippie 
commune and self-proclaimed 
autonomous village. One can hear 
rain drumming on the yurt roof in “5 
AM,” a poetic coincidence that adds 
to its extant grittiness. It’s the kind 
of song that might soundtrack the 
heavy-lidded close to a wild hotel 
party in a room thick with cigarette 
smoke. “It’s a mood based on a 

real place,” explains Liv. “A feeling 
of numbness, of being part of 
something but not really belonging.”

While she might still be figuring 
out her place in the music world, 
it doesn’t mean the industry’s 
welcoming committee hasn’t paid 
her a visit. Liv’s songs populate 
all corners of the blogosphere 
and have earned nods from 
such impresarios as The Roots’ 
James Poyser and BBC DJ Gilles 
Peterson. “Some cool people and 
labels have approached me,” she 
says. “But right now I’m good. 
I’ll release my EP independently, 
probably for free. I’m pretty firm—I 
like to do things my way.” 

Over the next few months, she’ll 
be finalizing the tracks and filming 
her first music video. But for right 
now, she’s content to keep her 
growing audience in suspense. “I 
don’t want to influence the music’s 
reception by talking too much 
about it,” she says. “I will drop 
something this summer. It will be 
raw, minimalistic, and lyric-driven.” 
She pauses for a beat. “Though I 
can’t say I’d never throw in a pure 
pop production. I don’t like boxes.” 
CAROLINE NORDSTRAND IUEL

 “WHEN I WAS EIGHT, 
I HAD THIS LITTLE 
RECORDER. ONE 
NIGHT I DREAMED 
A SONG, WOKE UP, 
AND RECORDED IT. 



NO WONDER
Stockholm-based indie-

pop trio NONONO take 

to the stage for the Steve 

Madden Music x NYLON 

summer concert series.

explains Wäppling. 

The immensely 

catchy “Pumpin 

Blood”—a track that 

“celebrates life and 

the freedom we have, 

but that is sometimes 

forgotten,” according 

to Wäppling— 

appears on the band’s 

recent EP, which 

also features an 

acoustic version of 

the song and three 

other original tracks 

(the dreamy and 

percussive “Like the 

Wind” is particularly 

awesome). Soon, the 

trio will release its 

much-anticipated 

debut LP. “The album 

has been created 

throughout our 

first year together, 

and I think you can 

hear that both our 

moods and the 

Swedish seasons 

are changing from 

gloomy melancholy 

to summer joy and 

back,” says Wäppling. 

Until then, you can 

catch the striking and 

stylish Wäppling and 

company live at the 

Steve Madden Music 

x NYLON summer 

concert series. 

Music has always 

been one of Steve 

Madden’s muses. 

Keeping with this 

tradition, this summer 

the brand will present 

one of the newest, 

coolest acts of the 

moment: NONONO. 

Anyone who’s heard 

the band’s spirited, 

feel-good single 

“Pumpin Blood” with 

its rollicking whistle 

refrain knows that 

they are the next 

big Swedish import. 

Composed of vocalist 

Stina Wäppling 

and production duo 

Astma & Rocwell, the 

group came together 

while Wäppling 

was studying for a 

psychology degree. 

The threesome was 

ultimately united by a 

shared artistic vision, 

as well as a motto 

that is now reflected 

in the band’s moniker. 

“The name is about 

taking charge of your 

own life—saying no to 

things you don’t want 

to do and leaving 

space for the things 

you want to do,” 

from left : astma wears steve madden’s flboynt shoe, 

$129.95, wäppling wears steve madden’s getlow gladiator, 

$159.95, rocwell wears steve madden’s sunnysde shoe, $129.95.

A D V E R T I S E M E N T  N Y L O N  X 

S T E V E  M A D D E N



wäpplin
g wears steve 

madden’s lia
ble shoe, 

$99.95.
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CAT CALL
To self-proclaimed crazy 

cat ladies, there are few 

things more exciting than 

Vans' three-piece Hello 

Kitty sneaker collection. 

It might be a hard pill to 

swallow knowing that Hello 

Kitty is celebrating its 

40th birthday (just like 

it's hard to believe that 

Brad Pitt actually turned 

50), but it makes perfect 

sense: Hello Kitty is 

timeless (not unlike Brad, 

it must be said). Of the 

insanely cool offerings, 

the best may be the Sk8-

Hi Slim sneaker, decked 

out in a plush fabric 

inspired by the popular 

Hello Kitty toy.  

JADE TAYLOR vans.com 
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When the design 
team at Guess delves 
into the brand’s 
storied archives, good 
things are bound to 
happen. This summer, 
Guess unveils a new 
collection inspired by 
vintage florals, dots, 
and stripes that have 
been reworked into 
crop tops, shortalls, 
bodysuits, and, 
appropriately, the 
1981 High Rise jean. 
Because summer is 
too short to spend 
searching eBay for 
the originals, right? 
ASHLEY BAKER 
guess.com

guess
again

glowing up
“The BCBGeneration girl has a 
natural light about her,” explains 
Joyce Azria, the brand’s designer. 
Enter an awesome new range 
of glow-in-the-dark accessories, 
including cheeky affirmation 
bracelets and bold neon beanies 
that illuminate when the sun goes 
down. (Ideal for outdoor bonfires 
and indoor concerts alike.) “It’s nice 
to have something glow-in-the-
dark—it’s different, a conversation 
starter,” says Azria. Perfect for the 
most radiant girls at the party. LISA 
MISCHIANTI bcbgeneration.com

JUST  

BEATS IT
Anyone who's worn a pair of 

Beats knows that it feels like 

sinking both ears into the world's 

most comfortable couch. So 

it's fitting that the brand has 

partnered with Brooklyn-based 

design firm Snarkitecture, whose 

hand-cast cement iPhone pillow 

turned bloggers' heads when 

it was released last summer. 

Snarkitecture's collaboration with 

Beats applies the same concept  

to both the Studio headphone 

and its custom resting place. 

MALLORY RICE beatsbydre.com
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f a s h i o n  n e w s

SUMMERTIME 

RADNESS
Sunny weather and world travel 

are at the heart of Soludos 

and its signature jute-soled 

espadrilles, inspired by the 

traditional Mediterranean shoes 

founder Nick Brown wore on 

holiday along the Spanish coast 

growing up. Now, the brand 

will equip more than just feet 

for summer excursions with 

the launch of its first-ever 

collection of bags, clutches, 

and pouches. Infused with the 

same easygoing simplicity as the 

line's trademark footwear, the 

range of carryalls is perfectly 

suited for warm, seaside days, 

featuring nautical stripes, 

a playful word scramble of 

Brown's favorite shores, and 

beach scenes from photographs 

of his own adventures (think 

stunning shots from a recent 

surfing trip to El Salvador). 

"So whether you're heading out 

of the city for the weekend, 

hopping on a plane to some 

exotic locale, or just going 

downtown for brunch," says 

Brown, "these bags are  

the perfect travel companion."  

LM soludos.com

No summer is complete 

without at least one 

new inspired bit of 

beachwear, so allow us 

to introduce Flagpole 

Swim, a comprehensive 

range of tailored suits 

designed by Megan 

Balch and Jaime 
Barker. The two friends 

met in high school in 

Palm Beach, and now 

they’re camped out in 

Brooklyn, churning out 

one-pieces, bikinis, and 

the occasional cover-

up made from quality 

Italian fabrics. AB 
flagpoleswim.com 

grand 
floridians

In case you were 

wondering, we can’t 

quite deal with 

summer without 

wear-everywhere 

basics from these 

two brands.

my shoe 
heaven

Beautifully made 

booties, lace-ups, 

and platforms, with 

special details and 

high-tech soles that 

make heels feel as 

comfortable as flats. 

mattbernson.com

Our preeminent 
resource for fringed sandals at friendly prices: Koolaburra has a dizzying array of options, and we’ll take them all. 

koolaburra.com



as ta rswomens . com



BASICS 
INSTINCT

f a s h i o n  n e w s

When the cultishly 
beloved French fashion 
brand Cos (which 
stands for “Collection 
of Style”) availed itself 
to the U.S. with pop-
up shops at Opening 
Ceremony in New 
York and Los Angeles 
earlier this year, the 
fashion flock trembled 
(and some of us may 
have tapped into our 
savings accounts, but 
whatever). As a sibling 
to H&M, Cos specializes 
in the kind of versatile, 
tailored basics (at kind 
prices) with a distinctly 
French sensibility that 
we can never seem to 
get enough of. This fall, 
the label increases its 
footprint on American 
soil with permanent digs 
at 129 Spring Street in 
New York City, with a 
Beverly Hills location  
to follow. AB 
cosstores.com/us

cos 
conscious

038

"I wanted to build on the 
duality of the Jimmy Choo 
woman," says creative 
director Sandra Choi of 
the brand's new range of 
rocker-friendly basics, 
Choo.08. "She's leading a 
demanding life, juggling many 
different roles—she's on 
the go all day and needs to 
be both stylish and able to 
move freely." Case in point: 
this Tokyo sneaker, which 
is comfortable enough to 
withstand three hours of a 
Miley Cyrus concert. "The 
name takes its inspiration 
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from the brand's creative 
center in London," explains 
Choi. "With the design 
studio positioned at the 
longitude of -.08 degrees, 
Choo.08 refers to a new 
orientation—a shifting 
dynamic that pivots the 
alignment from that of the 
high heel to a new center of 
gravity, one with a greater 
sense of movement and 
freedom, and a new energy." 
AB jimmychoo.com 

“I like to think of footwear as a literal 
extension of clothing,” says Thakoon 
Panichgul. “It punctuates each look, 
and should feel as easy as possible 
for any girl to grab and go.” True to 
form, Panichgul’s new line of Thakoon 
Addition shoes is versatile, yes, but 
without sacrificing any of the unstudied 
cool that has made the brand’s ready-
to-wear offerings so special. Of all 
the styles, we’re especially drawn 
to futuristic brogues stamped with 
snakeskin detail. What did you  
expect? ROBERT LIABRAATEN  
thakoon.com 

shoe in

FREE
WHEELING
By turning an old potato 
chip truck into a mobile 
boutique, Joey Wolffer 
has created a New York 
sensation. Now she's 
added a second truck to 
her fleet, which will peddle 
its wares to Los Angelenos 
all summer long. Track  
its exact location at 
thestyleliner.com. AB



SPACE INVADER:

Find a dealer near you

Scott Cunningham photography

AURELIE BIDERMANN
NEW YORK CITY
For her U.S. flagship store in Manhattan's SoHo 
district, Parisian jewelry designer Aurelie Bidermann 
envisioned a strong sense of place—or rather, three 
places. "I really wanted it to have the spirit of my 
Paris boutique, along with the influence of New 
York's residential interiors and the relaxed indoor-
outdoor sensibilities of the West Coast in the '60s 
and '70s," she says. The shop, opening this month, 
will feature crisp white interiors and travertine 
floors along with soft silk wall coverings and shiny 
lacquered ceilings. Turquoise, yellow, and coral 
furnishings inspired by Bidermann's designs (eclectic, 
often gilded, gorgeously crafted pieces) will highlight 
her main and fine jewelry line. The space will also 
include a specially commissioned mural from artist 
Remed. "I'm a big fan of his work; it's very strong 
and colorful," explains Bidermann.“"And he started 
with street art, so it's representative of  
the city." LM 265 Lafayette St., New York  
City, 10012. aureliebidermann.com

SPACE INVADER:

ALTERNATIVE

NEW YORK CITY
If all you want in life is a few good 

tees (and some absurdly comfy 

sweatshirts), then book it to 

Alternative's new outpost in NYC. 

For its first East Coast location, 

the brand enlisted local craftsmen to 

work with sustainable materials to 

revamp the century-old loft space, 

which was once a manufacturing 

facility for Tiffany & Co. One fitting 

room is adorned with sketches from 

an artistic Alternative superfan 

discovered on Instagram, and the 

brand's signature cotton offerings 

are mixed with jewelry from 

Verameat and denim from Current/

Elliott. AB 281 Lafayette St.,  

New York City, 10012  

alternativeapparel.com 

`

`



—T E E  O F  T H E  M O N T H

p
ho

to
g

ra
p

he
d

 b
y 

er
ic

 t
. w

hi
te

. s
ty

lis
t:

 li
z 

ru
nd

b
ak

en
. h

ai
r:

 m
ar

co
s 

d
ia

z 
fo

r 
su

ite
 c

ar
ol

in
e 

us
in

g
 k

ev
in

 m
ur

p
hy

. m
ak

eu
p

: 
ts

ip
p

or
ah

 

us
in

g
 m

.a
.c

 c
os

m
et

ic
s.

 m
od

el
: 

m
ar

ia
 a

t 
w

ilh
el

m
in

a.
 t

-s
hi

rt
 b

y 
el

em
en

t,
 p

an
ts

 b
y 

d
eg

en
, e

ar
ri

ng
s 

b
y 

la
ru

ic
ci

, s
ho

es
 b

y 
to

p
sh

op
.

pretty sweet
How many times have I watched Mean Girls? I’ll never tell. Tina Fey’s cult-classic film (which recently turned 10) has become a cinematic bible, giving birth to a range of oft-repeated phrases and slang. (There’s even a YouTube video of a fan reciting the entire movie in 30 minutes.) One particularly memorable line is uttered when Regina George (Rachel McAdams) wears sweatpants on Friday—thereby breaking the Plastics’ rules and angering the clique, causing Gretchen Wieners (Lacey Chabert) to spastically shout, “You can’t sit with us!” The good folks over at Element Eden, however, have once again teamed up with the Kind Campaign (a company whose mission is to end girl-on-girl bullying), this time to create T-shirts that turn the quote on its head, with a portion of all proceeds going to the organization. We’re crazy for this cotton jersey tank with raw-cut sleeves and a boyfriend neck ($32) that’s emblazoned with the phrase YOU CAN SIT WITH US. Because let’s be real: If you read NYLON, you can totally sit with us. (And yes—on Wednesdays, we do wear pink.) JADE TAYLOR elementeden.com/kindcampaign



CHECK OUT THESE FRESH PRODUCTS AND MORE @ SANUK.COM

YOGA SLING
SANDAL COLLECTION
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better 
off shred

We’ve all been there: scissors and 

razor blades in hand, ripping and 

deconstructing our beloved denim 

à la Edward Scissorhands in an 

effort to whip up the perfect lived-

in look. But the fact of the matter is 

that our DIY denim projects often 

turn sour, and that’s when we look 

to the professionals. Levi’s Made 

& Crafted’s Pins in Crush jeans 

($215) are our new fixation. This 

straight-leg, 100 percent cotton 

style features several shades 

of indigo patches strategically 

placed under the rips, which 

will be revealed over time when 

washed and worn. The coolest 

thing about them? They can be 

dressed up with a crisp collared 

shirt and some dainty jewels, or 

dressed down with an old metal 

band T-shirt and Converse. Either 

way, make them your own. JADE 

TAYLOR levismadeandcrafted.com
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CONTEST RUNS FROM MAY 28 – JUNE 27, 2014.



dani stahl 
heads to the 
desert to live 
la vida levi’s.

044

When Levi’s invited me to celebrate the 
80th anniversary of the brand’s women’s 
jeans by spending a weekend at a 
dude ranch in Wickenberg, Arizona, I 
immediately booked my ticket. I’m always 
down to celebrate denim, and if you think 
I don’t want to wear short-shorts, rock 
cowboy boots, and do a little line dance, 
you don’t know me at all.

When it comes to jeans, there’s nothing 
more authentic than Levi’s. It was all the 
way back in 1873 that Levi Strauss & 

welcome to camp levi's!

— F A C T O R Y  G I R L

HEY

DUDE



built by over 7,000 
volunteers since it was 
first conceived in 1970. It 
includes spaces for living 
and working, and regularly 
hosts workshops and 
events. 

We end the day with 
some serious line dancing, 
and the next morning, it’s 
time for this cowgirl to go 
home. Back in New York,  
I wear my new Revel jeans 
to the closing party of 
the Tribeca Film Festival, 
trading in my boots for  
a tall pair of Louboutins.  
Back in the saddle!

 

horse’s name? Custard. 
All goes swimmingly as we 
climb up a dusty hill. Then 
I look to my left and notice, 
“Hey! We’re on a cliff!” I’ve 
been assured that Custard 
will respond well to a 
tightening of the heels, 
but if that tactic doesn’t 
actually make him stop 
moving, it could be the end 
of your once-fearless FG.  
I cautiously ease away.

Meanwhile, back at the 
ranch, I meet with Lynn 
Downey, Levi’s in-house 
historian. She’s a font of 
information on all things 
denim, and I learn so 
much. Dude ranches, for 
example, became popular 
tourist destinations in the 
1930s, and Levi’s entered 
department stores like Best 
& Co. to accommodate 
demand. In the 1950s, the 
women’s styles evolved to 
include a zipper fly, rather 
than button. In the ’60s, 
jeans became a de facto 
wardrobe staple, and in  
the ’80s, stonewashing  
was born. 

I could go on, but 
Downey knows an addict 
when she sees one, so 

she leads me to a giant 
Airstream trailer on the 
property that’s full of all 
things denim, along with 
some cool Navajo blankets, 
which will come in handy 
when it’s campfire time. 
I have some lunch, and 
spend the afternoon relaxing 
before sunset, when I am 
taken on a hayride and led 
to a long, gorgeous dining 
table and a meal by chef 
Jessica Boncutter, who runs 
Bar Jules in San Francisco.
It’s a huge feast, including 
homemade lamb, polenta, 
and the best s’mores. The 
chef is so serious, she even 
carried her own homemade 
chips and marshmallows 
on the plane ride over. We 
say goodnight after a few 
rounds of “Kumbaya.”

On day three, we 
embark on an excursion 
to Arcosanti, an “urban 
laboratory” that’s been  

Co. created the first pair 
of jeans, and in the fall of 
1934, the brand dreamed 
up what they called “Lady 
Levi’s jeans,” the first ones 
made exclusively for women. 
They were aimed at ladies 
who worked on ranches  
and dubbed “Lot 701,”  
to differentiate them  
from the men’s 501s. 

I have to learn more, 
so after touching down in 
Phoenix, I find myself on 
a dusty trail an hour and 
a half outside of town. 
Welcome to the Rancho de 
los Caballeros, which is as 
real as it gets. (Well, maybe 
not the luxe quarters, spa 
facilities, and Wi-Fi, but 
definitely the herd of cattle 
and the horses.) I’m greeted 
with lots of Levi’s gear, 
which is good, because 
on a trip like this, one 
really needs the full look. 
I brought my own boots, 
and I quickly change into 
an inspired outfit of original 
501s, a denim jacket, and 
maybe, just maybe, a bolo 
tie. Now that I’m sufficiently 
kitted out, I head over to 
the cookout, where I eat 
burgers and dogs, and jump 
straight in to dance with a 
few select members of the 
mariachi band.

The next morning, I wake 
up super early and take 
a yoga class. Again, not 
exactly a cowgirl tradition, 
but modernity does have 
a few benefits. Next, I’m 
tasked with trail riding. My 

lynn downey and her epic airstream

quality time with custard
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complexion not 
looking so hot? 
tailoring your 
routine for the 
season will help, 
says dermatologist 
macrene alexiades-
armenakas.

summer skin

Not to state the obvious, 
but the things you adore 
most about summer—long, 
hot days spent soaking 
up the sun—happen to 
be pretty terrible for your 
complexion. “Increased 
temperatures and moisture 
in the air, plus more 
daylight hours, can cause 
issues like blemishes 
and inflammation,” says 
Dr. Macrene Alexiades-
Armenakas, founder of 
the Dermatology & Laser 
Surgery Center of New 
York. “To address them, you 
need to switch out your 
winter skincare routine for 
a summer one.” No matter 
your skin type, you should 
swap creams for lightweight 
moisturizers and skip the 
scrub, as exfoliating makes 
you more susceptible to 
sunburn. If you’re acne-
prone, combat the pore-

clogging trifecta of humidity, 
serious sweatiness, and 
increased sunscreen 
usage with a purifying 
cleanser (plus, keep wipes 
on hand) and oil-free sun 
protection. If you’re red in 
the face (and not because 
you’ve been burned), you 
might be experiencing a 
rosacea flare-up caused 
by heat exposure. A 
treatment containing either 
blood-vessel-constricting 
ingredients like caffeine and 
cacao or anti-inflammatory 
agents like chamomile and 
bisabolol can help. As the 
sun’s rays are more direct 
during the summer, it’s 
critical to apply a broad-
spectrum sunblock over 
your SPF-laced moisturizer 
and foundation. While UV 
overexposure is sometimes 
unavoidable, you can do 
damage control with a DNA 
repair formula and gently 
fade brown spots with 
amino acid derivatives like 
glucosamine and arbutin. 
Summer-ize your skincare, 
and you’ll easily weather  
the dog days. KATIE 
DICKENS

— F A C E  V A L U E

dr. macrene 37 extreme actives high performance anti-aging cream, $295, drmacrene.com

first aid beauty 
anti-redness serum, 
$36, sephora.com

dermalogica after 
sun repair, $32, 

dermalogica.com

simple ultra-light 
gel moisturizer 
$11, walmart.com

olay fresh effects 
{soak up the sun protection!} lightweight moisturizing sunscreen broad spectrum spf 15, $13, pgestore.com

skinceuticals resveratrol b e, 

$145, skinceuticals.com
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dr. dennis gross skincare trifix oil-free moisturizer, $35, sephora.com

for more ways to get your skin summer-ready, go to nylonmag.com
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she wears 
seashells 
by the 
seashore.

cult gaia kiana 

turband, $60, 
cultgaia.com

urban decay electric palette, $49, urbande-cay.com

forever 21 tropical floral paddle brush, $4, forever21.com

creed virgin island water soap, $40, neimanmarcus.com
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opi neons nail lacquers in 

life gave me lemons, you 

are so outta lime!, and 

hotter than you pink, $9 

each, beautybrands.com

jamberry nails 

in under the 

sea, $15, jam-

berrynails.com

roots rose rad-ish ylang ylang & grapefruit solid perfume, $65, beautyhabit.com

life
island 

victoria’s secret pink vacay eau de parfum, 

$47 for 1.7 fl. oz., victoriassecret.com
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sephora collection 

sunwashed jumbo 

kabuki brush, $32, 

sephora.com
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Cara top,Jazmin skirt
Photo by: Ali Mitton

@elementeden



At the Nicole Miller 
spring ’14 show, 
the muse was 
legendary teen rebel 
Marie Antoinette—
with a twist. So 
makeup artist James 
Kaliardos focused 
on punky purple lips, 
while hairstylists 
Kevin Ryan and 
Frank Rizzieri 
weaved strands into 
crownlike plaits.

violet 
femme

—T H E  L O O K

To get the prettiest 

punchy pout, color 

in lips with deep 

blackberry pencil, 

then layer vibrant 

violet lipstick on top. 

After prepping hair  

with volumizing foam  

and blow-drying with a 

flat brush, French-braid 

a large section, starting 

from the left of the nape 

and continuing up and 

around the top. Then braid 

the rest of the hair up the 

back of the head to the 

front, pinning both in place. 

Pull out random strands  

to make it messy.

For a fresh-faced 

glow, apply hydrating 

foundation, rub coral 

cream blush onto the 

apples of your cheeks, 

and brush highlighting 

powder onto your 

cheekbones, temples, 

and bridge of the nose.

Brush light-brown shadow 

across your lids and into 

the crease, then blend 
gray-taupe shadow along 

the lower lash lines, and 

finish by defining lashes 

with a coat of mascara.  

Fill in brows with pencil  

to make them look fuller.

1. m.a.c cosmetics 
mineralize moisture spf 
15 foundation, $34, 
maccosmetics.com 2. 
obsessive compulsive 
cosmetics loose colour 
concentrate in oberon, 
$14, sephora.com 3. too 
faced full bloom crème 
blush cheek & lip rouge in 
prim and poppy, $21, ulta.
com 4. rsession finishing 
brush, $30, 877.234.5170 
5. aveda phomollient styling 
foam, $19, aveda.com 
6. urban decay lush lash 
mascara, $20, sephora.
com 7. clinique superfine 
liner for brows in soft 
brown, $16, sephora.com 
8. and 9. m.a.c cosmetics 
eye shadow in satin taupe 
and copperplate, $15 
each, maccosmetics.
com 11. m.a.c cosmetics 
lip pencil in vino, $15, 
lipstick in violetta, $16, 
maccosmetics.com.
image courtesy  
of m.a.c cosmetics.



1 freedom pencil case in circles and stripes, $29 2 bagsational shopper in chevron red, $109 3 seoul backpack in breezy 
pink, $109 4 pauline weekender in island hop, $119 5 brock pencil case in paradise green, $44 6 mila medium pencil 
case in glass bottom blue, $44 7 ravier backpack in toasty gold, $109 8 seoul backpack in pen and ink, $119 9 hiker 
backpack in tile purple, $109 10 bagsational shopper in vanilla twist, $109 11 kichirou lunch bag in jicama yellow, $49

A D V E R T I S E M E N T  N Y L O N  X  K I P L I N G

carry
diaries

whether
 you're t

oting b
ooks or pac

king  

for an 
adventure

, kipling b
ags bring t

he fun!

with vibrant hues, bold 
prints, and a playful 
monkey key chain, 
these kipling carryalls 
are awesome for every 
season. make one your 
own by customizing it 
with your initials!

FREE SHIPPING +
MONOGRAMMING!
     USE CODE 
NYLONVIP

AT WWW.KIPLING-USA.COM
NOW THROUGH AUGUST 31



LEATHE
JUST IN T IME FOR SUMMER,  THE ROCKER LOOK GETS A L IGHTWEIGHT,  SPORTY UPDATE.



ERHEAD
PHOTOGRAPHED BY LEONN WARD.  STYLED BY DAISY DEJESUS



1. marc by marc jacobs, $300 2. marna ro, $575 3. longchamp, $1,255 4. bb dakota, $125 5. giorgio armani, $430 6. rta, $995 7. kenzo, price upon 

request 8. bar I I I, $99 9. jonathan simkhai, $1,295 10. lia sophia, $58. opposite page: clothing by 3.1 phillip lim, shoes by robert clergerie, necklace 

by elizabeth & james. previous page: all clothing by diesel black gold, earrings and rings by zoe chicco.054







1. xoxo, $89 2. ray-ban, $300 3. edith a. miller, $980 4. maison scotch, $255 5. hue, $54 6. givenchy, $605 7. lamarque, $445 8. yves salomon, $2,194 9. 3.1 phillip lim, $950 10. karl lagerfeld, $120 11. jimmy choo, $1,050. opposite page: shirt by acne studios, hat by alex mill. 057



1. guess, $60 2. toxic love, $125 3. jonathan simkhai, $595 4. buffalo david bitton, $99 5. bcbgmaxazria, $248 6. neil barrett, $405 7. sandro, $1,335 8. new era, 
$65 9. cult of individuality, $98 10. eddie borgo, $125 11. ruthie davis, $695. opposite page: all clothing and shoes by proenza schouler, backpack by giuseppe 
zanotti design, necklace by erickson beamon. hair: travis speck at sally hershberger. makeup: katie mellinger at joe management using chanel. manicurist: angel 
williams at ba-reps using chanel le vernis. model: helene desmettre at img. 058





hard
rock

life

it’s t im
e to glam up your punk looks .

photographed by david brandon geet ing

styled by dani stahl



clockwise from top: 
rebecca minkoff, $175, 
dkny, $195, eddie borgo, 
$400, hermès, $2,825, 
edie parker, $1,295 each, 
ann dexter-jones, price 
upon request, jerome 
c. rousseau, $795, dr. 
martens, $180, sophia 
webster, $450.

previous page: 
moschino, $2,285.



from top: dior, 
$1,150, pierre hardy, 
$1,175, tabitha 
simmons, $1,095.

opposite page  
from left: dkny,  
$150, dolce & 
gabbana, $945, 
alexander wang, 
price upon request.

clockwise from top: daniele 
michetti, $1,050, jimmy 
choo, $1,450, zadig & 
voltaire, $745, chanel, $520, 
ann dexter-jones, price 
upon request, laurence 
dacade, $1,395, alexander 
mcqueen, $2,165.



clockwise from top: 
rebecca minkoff, $295, 
giuseppe zanotti design, 
$1,195, edie parker, 
$1,295, david yurman, 
$775, chanel, $5,500, 
sophia webster, $695, 
isabel marant, $1,485, 
loeffler randall, $425.



1. 7 for all mankind, $198 2. silver jeans co., $25 3. paige denim, $159 4. frends, $200 5. kangol, $54 6. luxury rebel, 
$150 7. maison jules, $59 8. komono, $75 9. longchamp, $1,675 10. hudson, $198. still lifes: kate lacey.

STEADYROCK

064

FESTIVAL-FRIENDLY FASHION THAT WILL 

TRANSITION SWIMMINGLY INTO FALL.



R E A D 

N Y L O N 

O N  

Y O U R 

I PA D !
A V A I L A B L E  O N  T H E  I T U N E S  N E W S S T A N D

B O N U S  V I D E O S  +  M U S I C  +  I N T E R V I E W S
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066 1. [blanknyc], $128 2. levi’s vintage clothing, $595 3. iosselliani, $265 4. soludos, $48 5. tateossian, $180 6. ag, 
$188 7. elevenparis, $85 8. denim & supply ralph lauren, $298 9. stuart weitzman, $525 10. michael michael kors, 
$228 11. baby-g, $120 12. true religion, $218. still lifes: kate lacey.



1. buffalo david bitton, $79 2. g-star, $150 3. workhorse jewelry, $272 4. durango, $120 5. paige denim, $219 6. milly, $350 7. vigoss, $74  
8. opening ceremony, $315 9. lia sophia, $38 10. dollhouse, $34 11. koolaburra, $195 12. aldo, $125 13. kipling, $42. still lifes: kate lacey.



HOT
LIPS

A SASSY POUT AND BOLD SHADES MAKE A GREAT PAIR ON TINASHE,  WHOSE FUTURE 

IS  SO BRIGHT,  WELL. . .YOU KNOW. PHOT0GRAPHED BY COLIN LEAMAN.  STYLED BY RACHAEL WANG





m . a . c  c o s m e t i c s  p r o 

l o n g w e a r  l i p c r e m e  i n  g o o d  

t o  g o ,  $ 1 8 ,  m a c c o s m e t i c s .

c o m .  s u n g l a s s e s  b y  k a r e n 

w a l ke r,  e a r r i n g s  b y  m a w i , 

b o d y s u i t  b y  w i l d f o x . 

p r e v i o u s  p a g e :  m a ke  

u p  f o r  e v e r  r o u g e  

a r t i s t  i n t e n s e  i n  # 1 5 ,  

$ 2 0,  s e p h o r a . c o m .

s u n g l a s s e s  b y  a g e n t 

p r o v o c a t e u r  b y  l i n d a 

fa r r o w  g a l l e ry,  

e a r r i n g s  b y  s h o u r o u k , 

s w e a t e r  b y  d e r e k  l a m .



a l l  c l o t h i n g  b y  c a l v i n 

k l e i n ,  h a t  b y  d kn y,  a l l 

j e w e l ry  b y  c h a n e l ,  s h o e s 

b y  a d i d a s  o r i g i n a l s , 

s t y l i s t ’s  o w n  g l o v e s .

c h a n e l  r o u g e  a l l u r e 

v e l v e t  l u m i n o u s  m a t t e  

l i p  c o l o u r  i n  l a  d i v a ,  

$ 3 5,  c h a n e l . c o m .

s u n g l a s s e s  b y  t h i e r ry 

l a s ry,  e a r r i n g s  b y 

d a n n i j o ,  b a t h i n g  s u i t  

b y  p a s s i o n  b a i t .



o b s e s s i v e  c o m p u l s i v e 

c o s m e t i c s  l i p  t a r  m a t t e  i n 

f e m m e ,  $ 1 8 ,  s e p h o r a . c o m .

s u n g l a s s e s  b y  w i l d f o x  s u n , 

e a r r i n g s  b y  m a w i ,  c o a t  

b y  l i s a  p e r ry.  h a i r :  t r a v i s 

s p e c k  a t  s a l l y  h e r s h b e r g e r. 

m a ke u p :  k a t i e  m e l l i n g e r  a t 

j o e  m a n a g e m e n t  u s i n g  c h a n e l . 

m a n i c u r i s t :  j a c k i e  s a u l s b e ry 

a t  k r a m e r  +  kr a m e r.  s h o t  a t 

t e n  t o n  s t u d i o ,  b r o o k l y n . 



As soon as we’re situated on the 
lawn at The Americana mall in 
Glendale, California, not far from 
where she grew up, Barry White’s 
unmistakable baritone—you’re the 
first, the last, my everything—booms 
from the speakers of the massive 
dancing water fountain before us. 
Mist hits her face, but the alt-R&B 
singer born Tinashe Jorgenson 
Kachingwe doesn’t seem to mind. 
With her honey-kissed curls tucked 
into a tight topknot and six-pack 
abs hidden under a navy pullover 
printed with astrological signs, 
she’s savoring every second of this 
pause in her demanding recording 
schedule. “The hours have been 
insane, but it feels cool, like I’m 
paying my dues,” she says.

The 21-year-old behind “2 On” 
has a lot more where that hit came 
from. Her debut album, Aquarius—
the title suggests “a new age of art, 
music, and culture,” she says—is 
slated for a summer release, but 
as of this particularly sublime 

moment in the sun, it remains 
unfinished, despite the fact that 
she’s recorded upwards of 100 
songs with help from Dev Hynes, 
ScHoolboy Q, Chance the Rapper, 
Juicy J, and Mike WiLL Made It. 
While the credits list might be long, 
the project’s origins were 100 
percent DIY, with Tinashe writing, 
producing, and recording the glitch-
rich and slinky demos for a pair of 
bedroom mixtapes, which helped 
her ink a deal with RCA. 

Fans of her deeply personal 
early work will find lots to love on 
Aquarius: Take, for instance, “One 
Night,” a glossy aphrodisiac of a 
jam she penned with Future about 
spending the night with your boo—
while his fiancée, Ciara, was in the 
next room. Or “Pretend,” a track 
featuring labelmate A$AP Rocky, 
in which the pair role-play a couple 
trying to ignore the fact that their 
relationship is doomed. “Being 
genuine is important,” she says.  

“It’s more relatable than singing 
about being wealthy. That’s not 
my life.” Still, it’s not her first time 
in the spotlight, having opened for 
Justin Bieber in her teens as part 
of the pop girl group The Stunners. 
“After that stadium tour, I’m not 
afraid to perform in front of any 
audience,” she says. The experience 
also taught her to be choosy when 
it came time to sign with a major 
label: “I wasn’t going to go with 
someone who didn’t understand 
who I was. RCA respects that I 
have an opinion. Maybe it makes 
their jobs a little bit harder, but  
it’s a good thing in the end.”

Even though she carries herself 
like a seasoned star, Tinashe still 
gets caught off guard by her rising 
fame. Case in point: the first time 
she heard one of her songs blasting 
out of someone else’s car stereo. 
“I was like, ‘Yo, that’s my song!’” 
she recounts. “I rolled down the 
windows and looked like such  
a geek. I was like, ‘That’s my  
song, for real!’ Good times.” 
MARISSA G. MULLER

MUSIC SEEMS 
TO FOLLOW 
TINASHE 
WHEREVER  
SHE GOES.

Use sunscreen to stay looking young. The sun is a lot worse than you think.

People dye their hair 

every shade of the 

rainbow, but put a limit 

on how much crazy stuff 

you do to it because 

excess coloring can 

damage your strands—

unless you want to chop 

it off afterward. That 

works, too. 

Take vitamins to strengthen your nails. 
Mine used to break 

off, but once I started 
eating the right things, 
like lots of protein, they got stronger.

Being active is huge. 

You need to get out 

there. You’ll look better 

because you’ll feel 

better about yourself.  

It doesn’t take much:  

Just go on a walk.

Make your own lip exfoliator with brown sugar and lemon. Mix them together, rub it on your lips for a few minutes, and then wipe it off with a hot cloth. Doesn’t taste bad either. 



starshine
A D V E R T I S E M E N T

N Y LO N  X  C R E S T

Let your smile take center 
stage with Crest 3D White. 

3. Crest 3D White 
Whitestrips Luxe 
Supreme FlexFit

As a music scene mainstay, Shakira 
counts on Crest 3D White® to help 
her smile shine. The new Crest 3D 
White® Brilliance Toothpaste, Crest 
3D White® Brilliance Boost, and 
Crest 3D White® Whitestrips  
Luxe Supreme FlexFit form a trio 
that’s guaranteed to bring out  
your inner rockstar.

Top it all off with 
whitening that’s as 
effective as a $500 
professional-level 
treatment.** 

"FIND YOUR 

INNER PEACE 

AND SMILE. 

THAT'S REAL 

BEAUTY."”

— SHAKIRA

1. Crest 3D White 
Brilliance Toothpaste
Bring advanced whitening 
technology to your regular 
brushing routine courtesy of  
a special Illuminating Complex.

* versus other 3D White pastes
**versus laser

2. Crest 3D White 
Brilliance Boost
Amplify the effects 
of your brushing with 
3x the stain-lifting 
ingredient.*

AVAILABLE AT

NEW
BRILLIANCE

COLLECTION





 

In case you haven't heard, hair oil is a magical elixir that brings half-dead strands back to life. Bumble and bumble's lightweight formula contains a 

sextet of natural oils—coconut, argan, macadamia nut, sweet almond, safflower seed, and grapeseed—and it's delightfully devoid of heavy silicones, which 

means it works wonders for thick and fine locks alike. No wonder Bumble decided it was only right to create a range around the mane marvel, so now you 

can adopt a strand-softening regimen that also includes sulfate-free shampoo, conditioner, and heat/uv protective primer. When it comes to getting 

silky, shiny hair, it pays to keep it in the family. KATIE DICKENS bumble and bumble hairdresser's invisible oil range, $26-$38, bumbleandbumble.com

SMOOTH OPERATORS

M.A.C Cosmetics’ 
collaboration with Kelly  
and Sharon Osbourne is  
a decade in the making, 
and totally worth the wait. 
The outspoken mother-
daughter duo has created 
dueling collections based 
on their personalities and 
packaging inspired by 
their bold hair colors. 
Here, they dish on 
everything from their 
beauty icons to Ozzy’s 
fave product.  
JADE TAYLOR 

it takes two
b e a u t y   q u e e n

You based your Kelly 
Yum-Yum lipstick on 
M.A.C’s Candy Yum-Yum 
shade. Why did you 
rework it? It’s my favorite 
M.A.C color ever, but 
when I’d wear it to film in 
the lights and heat, it 
would turn chalky. The 
shade is the same, but I 
made it less matte. 
 
What’s your favorite 
product? I love my 
brushes. I learned this 
trick from drag queens:  
If you use a shaving 
brush to buff on your 
foundation, it goes on 
smoother and you don’t 
have to use as much.  
 

How did this collaboration 
come about? M.A.C 
approached us, and we 
thought it was unique to 
have a mother and daughter 
do makeup together, but 
using different palettes.  
 
What are your favorite 
products? I love my eye 
shadows because I use 
these colors every day. And I 
like Kelly’s brushes, but it 
would be very hard for me to 
wear her purple lipstick.  
 
The packaging was inspired 
by your hair colors. Would 
you ever do a “Freaky Friday” 
swap? In England, older 
women used to dye their 
hair lavender when it went 
white. So if I dyed my hair 
Kelly’s color, I would look 
like an old-age pensioner. 
 
Who are your all-time 
favorite beauty icons? 
Elizabeth Taylor was  
the most stunning,  
and I love what Dita Von 
Teese does with her 
makeup. And J.Lo’s skin  
is so beautiful. 
 
Does Ozzy use M.A.C? On 
stage! Sometimes,  
he uses the foundation—he 
tends to get red in  
his face. He‘s on these 
50-foot screens, so he 
doesn‘t want to look like he‘s 
just run a marathon. 

How difficult was it to 
match the packaging to 
your hair color? I couldn’t 
find the right shade of 
lavender. And then all of 
a sudden I was like, “Wait, 
what if we make it more 
metallic-y?” Then it will 
look more expensive  
and chic.  
 
What’s the one hair color 
you’ve always wanted but 
never had? I really wanted  
to do a light pastel green  
for a long time, to match  
my mint Chanel bag. 
 
What is the best beauty 
advice you've ever received 
from your mom? My 
mother is very open to 
being experimental. For 
instance, I just shaved my 
head and she’s like, “Oh, 
that’s lovely,” because 
nothing fazes her. I’m lucky. 

I have cool parents. 

SO, KELLY...

TELL US, SHARON...



GLAM CAT EYE
Trace your lash line from 
the inner to outer corner, 
then create a wing by 
starting below the end of 
the brow and connecting it 
with your outer lid.

HALF CAT
So easy: Start from 

the center of the lid 

and end by extending 

the flick to below the 

end of your brow.  

DOUBLE WINGTo get this mod look, start with the half cat, then trace the lid crease and parallel the wing you already created.

When it comes to applying 
eyeliner, I’m a pro. My 
friends are always asking 
how I get it to look so 
perfect, and it’s time to 
reveal my secret: a hand-
mixed hybrid of gel and 
liquid liner, which was 
developed over the course 
of several years and much 
experimentation. But these 
days, I don’t have to spend 
precious minutes mixing up 
a bespoke product, because 
Benefit has done the work 
for me with its new They’re 
Real! Push-Up Liner, the 
first-ever liquid-gel pen. You 
see, gel goes on smoothly 
without smudging or drying 
out, while liquid liner is 

get in line

077

haute air
Giambattista Valli is a master of both ready-to-wear and couture, and the Paris-based designer’s notorious attention to detail manifests itself in his candle collaboration with Cire Trudon, which is finally appearing stateside. The first scent, Rose Poivrée, a lush blend of Marie Antoinette’s favorite flower, sandalwood, and black pepper, was created to celebrate the opening of Valli’s first 

boutique in Paris. The newest addition, Positano, is named after the colorful village perched on the Amalfi Coast, and is scented with the region’s flora, including orange blossom, magnolia, jasmine, and tuberose. KD cire trudon x giambattista valli rose poivrée and 
positano, $95 each, 
ciretrudon.com

known for being densely 
pigmented and having 
insane staying power. 
Combine the two and—
bam!—you’ve got yourself 
the Holy Grail of eyeliner. 
The other genius feature? 
The AccuFlex Tip, a soft, 
angled applicator, which 
helps even the most liner-
inept pull off an expert cat 
eye. Need a little 
inspiration? Makeup artist 
Jeannia Robinette created 
some looks you should try. 
JT benefit they‘re real! 
push-up liner, $24, 
benefitcosmetics.com

selects 
apothecary
8908 melrose ave., 

west hollywood, ca

Selects, a new jewel box of a 

boutique, feels less like a 

shopping experience and more 

like a treasure hunt, and that’s 

kind of the point. Genavieve 

Lynch and hairstylist Benjamin 

Mohapi packed a 500-square-

foot space in West Hollywood 

with beauty gems from niche 

brands Earth Tu Face, RMS, 

and Rodin, as well as more 

obscure offerings, like Number 

4 haircare, Lurk fragrances, and 

O.R.G. skincare. It‘s all 

charmingly displayed on 

antique apothecary shelves, 

silver platters, and glass cake 

stands. Mohapi’s adjacent 

salon, Benjamin, with Negan 

Zand, offers the chance for a 

color, chop, and shop in one go. 

The store offerings will 

continue to evolve as the globe-

trotting Lynch and Mohapi 

encounter new goodies, so 

expect to uncover a fresh find 

every time you visit. KD

SPACE INVA
DER



sized rooms crammed with  
a dizzying number of booths, 
mostly occupied by haircare 
brands (along with a 
smattering of companies 
selling equipment like salon 
chairs and shears). They 
hawk their wares to salon 
owners, many of whom lug 
wheelie suitcases stuffed 
with discounted goods and 
free samples. Some of the 
booths feature small stages 
on which they offer brief 
cutting and coloring demos. 
A permanent cloud of 
hairspray hangs over  
the whole affair. 

What can be gleaned from 
ABS is this: Much of 
America is impervious to 
magazine-ascribed beauty 
trends. That whole bedhead-
at-the-beach thing isn’t 
happening here, as among 
the 50,000 showgoers, a 
majority displays a dogged 
allegiance to the Kate 
Gosselin reverse mullet (or 
as a friend derisively calls it, 
the Bloomin’ Onion). Amid a 
convention center full of 
Gosselin disciples, London-
based TIGI is an oasis of 
cool (nary a chunky highlight 
or asymmetrical chop in 
sight), with a mission to 
convince the pros to follow  
a more fashion-forward path. 

Tasked with communicating 
TIGI’s trend-driven vision is 
the brand’s global creative 
director Nick Irwin. “I’m kind 
of in two worlds: One is the 

high editorial sessions and 
the other involves traveling 
the globe doing these big 
trade events, where I’m 
spreading the message of 
the fashion world,” says 
Irwin. “They might think, ‘ 
Oh, that’s rubbish.’ If I’ve 
converted five or six people, 
that’s who I’m concerned 
with. They’re the ones who 
mean a lot to me.” Irwin’s 
chance to enlighten  
happens during the TIGI 
demonstration, which is 
presented to a few hundred 
people gathered around  
a stage within a cavernous 
ballroom (previous 
presentations included  
a parade of cartoonish  
wigs and a wedding hair 
how-to hosted by a joke- 
cracking stylist). 

The brand’s backstage 
pedigree means Irwin 
focuses on looks he crafted 
for the recent spring and fall 
fashion weeks in London 
and New York. He and his 
team offer instructions on 
creating a few of them, and 
then present a fashion show 

with models rocking his 
runway creations while 
wearing pieces from the 
corresponding collection. 
Some of the more theatrical 
looks are met with a bit of 
skepticism, but it seems like 
most are enjoying this 
glimpse into the world of 
fashion. “I try to pick looks 
that are a good balance 
between something slightly 
edgier, like the Mark Fast 
gothic wig, and ones that  
are more appealing to 
commercial hairdressers,  
like Ruffian’s beautiful blow-
dry,” says Irwin. “The  
most important thing  
is to educate.”

The culmination of the 
weekend is the Stylist 
Choice Awards, which is  
like the SAGs of the salon 
industry but with free  
drink tickets, a thumping 
soundtrack, and racy 
on-stage banter. Between 
awards, some brands 
present abbreviated demos, 
which means that Irwin gets 
yet another chance to share 
his vision—this time with  
a larger, more captive 
audience. For someone who 
usually works behind the 
scenes, he’s surprisingly 
comfortable doing his thing 
in front of thousands of 
industry pros. But, again, it’s 
a testament to his belief that 
he has a responsibility to 
make stylists aware of the 
trends and fashion’s 
relationship to hair. “TIGI 
was founded on this fashion 
platform so we made a really 
clear decision to have that 
equity of authenticity 
backstage,” explains Irwin. 
“It’s always been in our 
DNA.” It could be the  
booze or the celebratory 
atmosphere, but on this 
go-round, his work is met 
with giddy, unequivocal 
approval. After 10 minutes of 
how-tos, Irwin wraps things 
up with a quick bow and 
vanishes behind a phalanx  
of beaming models. The 
crowd—and soon, I suspect, 
their hair, too—goes wild. 

mane 
event

b e a u t y   q u e e n

tigi struts 
its stuff at 
america’s 

beauty show. 
by katie 
dickens

b
ac

ks
ta

g
e 

an
d

 s
ho

w
 p

ho
to

g
ra

p
he

d
 b

y 
he

at
h 

m
. 

co
fr

an
.

The weird wide world of hair 
shows is one that most 
people will never see. It’s an 
exclusive club (of sorts) that 
requires attendees be a 
member of the salon 
industry (or, in this case,  
a curious writer) to gain 
admission. These trade 
shows span the globe, and 
while the vibe is mostly 
dictated by geography—
Salon International London 
skews trendy, Top Hair 
International in Germany  
is edgier, and America’s  
Beauty Show in Chicago is  
a decidedly Midwestern 
affair (more on that later)—
the objective is always to 
educate, entertain, and,  
most importantly, sell  
hair products. 

Held at the Windy  
City’s McCormick Place 
Convention Center, ABS 
features football-stadium-
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beautiful 
music

With a new self-titled 
album, a global tour, a 
regular gig as a judge 
on NBC's The Voice, a 
charitable foundation, 
a toddler son, and the 
most-liked celebrity page 
on Facebook, it’s clear 
Shakira is a master of 
multitasking. She even 
found the time to sing 
the praises of her favorite 
things, including her 
skincare secret weapon, 
her beauty idol, and the 
key to her winning smile. 
KATIE DICKENS

STRAND SAVER 
"I take vitamins to make 

sure my hair is as nourished 

as possible from within. I 

also try to avoid subjecting 

it to processes and blow-

drying when I'm not on set 

or performing, since my job 

requires me to put it through 

so much when I'm working."

ETERNAL 
MUSE
"Brigitte Bardot. 
She's the epitome 
of femininity and 
elegant sexiness." 

MANE TAMER
"I like to switch up my 
hair products and try 
different ones. There's 
one drugstore product 
from Colombia, Sedal, 
that I love to use when I 
wear my hair curly." 
sedal rizos obedientes 
obedient curls combing 
cream, $28, sears.com

BRILLIANT  
MUST-HAVE
"Whether I'm on the red carpet 
or performing, I'm always in 
front of a camera. That's 
why I use Crest 3D White 
Whitestrips. When my smile is 
bright, I have the confidence 
to do anything." crest 3d 
white whitestrips luxe supreme 
flexfit, $65, drugstore.com

GLOW GETTER
"Since I'm always on the road, 
I try and drink as much water 
as possible. I use vitamin 
C serum, which instantly 
brightens my skin while 
providing it with the nutrients 
that it needs. And I make 
sure to eat lots of fruits and 
vegetables. A quick and easy 
way to do this? Green juice. 
My favorite combo is kale, 
spinach, cucumber, celery, 
lime, and beet." natura bisse 
c+c vitamin complex, $190, 
naturabisse.com

ill
us

tr
at

io
ns

 b
y 

na
ta

lia
 s

w
ar

z.

BEAUTY 

MANTRA
"Happiness and beauty 

are synonymous. Work 

on being happy, and your 

beauty will naturally 

shine through." 
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“Do you love  
my feet?” 
“Yes.” 
“And do you love  
my ankles?” 
“Yes.” 
As Camille Javal 
(Bardot) requests 
affirmations from 
her husband, Paul 
(Michel Piccoli), in 
a dueling version of 
Elizabeth Barrett 
Browning’s “How Do I 
Love Thee?” it seems 
the two are the 
poster children for 
marital bliss. But the 
cracks begin to show 
when Paul is hired 
by producer Jeremy 
Prokosch (Jack 
Palance) to rewrite 
the script for director 
Fritz Lang’s remake 
of The Odyssey. 
Prokosch, channeling 
the Ugly American, 
brazenly flirts with 
Camille in front of 
Paul, who, despite 
this slight, has no 
objections to leaving 
his breathtaking 
wife alone with a 
lecherous brute. 

brigitte bardot loses that 
loving feeling in contempt. 
by katie dickens. illustrated 
by malin bergström 
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Paul's perceived 
apathy makes him 
less of a man in 
Camille’s eyes, and, 
accordingly, her 
contempt (hence 
the title) toward 
him begins to eat 
at her. And it seems 
incomprehensible 
that Paul wouldn’t 
want to hold his 
wife a little tighter, 
as Camille—all 
suggestively tousled 
locks, bee-stung 
lips, and flawless 
physique—is 
essentially the 
physical embodiment 
of sex. But instead he 
focuses on his work, 
offers unsolicited 
criticism of her 
intellect, disregards 
her opinions, and 
doesn’t realize what 
he has until it’s 
already gone. In what 
seems like less than 
24 hours, Camille and 
Paul are physically 
and psychologically 
pushing each other 
away, until she finally 
admits, “You’re 
right—I no longer 
love you.” In the end, 
their story is nearly 
as heartbreaking as 
the Greek tragedy 
that tore them apart.
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swell season
make waves with 
these new beauty 
essentials. by 
katie dickens. 
illustrated by 
natalia sanabria

b e a u t y   q u e e n

There was a time when 
oil had a bad reputation. 
But these days it’s, um, 
saturated the skin- and 
haircare markets as a 
not-so-secret weapon for 
smoothing complexions, 
taming frizz, and 
thoroughly removing 
makeup. Now, it’s making 
its mark on sunscreen. 
Supergoop’s newest sun 
protection comes in oil 
form—meadowfoam seed 
and argan, to be precise. 
And in case you think 
‘tis the season to shun 
the slick stuff, this is 
specially formulated to be 
grease-free (swear!), and 
it does amazing things 
for irritated and dried-out 
skin. Added antioxidants 
provide extra protection 
from nasty free radicals. 
Oil: It does a body good.  
supergoop! sun-defying 
sunscreen oil spf 50,  
$26, sephora.com

Not sure if you’ve heard, but 
the humble coconut is kind 
of having a moment. Within 
its hairy, hard shell are heart-
healthy oil, which is touted 
as a worthy alternative to 
olive; milk, a delicious option 
for those poor lactose-
intolerants; and, water, a 
legit national obsession. On 
top of all that, it works like 
gangbusters to moisturize 
parched skin and hair. Yes 
To, the brand that uses a 
veritable salad (cucumbers! 
carrots! tomatoes!) to 
address a multitude of 
beauty issues, is now cuckoo 
for coconuts. They’ve put 
it to use in moisturizers, a 
lip treatment, and a trio of 
hair products. Within the 
shampoo, conditioner, and 
curl definer, the oil from the 
fatty-acid fruit, or “drupe” if 
you want to get technical, 
acts as a hydrating agent to 
soften dry strands. To loosely 
paraphrase Harry Nilsson, 
you put the coconut in the 
hair and it drinks it right up. 
yes to coconut ultra moisture 
shampoo, ultra moisture 
conditioner, and curl defining 
hair smoother, $8 each, 
yestocarrots.com

Geishas, known for their spotless 
porcelain complexions, are clearly founts 
of skincare wisdom. A few centuries 
ago, when the rest of the world didn’t 
know their way around a bar of soap, 
these Japanese ladies were whipping 
up homemade face masks from bits of 
kimono and steeped botanicals. Some of 
their preferred ingredients—Okinawa red 
algae, rice bran extracts, and green tea— 
were proven so effective that they’re 
still being applied by their modern-day 
counterparts and by geisha-inspired 
skincare brand Tatcha. The natural trio 
can be found in its new Deep Hydration 
Lifting face mask, which forms a kind 
of force field to shield skin from the 
elements while locking in moisture. The 
resulting glow makes having to wear 
the scary-looking mask totally worth it. 
tatcha deep hydration lifting mask,  
$95 for four masks, barneys.com

http://sephora.com
http://yestocarrots.com
http://barneys.com


Anna Sui’s spring ’14 collection of 
flowy frocks and printed caftans 
is an ideal music festival wardrobe 
for flower children with money to 
burn. When the sun goes down, 
the Sui girl turns up the drama 
with jewels acquired on a far-flung 
holiday, a beaded gown, and an 
intoxicating perfume. Enter Sui’s 
latest fragrance, La Nuit de Bohème. 
(“It’s a little more glamorous and 
exotic than the original Bohème,” the 
designer explains). Feminine flowers 
like peony and rose mix with richer 
notes of patchouli, cedarwood, and 
amber to evoke the olfactory vibe 
of a boho princess run amok in the 
souk. anna sui la nuit de bohème 
eau de toilette, $65 for 1.7 fl. oz., 
annasui.com

On August 1, 1981, at 12:01 
a.m. Eastern Standard 
Time, MTV was sent 
forth with the words 
“Ladies and gentlemen, 
rock ’n’ roll,” followed by 
footage of an astronaut 
planting a flag bearing 
the new network’s logo. 
What followed was a 
constant stream of music 
videos (hence the “M”) 
that revolutionized the 
industry. This inspired 
Deborah Lippmann to 
create something of 
an ode to the era with 
her ’80s Rewind polish 
collection. From Walking 
on Sunshine yellow to 
Whip It pink to Video 
Killed the Radio Star 
blue, these lacquers are 
as bold as the music that 
inspired them. deborah 
lippmann ’80s rewind 
nail lacquers, $18 each, 
deborahlippmann.com

Holland is known for several things: 
windmills, wooden shoes, “coffee 
shops,” and tulips, the country’s 
official flower. Tulips are so revered 
that there is a museum, festival, and 
national holiday devoted to them. 
The blossom comes in a mind-
boggling array of hues, and during 
peak season, the fields of Holland 
resemble the botanical equivalent 
of Joseph’s Amazing Technicolor 
Dreamcoat (apologies for the 
musical theater reference). But for 
Fresh’s newest Sugar Lip Tint, the 
tulip was interpreted as a lovely 
shade of magenta, which can go on 
either sheer or bold depending on 
how much you pile on. For lovers of 
a pink lip, this bud’s for you. fresh 
sugar tulip tinted lip treatment  
spf 15, $22.50, sephora.com

http://annasui.com
http://deborahlippmann.com
http://sephora.com






when the band played Late Night a  
year ago, upholding the Barrymore 
legacy of ballsy blondes. She opts 
for the house salad (going vegan has 
helped with her diabetes, she says). 

Birth order is not a topic that 
particularly interests Haim, but more on 
that later. The sisters grew up making 
music together in the San Fernando 
Valley, first as replacements for their 
parents’ friends in the cover band 
Rockinhaim, playing Van Morrison and 
The Doobie Brothers at street fairs and 
fundraisers. “My dad says he woke 
up from a dream and saw us playing 
music together,” says Alana, who was 
only four when her father, a soccer 
player turned real estate agent, put a 
pair of drumsticks in her hands. “But I 
feel like he wants to glorify the story.” 
Rockinhaim never played for money,  
but their dad, Mordechai, a.k.a. Moti, 
took it seriously. “It was like, ‘We’re 
practicing Saturday; don’t think you’re 
going to Susie’s house,’” says Danielle, 
sipping some coffee. 

Their discipline paid off: Two weeks 
from now, Haim will rule Coachella with 
an exuberant, sweaty performance only 
a handful of time slots away from the 
headlining OutKast. Six months ago, 
Columbia released their debut album, 
Days Are Gone, an eclectic collection 
of smooth harmonies and rhythm-is-
gonna-get-you beats, the fait accompli 
of artists who were raised on TRL and 
California radio, where the Eagles and 
Fleetwood Mac are in constant rotation. 
Their music has drawn comparisons 
to artists with mountains of cultural 
currency (Destiny’s Child and Heart). 
They’ve appeared on Saturday Night 
Live, opened for Phoenix, and briefly 
considered a casual offer to become 
A$AP Rocky’s backing band, but 
instead lent some haunting vocals to  
his “LVL” late one night after a party  
in New York. 

They’ve pretty much been on the 
road since their successful South by 
Southwest showcase in March 2012, 
and today, everybody seems happy to 
have them back in L.A., however briefly 

(their world tour kicks off in a week). At 
brunch, Alana excuses herself to chat 
with buddy Ed Droste of the psych-
folk band Grizzly Bear, while Haim’s 
regular hairstylist, Candice Birns, joins 
the table to console Este about a two-
year-old cut that refuses to grow out. 
(Her mane is not quite as voluminous as 
her sisters’, though this is only relevant 
during show-closing drum breakdowns 
to “Let Me Go,” when an all-hands-on-
deck percussive attack leads to some 
resplendent headbanging.)

 After brunch, we head to the nearby 
farmers’ market. Danielle holds Alana’s 
purse so her sister can browse thrift 
racks for her trademark cutoffs, and a 
local songwriter friend approaches and 
almost immediately bursts into tears 
recounting a breakup. Danielle draws 
her in for a long hug, while Este adds in 
a wry sing-song: “We’re living the same 
life.” The two step away to swap stories 
of recent exes (all three Haim sisters 
are currently single). 

Up saunters Sia, the Australian 
songwriter/hit-maker/firecracker 
whose song “Breathe Me” scored the 
famous last scene in Six Feet Under. 
She greets them warmly: “You guys? 
Successful. As predicted.” The petite 
singer, incognito in jeans, a white tee, 
and a trucker hat, half-seriously adds: 
“When you get rich, it’s awesome.  
You can have all the things you want.  
I mean, you might be born rich—I’m  
not sure what your background is?” 

No, they assure her.
She proceeds to rattle off a few 

things money can buy, including a boob 
reduction and a house in Palm Springs. 
“Are you guys going to Coachella? I’m 
going to have brunch on Sunday, I’m 
thinking like a midday vibe.”

Este responds for the group:  
“RSVP yes.”  

HAIM CAN FEEL 
THE EARTH 
MOVE UNDER 
THEIR FEET.   
Metaphorically, sure—the three sisters 
are the most-hyped band in Los 
Angeles, and beyond, right now: On  
a Saturday morning in late March, they 
will be stopped nearly a dozen times in 
under two hours by friends, fans, and 
pop stars alike while strolling a three-
block stretch of Silver Lake. But, also, 
there was a 5.1-magnitude earthquake 
last night, stronger and more undulating 
than the quake a week prior. Talk 
inevitably turns to the Big One.

“Apparently, you’re not supposed to 
stand in the doorway anymore,” says 
Alana Haim, 22, the youngest of the 
sisters, and the most effusive. We’re 
gathered at the ladies’ favorite brunch 
spot, where Alana has just ordered 
eggs Benedict with salmon, and  
fruit for the table. 

“I heard you should go outside, 
like in the street,” says Danielle, 25, 
the middle Haim. Though frequently 
described as reserved, she is quiet only 
in comparison to her sisters. Whereas 
Alana answers questions readily, even 
ones not specifically addressed to her, 
Danielle is choosier about chiming in, 
but chatty once she does. She orders 
poached eggs with chicken-apple 
sausage and seasonal lettuce. 

After hearing Danielle’s order, Alana 
switches to the same. “The new thing 
is you’re supposed to put a pillow over 
your head, but that makes no sense  
to me,” she continues. 

“Kill yourself before the earthquake 
does.” That’s the eldest, Este, 28, the 
sister who flirted with David Letterman 



t h i s  p a g e :  b l a z e r  a n d  p a n t s  b y  s t e l l a 

m c c a r t n e y,  t - s h i r t  b y  u n i q l o ,  s h o e s 
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r a g  &  b o n e ,  b r a c e l e t s  b y  c a r t i e r.    

DANIELLE



s h i r t  b y  j i l l 
s t u a r t ,  s k i r t 
b y  k e n z o .

ALANA



during the rare times when the girls 
snuck in some TV as kids (a no-no 
in the Haim household), little Alana 
and Danielle were forced to watch 
Poltergeist and scandalous Real World 
seasons (Seattle, Hawaii), because, as 
Este puts it, “my house, my rules.” But 
otherwise, there’s not a bossy word 
from her; she doesn’t even hover over 
Alana, who’s wearing her big sister’s 
new, white crochet shirtdress.

 Danielle, on the other hand, opted  
for community college while working 
in the shoe department at American 
Rag and continued plugging away at 
the music. Middle children: hard to pin 
down, but frequently peacemakers, 
people pleasers, somewhat rebellious, 
and very social.

“I don’t know about that,” says Este.
“About what—not having friends?” 

shoots back Danielle, taking mock offense.
“No, no, no,” says Este, concerned 

she’s hurt her sister’s feelings. 
“Danielle has that vibe that, like, 

calms everyone down,” chimes in  
Alana (the youngest: outgoing, 
comfortable with stardom). “She’s 
definitely not rebellious.”

Though that may not be entirely true, 
either. Danielle’s the one without the 
Twitter account, the one who once 
struck out on her own, and into a former 
boyfriend’s pad in Venice, where much 
of Days Are Gone was written. (Alana 
and Este still live with their parents in 
the Valley, seeing no need for their own 
place when they’re hardly ever home.) 
Her tenacity is largely responsible for 
Haim’s current success.

The Echo and Spaceland Presents, 
who’s been booking bands there for the 
past 12 years. “Haim were really good 
musicians. That was one area where 
they stood out: They were performers, 
more than your average indie-rock band. 
But it felt like they were still figuring 
things out. At the time, I would not  
have picked them as the band that  
was going to break.” (Of course,  
Garo adds with a laugh, they now  
have an open invitation.)

Back then, the future of the band 
was uncertain enough that other 
opportunities were explored. Este had 
followed in her father’s footsteps by 
getting her Realtor’s license at 18 and 
went on to study ethnomusicology at 
UCLA. “That was my parents being like, 
‘You don’t have a backup plan,’” says 
Este, separating some avocado from 
her toast. “I was the oldest, you know.” 
Turns out birth order played a role after 
all: By the time Alana graduated high 
school, she was touring the flyover 
states with Haim, opening for Julian 
Casablancas. 

Common attributes of older children, 
according to a random sampling of 
experts on the Internet: overachieving, 
conscientious, controlling, cautious. 
Alana and Danielle dismiss the latter 
immediately—after stage-diving with 
Florence Welch during a Haim show 
last year and giving out her real phone 
number to the crowd at a London 
festival, Este cannot be accused of 
circumspection. As for controlling, she’s 
the so-called “mama dog” on tour, and 

WATCHING 
THE SISTERS 
READJUST TO 
life in Los Angeles is curious, because 
for so long it seemed like they would 
never leave. Overnight success is a 
myth to Haim, who started writing music 
in earnest back in 2006—“terrible songs 
that were derivative of bands we liked,” 
according to Danielle. Encouraged by 
their parents, who are hardly the Dave 
Mustaines of this scenario, Haim took 
the stage by themselves for the first 
time in July 2007, at a friend’s party in 
the Valley. This would be followed by 
five years of gigs, mostly opening for 
other bands, always with a singular 
goal: a residency at The Echo, an East 
L.A. club that offers promising bands 
an 11 p.m. slot for a month of Mondays. 
It’s basically a rite of passage for local 
musicians, and has helped launch the 
careers of bands like Silversun Pickups 
and Foster the People. But despite  
their perseverance, Haim were stuck 
warming the bench. 

“We knew how to play as a band, but 
we could never get a recording right,” 
explains Danielle during brunch, cutting 
into her sausage. “It was frustrating 
to see some guys get that residency 
after being a band for two months.” 
Singles like “The Wire” and “Forever” 
were kicking around by this point, but 
knowing nothing about recording,  
they’d blow whatever money they made 
playing live on studio time and come 
away with little to show for it. 

“I get a lot of artists calling me, 
saying they want to do a residency, 
but it’s more strategic than that,” says 
Liz Garo, the senior talent buyer for 

 

“MY DAD SAYS HE 

WOKE UP FROM A 

DREAM AND  SAW 

US PLAYING MUSIC 

TOGETHER. BUT I 

FEEL LIKE HE  
WANTS TO GLORIFY 

THE STORY.”  
—ALANA HAIM
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o w n  b e l t  a n d  b r a c e l e t .  o n 

e s t e :  s w e a t e r  b y  r a g  &  b o n e , 

n e c k l a c e  b y  v a n e s s a  m o o n e y.

It was a stroke of luck, and an actual Stroke, 
that helped Haim close the distance from eager 
to in-demand. Fourth of July, 2008: A musician 
friend invites Danielle and Este to a pool party at 
his friend Jenny’s house. “Jenny” turns out to be 
singer-songwriter Jenny Lewis, and the party is 
one of her notorious Laurel Canyon jam sessions, 
where musicians gather and help themselves 
to her vintage instruments. Este and Danielle, 
huge Rilo Kiley fans, hopped on bass and drums, 
respectively. “Jenny said, ‘Yeah, girls playing,  
that’s my shit,’” recalls Danielle. 

Soon after, Danielle got a text from Lewis during 
a Haim rehearsal: “‘Hey D, trying to find some 
people to go on my next tour, do you wanna  
come jam?’” There was some jumping around; 
American Rag got the heave-ho.  

The very day after that tour concluded, Julian 
Casablancas asked Danielle to play guitar on 
the road with him in support of his solo album, 
Phrazes for the Young. In the Haim narrative,  
he emerges as something of a pooh-bah.

“On tour, he’d be like, ‘So what’s the deal with 
your band?’” recalls Danielle. “And I’d be like, 
‘Honestly, we’ve been playing L.A. three times a 
week for years. We never got a great recording.’ 
And he related to that. He’s like, ‘When I was 
with The Strokes, we’d go into the studio and we 
couldn’t get that sound, but once we found it, 
everything took off for us. Maybe stop playing live 
and get a good recording.’ I took every little thing 
he said to heart, because I was a big fan.”

Waiting for songwriting inspiration in the shower 
wasn’t going to cut it, although that approach 
yielded great songs, like the slow-burning album 
closer “Running If You Call My Name.” But tracks 
came that easily only a few times, so the sisters 
quit gigging and got to work with GarageBand. 

“We read this book called The War of Art,” says 
Danielle. “It basically just tells you to work on 
your art every day, so literally every day for a year 
we’d just write—little parts, little sections.” As for 
creative differences, the ladies claim to have none.

“I remember hearing ‘My Song 5’ for the first 
time,” says Alana, referring to Days Are Gone’s 
most unexpected track, a groan that rises from 
digital bowels to mingle with distorted vocals  
and halting harmonies. “Danielle started the  
beat and I was like, ‘What the fuck did you  
smoke last night?’”

With enough material for an EP, Haim recorded 
Forever in the studio of music producer and film/





NOW BACK  to a  
different, weird L.A. situation: talking 
boob reductions and trading DJ tips 
with Sia (her secret weapon is “We 
Didn’t Start the Fire,” Este’s is “I Wanna 
Dance With Somebody”) at the farmers’ 
market. A Twitter acquaintance of the 
Aussie pop singer saunters over,  
and Sia introduces him as “Huggs.”

“Do you give good hugs, Huggs?” 
Este wants to know. She’s willing to  
see for herself, so the scruffy-looking 
dude with the vinyl LPs tucked under 
his arm gets an embrace from the  
leggy Amazon in a short floral skirt.

“Don’t get a boner!” stage- 
whispers Sia.

“Too late!” Not missing a beat, 
Este holds one hand to her southern 
province and pops a finger out. 

Fifteen minutes later—the girls have 
said their goodbyes to Sia, who was  
off to perform at an ASPCA charity 
event with their mutual friend Kesha—
Huggs returns to chat with Alana.  
“On your record, I get a Michael  
Jackson vibe, but live, I hear Thin Lizzy....” 

Danielle, dressed in a black cable-knit 
sweater and black J Brand jeans, looks 
up from the Harley-Davidson muscle tee 
she’s considering and turns to me. “Did 
you hire him?” she asks. After some 
successful haggling for a vintage blue 
crew neck, she and her sisters head 
to rehearsal. They won’t make it but a 
few feet before they’re stopped again—
this time, by a pink-haired high school 
acquaintance and, a few paces later,  
a fan named Gaby, who’s driving  
to Vegas to see them on tour.

This is how Haim roll. Where  
they go, everything trembles. 

My Name” doesn’t feel miles away  
from Kate Bush, on a moor, singing  
“Running Up That Hill.” (Haim are 
hoping to make it to London next  
month for the eccentric songwriter’s 
first show in 35 years.)

Once the girls scored a deal with 
Columbia in 2012, recording again 
presented a hurdle, because their tour 
schedule left them without a second for 
the studio. Instead, Days Are Gone was 
cobbled together over time—and not 
exactly on time, as it arrived after last 
summer’s festival season. But the ladies 
refused to rush it, preferring to improve 
the music with help from, among 
others, Grammy-winning producer Ariel 
Rechtshaid, a fellow Valley kid who has 
helped distinguish the sound of artists 
from Vampire Weekend to Sky Ferreira. 
It was Rechtshaid who was finally 
able to coax “The Wire” out of them, 
a deceptively complicated track with a 
shuffling beat and trade-off harmonies 
that had become their Waterloo. “We 
were so badly burned by that song,” 
says Alana. “We recorded it five or six 
times before, and hated it. One little 
sound can make it so fucking cheesy.”

But the perfectionism was worth 
it—Days Are Gone has sold more than 
170,000 copies in the States alone, it 
landed on almost every 2013 best-of 
list, and the only downside so far is 
that the world now knows about Valli 
Girls. As teenagers, Este and Danielle 
regrettably signed, and later wriggled 
out of, a contract to be part of a prefab 
pop act for which they had to vamp 
like faux punks while singing the Trollz 
theme song. Their only thoughts on  
the matter, according to Danielle:  
“It was a very weird L.A. situation.”

“WE KNEW HOW TO PLAY AS A 

BAND, BUT WE COULD NEVER 

GET A RECORDING RIGHT. 

IT WAS FRUSTRATING TO 

SEE SOME GUYS GET THAT 

RESIDENCY [AT THE ECHO] 

AFTER BEING A BAND FOR 

TWO MONTHS.” —DANIELLE HAIM

TV composer Ludwig Göransson and, 
finally, the band was ready to make their 
proper, out-of-state debut at South by 
Southwest—only they were rejected 
from the festival’s official 2012 lineup. 
Their manager booked a couple of gigs 
around Austin anyway.

“Our first show was literally three 
people,” begins Alana, “and one of them 
was”—the sisters finish in unison—“a 
dancing baby!” Alana continues, “And 
then the next show we had a couple 
more people, and the next show we had 
a couple more, and by the last show, 
people could not get in. The dancing 
baby must’ve pulled some strings.”

If you’ve seen Haim live, it won’t 
come as a surprise that word-of-mouth 
buzz secured their reputation. Their 
lifelong dress rehearsal has left them 
hungry for the performance, and it’s 
effing sexy to behold (not in some  
icky, sister-fantasy way, either). 

A few weeks later, in the stifling, 
100-degree heat of Coachella, the 
girls are “schvitzing [their] balls off,” to 
use Este’s favorite expression. Alana 
dominates stage right in a reticulate 
white top and denim shorts—possibly 
purchased during our “shitload of 
shorts” shopping spree, as Este called 
it—dancing and occasionally executing 
full-body gyrations while moving from 
the drums to the keys and back again. 
(Haim includes drummer Dash Hutton, 
a silent-ish partner, but the sisters 
usually share a deconstructed set 
among themselves.) To the left, Este, 
in a black crop top, skirt, and signature 
red lipstick, banters with the audience 
and gives them plenty of fantastic 
“bass face,” a rubbery cross between 
a TMJ exercise and an emu imitation 
that fans have come to adore (one 
of them is holding up an oversized 
cardboard cutout of Este caught in 
the act). Danielle, center, has traded in 
her preferred leather vests and jeans—
she cites Chrissie Hynde and Amelia 
Earhart among her style influences—for 
a plain black blouse and cutoffs. She 
occasionally steps to the front for a 
feverish guitar solo and intensifies her 
near-baritone to punctuate lyrics along 
with Este: “If it gets rough, it’s time to 
get rough” (“Falling”), “Honey I’m not 
your honey pie” (“My Song 5”).

Their wordplay frequently conjures 
memories of other songs that might 
have made just the slightest impression: 
cue “Forever” in your head, and the 
once-ubiquitous Donna Lewis number  
“I Love You Always Forever” might 
sneak in, and “Running If You Call  
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jacket by adidas originals x rita ora, shirt and necklace by marc by marc jacobs, dress by christopher kane, 

shoes by adidas originals, bracelets by david yurman. previous page: sweatshirt by barbara bui, turtleneck 

by this is a love song, skirt by hugo, socks by american apparel, earrings and necklace by david yurman.



jacket by ktz, sweatshirt by element, skirt by iceberg, earrings by david yurman.



dress by emporio armani, bra by rvca, hat by new era, necklace by marc by marc jacobs.



jersey by ferris, kilt by pringle of scotland, skirt by nicole miller artelier, hat by new era, bracelets by david yurman.



vest by conflict of interest nyc, shirt by j brand, skirt by jonathan simkhai,  

bag by viktor & rolf, bracelet by david yurman. hair: chris appleton using tigi bed head.  

makeup: emma osborne. manicurist: dawn sterling using chanel le vernis. 

photo assistant: adam levett. fashion assistant: marissa smith. 



Rita Ora doesn’t seem to mind that she’s being worked on by four 

industry professionals—a makeup artist, manicurist, and two 

hairstylists. So what’s one more, even in the close quarters 

of the New York City apartment that’s doubling as today’s 

shoot location? I perch in an awkward half-squat against a 

nightstand and gingerly insert my recorder into the mix of 

mascara wands, acrylic tips, and platinum extensions. ¶ “Music 

was always in my blood cells,” she explains, eyes closed, as 

her lids are dusted with SHADOW. Now a bona fide pop PRINCESS 

in her native England, where her debut album, Ora, debuted at 

No. 1 in 2012 after a three-year gestation, the artist grew up 

singing in school, and began experimenting with recording 

as a teenager. “I didn’t know what I wanted to say or do—I 

just knew that I wanted to have songs that I could dance to,” 

she recalls. in 2009, She was signed to Roc Nation, where she 

has been closely mentored by label founder Jay Z and Beyoncé. 

“You feel a presence as soon as you walk into a room with Jay, 

but it’s not a scary presence,” says Ora. “It’s just a powerful 

presence of, like, success. He puts you on the spot. You better 

know what you’re talking about when you’re around him, because 

he’s seen it all.” ¶ Ora’s club-friendly tracks like “R.I.P.” and 

“HOW DO WE (PARTY)” proved that the singer can create hits, but 

on her forthcoming sophomore EFFORT, she’s even more ambitious. 

“This time around, my album is in a completely different place,” 

she promises, citing her boyfriend, producer/DJ Calvin Harris, 

as a critical collaborator. “It’s a celebration of life and love 

and being happy and talking about sex and talking about clothes 

and talking about appreciating people fully. I lived through 

the music. Everything I say is the truth.” ¶ In the United States, 

Ora is WELL-KNOWN, despite the fact that her music has never 

been formally released stateside. “People know my name, but 

they don’t have substance to it,” she says, drying her nails. The 

singer has nevertheless become one of the most-chronicled 

personalities on the fashion circuit, gracing the front rows 

of shows like Louis Vuitton and Moschino and appearing in 

advertising campaigns for Material Girl, DKNY, and Rimmel.  

“I was inspired by them before I knew them,” says Ora of  

her designer friends. “They just happen to be cool as fuck,  

you know?” ASHLEY BAKER
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vest by gap, dress  
by louis vuitton, gold 
bracelet by julie vos, 
silver bracelet by blue 
bayer, stylist’s own 
hat and sunglasses.
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INGDREAM

blazer by joe’s, top by 
nicole miller artelier, 
bra top by h&m, 
pants by sonia by 
sonia rykiel, padlock 
necklace by tom 
binns, long necklace 
by arielle de pinto.
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jacket by denim & supply 
ralph lauren, shirt by 
h&m, pants by marciano, 
sunglasses by a-morir, 
silver horn necklace by 
blue bayer, gold chain 
necklace by julie vos, 
thin gold necklace by 
arielle de pinto, thin 
bracelets by vanessa 
gade, thick cuff by  
blue bayer, large rings  
by n. historiae, gold  
ring by julie vos.

opposite page: robe  
by topshop, dress by 
nicole miller artelier.



jacket and shirt  
by topshop, shorts  
by denim & supply  
ralph lauren.

opposite page:  
dress by valentino, 
shirt by h&m, 
bracelets by vanessa 
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shirt by calvin klein jeans, 
dress by erdem, pants by 
topshop, hat by h&m, gold 
bangle by julie vos, silver 
cuff by tom binns, black 
triangle bracelet by blue 
bayer, stylist’s own ring.

opposite page: shirt by 
nicole miller artelier, silver 
necklace by blue bayer, 
gold necklace by tom binns.
hair: charles mcnair at 
jed root using bumble and 
bumble. makeup: amy 
chance at celestine using 
nars. model: chaun at next. 
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all hazel eyes and nervous giggle. The 
makeup artist, she is told, will see her 
now, and so she quickly removes her 
top to reveal an orange cotton bra, 
and then disappears inside an old gray 
T-shirt that could comfortably sleep 
four. As she sits, somebody brings her 
frothy coffee, but this will prove difficult 
to drink when she has people buzzing 
around her, one of them gluing hair 
extensions to the back of her head, the 
other filing her fingernails into vampiric 
talons. And then somebody switches 
on the hair dryer.

But as she sings on the title track 
of her new album, Sheezus: “Been 
here before/ So I’m prepared.” In other 
words: Allen is a pop star, and this sort 
of rigmarole comes with the territory.

She’s certainly kept herself busy 
during her four-year hiatus: marriage 
(one), children (two), and the purchase 
of a nice big house in the country. She 
never did retire back in 2010, despite 
claims to the contrary, but instead 
sought out something she’d never had 
before: a quiet life, and a comparatively 
normal one. She loved it, she says 
now, but she also felt “exasperated” 
by the pressures of motherhood and, 
reasonably enough, “I found I wanted 
to do something for myself again.”

What she’s done is Sheezus, which 
ably confirms that the 28-year-old arch 
provocateur has as much to say as 
she ever has, and still knows just how 
to say it. “There is an element of, Yay, 
people are still writing about me,” she 
says in reference to her return to public 
life (it is difficult to convey just how 
much of a cultural icon she is within 
British pop’s firmament), “but also of, 
Oh fuck you—how could you get me 
so wrong?”

LILY ALLEN ARRIVES 
NO MORE THAN AN HOUR 
LATE, AND SLINKS 
THROUGH THE SIDE DOOR 
OF THIS EAST LONDON 
PHOTO STUDIO, TINY AS 
       AN ELF,

Her comeback has already generated plenty 
of column inches across the Atlantic. First, 
shortly before Christmas, she elected to rework 
Keane’s dulcet “Somewhere Only We Know” in a 
television ad for a department store, an act which 
sparked speculation that she might have gone 
soft in the aftermath of motherhood. But then she 
followed it up with “Hard Out Here,” an upfront 
feminist manifesto that features the word “bitch” 
72 times. 

And now comes Sheezus, which is both sweet 
and snarky, full of glistening pop songs that 
brim with deadpan irony, searing honesty, and 
withering put-downs. “I don’t give a fuck about 
your Instagram/ About your lovely house or your 
ugly kids,” she sings in “Insincerely Yours,” while 
“L8 CMMR” proclaims her love for her husband 
Sam Cooper by calling him a “bad motherfucker.” 
The title track, meanwhile, name-checks Lady 
Gaga, Beyoncé, and Lorde.

“Yes, but I only mention all those people 
because I see them at the forefront of the 
music industry, and I’m not at the forefront 
myself,” she says. This might come as a 
surprise admission from someone whose 
first two albums, Alright, Still (2005) and It’s 
Not Me, It’s You (2009), both sold millions 
of copies and led to fervent declarations that 
she was the voice of her generation. But Allen 
shrugs off such accolades. “If my self-belief 
was driven by something as simple as my 
achievements, I suppose I’d be really confident, 
wouldn’t I? But I’m not.”
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She nevertheless exerts a strong 
grip over her career in an industry 
where pop stars so often struggle to 
control their own fates. “It works in 
the record company’s interest to have 
people who don’t really have brains 
sell products for them because, that 
way, they can’t figure out when they 
are fucking them over.” No wonder 
she takes a forensic interest in her 
marketing and the album tracks that 
are chosen for singles. She also pays 
precise attention to how she comes 
across in print. 

“I try not to censor myself, because 
I don’t think I’m a bad person, and 
most of what I say is sound, or at least 
well-intentioned,” she reasons. “When 
I do an interview, I find I can ascertain 
quite quickly whether they have good 
intentions, or whether they are simply 
coming with an agenda and trying to 

“I TRY NOT TO 
CENSOR MYSELF,  
BECAUSE I DON'T  
THINK I'M A BAD  
PERSON, AND MOST  
OF WHAT I SAY IS 
SOUND, OR AT LEAST 
WELL-INTENTIONED.”

find the next headline. Even if they think 
they are being really clever with me, I 
tend to know [their motives]. And when 
I spot them, I just shut into lockdown.” 
Not a little warily, then, I ask how I am 
doing. Her laugh is infectious, and 
quite possibly mocking. “Good,” she 
says. “So far.”

One of eight children of the reliably 
hell-raising British character actor 
Keith Allen and film producer Alison 
Owen, Allen’s adolescence can easily 
be described with the kind of two-
word tabloid headline she so loathes: 
wild child. This was prompted, she 
suggests, by a troubled relationship 
with her father, among other things. “At 
16, I started to act out,” she says. “I had 
some really horrible things happen to 
me in relationships, and I didn’t have an 
anchor, a support network. I was lost.”

Finding fame at the tender age of 
19 was not exactly a road map for 
stability, and she ended up pursuing 
a life that, if nothing else, looked great 
in the tabloids: sex, drugs, endless 
controversy, stints in rehab. By 2008, 
she was dating a man twice her age,  
Ed Simons of The Chemical Brothers, 
and during their relationship she 
suffered a well-publicized miscarriage.  
A year later, she realized that Cooper, 
a decorator and builder whom she 
had known for a decade, was in fact 
the man of her dreams. After another 
miscarriage, the couple now has two 
young daughters, Ethel and Marnie.

“Sam was the first person in my life 
to make me go, ‘Stop. Is everything 
OK? Good, proceed.’” Allen laughs 
self-consciously, a hand covering her 
mouth. “Before that, I was always in the 
fast lane, always consume, consume, 
consume, and only consider later.”

But she didn’t adapt to domestic 
bliss overnight. “No! At first I suppose 
I tried to destroy it,” she recalls. Why, 
exactly? “Oh, you know, Just my usual 
self-destructive behavior.”

She recalls a pivotal conversation 
she had with her future husband after 
returning from a trip to Japan. “I’d had 
a crazy rock ’n’ roll time there, [and 
there were] pictures of me in the paper 
flirting with other people, just being 
an idiot, really. When I got back, he 
was like, ‘Look, this is a really great 
relationship, and I want to make a go 
of it, but I can’t with someone who 
behaves like this.’ Basically, he was 
asking me to sort myself out. I told  
him I would, but only if he was there  
to look after me.”

She giggles again, but more than 
anything just looks relieved. “And he 
was; he is. And I’m glad. I’m happy.”



LIGH
WITH A HIT ALBUM 
AND A WORLD TOUR, 
ELLIE GOULDING’S 
STAR BURNS EVEN 
BRIGHTER.
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“BEFORE WE  
START, DO YOU 
MIND IF I  
GRAB A  

asks Ellie Goulding politely, her English accent 
especially pronounced. “Sorry, but I think I need  
this today,” she says with a laugh.

The singer is sitting in a coffee shop in Lower 
Manhattan the morning after her second sold-out 
show at The Theater at Madison Square Garden. 
Considering she spent the majority of her two-plus-
hour performance banging on floor drums, running 
around the stage, and breaking into spontaneous 
dance moves, it’s no wonder she needs a boost. 
This is in addition to nailing her signature high 
notes, of course, in singles like “Burn,” proving 
that even in a music scene in which robotic 
choreography and lip-synching have come to  
be expected, there are pop stars in the game  
who are still going for the real thing. 

The 27-year-old has not only continued to sell 
out shows almost five years after the release of 
her debut album, Lights, but also, thanks to a slew 
of radio-friendly singles and a cool-girl vibe, she’s 
arrived at the music industry sweet spot, beloved by 
indie and pop fans alike. The fact that Goulding’s 
glimmery, sing-along track “Anything Could Happen” 
had a prime cameo on HBO’s Girls didn’t hurt the 
cause, either. “I certainly have fans that have been 
around for a very long time and I’m very grateful,” 
she says. “When I was growing up there were a few 
bands that really stuck with me, and it makes me 
so happy that I’ve stayed with them.” She doesn’t 
even mind when clusters of concertgoers stake out 
her dressing room before, during, and after shows, 

which has been known to happen on more than  
one occasion. In fact, she sort of loves it.

Goulding grew up in the small town of Lyonshall 
in the United Kingdom, playing clarinet in school 
and teaching herself to play guitar. After winning 
a handful of singing competitions, she deferred 
from the University of Kent to pursue music full-
time. It was the right move. Since the release of 
Lights, Goulding’s ascent to pop stardom has only 
quickened its pace: She won the coveted BBC 
Sound of 2010 Award, toured with Bruno Mars, 
and released an expanded version of her hit  
2012 album, Halcyon Days. 

The 21 tracks on the deluxe edition include 
everything from Goulding’s trademark electro-
inflected dance jams “Only You” and “My Blood” to 
a stripped-down cover of Alt-J’s “Tessellate.” The LP 
was written mostly in the seaside town of Dingle, 
Ireland, an experience that Goulding remembers 
as “almost religious.” She says she wants to return 
there to write her next release—once she figures 
out what she wants it to sound like. “I’m slowly 
grasping my next sound with the music I’m listening 
to. It’s such a random mix of hip-hop and R&B and 
classical and rock music, so it really can go any 
way,” she explains. “But my voice is my main  
thing, and so whatever it is, I always want it  
to be the feature.” 

This might be the case, but judging from her 
Instagram, Goulding has the potential to morph into 
a full-fledged lifestyle brand. Along with the photos 
of adorable kittens (“fans know I love cats, and so 
they send them to me and I make up captions”),  
she also features workout inspiration and outfit 
selfies in which she wears brands like NastyGal  
and Margiela. “I seem to have gotten a huge 
Instagram following not only for fashion, but also  
for food and fitness,” she explains.

Just don’t expect her to go the Goop route. “I like 
making little statements through fashion,” she says, 
taking a final sip of green tea as she notices her 
friends waiting outside the door. “Not necessarily 
big or controversial statements, but just small ones. 
Even though I’m very serious about a lot of issues  
in the world, I like to be silly and keep it light— 
I like to keep people happy.” 
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jacket by levi’s, top by  
this is a love song,  
shorts by claudie pierlot.
 
hair: bethany brill.  
makeup: lucy wearing  
using chanel les beiges fluid. 
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CHROMEO CHARMS THE FUNK OUT OF FANS ON ALBUM 
NUMBER FOUR. BY LUCY BROOK.

FULL

RACKE



Fancy Footwork in 2007 and Business Casual  
in 2010, fine-tuning everything from their  
sound to their image along the way. 

Featuring collaborations with Vampire 
Weekend’s Ezra Koenig, Solange, and Toro Y 
Moi, White Women, named after the book by 
photographer Helmut Newton (“because his 
photos are high-brow/low-brow, like our music,” 
says Gemayel), took two years to make and is 
intentionally less “moody” than its predecessors. 
Though Macklovitch describes the LP’s first 
three singles as “fairly bubblegum-y,” the record’s 
humor isn’t superficial, with songs like “Over Your 
Shoulder” speaking to more weighty subject 
matter like body image and self-esteem. “I think all 
great comedy touches on serious social issues,” 
says Macklovitch. “Like everything we do, it exists 
in that liminal space between funny and serious, 
modern and retro, Jew and Arab, postmodern  
and camp. We’ve just become experts at  
defining the space between two poles.” 

Articulating what defines Chromeo isn’t 
something Macklovitch and Gemayel struggle 
with—as much an ongoing art project as a musical 
duo, it has its own DNA, they say, and the 
attention to detail they bring to their songwriting 
is applied across the board, from their digital 
presence to their wardrobes. The pair recently 
designed a capsule collection for Surface to Air, 
which art-directed the visuals for White Women. 
In fashion circles, Chromeo is known for their 
sharp dressing—Macklovitch regularly rocks skinny 
YSL jeans teamed with a classic black leather 
jacket, while Gemayel is known for his extensive 
collection of Coogi sweaters and, of course, the 
vintage Versace. “We’re very opinionated about 
what we want to project,” says Gemayel. And 
everything comes back to recontextualization, 
adds Macklovitch: “We’ll dig up references 
and infuse them with our sense of humor, our 
personalities, and the fact that we grew up 
listening to hip-hop more than disco and funk. 
And hopefully, when you do that really well,  
you get something new.” ET FR

OM
 LE

FT
: d

av
e m

ac
klo

vit
ch

 an
d p

atr
ick

 ge
ma

ye
l. o

n m
ac

klo
vit

ch
: ja

ck
et 

an
d j

ea
ns

 by
 sa

int
 la

ur
en

t b
y h

ed
i s

lim
an

e, 
t-s

hir
t b

y a
cn

e s
tud

ios
, s

un
gla

ss
es

 by
 ra

y-
ba

n, 
ma

ck
lov

itc
h’s

 ow
n n

ec
kla

ce
s. 

on
 ge

ma
ye

l: g
em

ay
el’

s o
wn

 cl
oth

ing
 an

d a
cc

es
so

rie
s. 

gr
oo

mi
ng

: k
ris

tan
 se

ra
fin

o a
t e

xc
lus

ive
 ar

tis
ts 

us
ing

 er
ne

st 
su

pp
lie

s.

“You know what we’re like?” asks Dave Macklovitch, 
a.k.a. Dave 1 of Chromeo, leaning in and clapping 
his hands. “That one girl who got hot after high 
school. We’re a late-blooming band.” It’s a humble-
brag, sure, but maybe an accurate one: On the 
strength of the duo’s recently released fourth album, 
they’ve finally inched up to the “big type” section 
of posters for summer festivals like Primavera 
Sound, Bonnaroo, Glastonbury, and Lollapalooza. 
But Macklovitch isn’t talking about font sizes or fee 
guarantees. He’s referring, of course, to their new 
LP, White Women, a modern pastiche of glossy 
electro-funk, slick pop, and sexy disco, all imbued 
with Chromeo’s signature wit. “We’re older, more 
experienced, and we’ve grown into ourselves,” 
he explains, relaxed in ripped denim and a gray 
sweater. “And that does exist, by the way,” pipes  
in Macklovitch’s musical other half, Patrick  
Gemayel (a.k.a. P-Thugg or Pee for short),  
“the girl who gets hot at 26.”

We’re seated at the dining table in Macklovitch’s 
Williamsburg, Brooklyn apartment, a sleek, 
minimalist space so thoughtfully appointed I worry 
my handbag plopped on the floor is an eyesore. 
On one wall hangs a series by abstract painter and 
color theorist Josef Albers; an adjacent one features 
black-and-white geometric prints that Macklovitch 
picked up in Brazil. A manicured houseplant sits 
beneath loftlike windows, and the furniture—all 
monochromatic, mid-century angles—would put Don 
Draper’s to shame. “Pee’s place is the opposite,” 
says Macklovitch, glancing around the room. “He’s 
got so much stuff.” Gemayel nods, acknowledging 
all of the “plants, records, posters on top of 
posters.…” “But the Versace closet at Pee’s house 
is mental,” continues Macklovitch. “I’ve never seen 
so many colors in my life. It’s a sensory overload.” 
Gemayel grins: “Versace was a color theorist, too.” 

A decade ago in Montreal, the two bonded over 
a mutual love of Hall & Oates, Prince, and Michael 
Jackson. Initially, Chromeo was a side project 
to their hip-hop production work. Their debut 
album, She’s In Control, was released the same 
year, spawning the global club hit “Needy Girl” 
and earning the duo a reputation as purveyors of 
intellectual electronica with addictive ’80s grooves, 
catchy hooks, and satirical lyrics. They followed with 
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LYKKE LI EMBRACES 
THE SADNESS ON  
HER NEW ALBUM,  
I NEVER LEARN.  
BY LISA MISCHIANTI



WEDE

SORROW

element of light, it would be unbearable, 
so I think of it as more of a battle with 
darkness. It’s like a survival album.”

Li has always been a survivor, ever 
adapting to her surroundings. Raised in 
a practically nomadic family, she grew up 
attending 11 different schools in locales 
around the world, from Lisbon to Morocco. 
“People make it sound so romantic, but it 
was truly very hard,” she says. “What it did 
do, though, was teach me to build worlds. 
I remember when we lived in Portugal, we 
had no television, no electricity; my siblings 
and I spent a lot of time imagining.” After 
first bursting onto the scene in 2007 with 
her bubbly, baby-voiced hit “Little Bit” 
from her debut record Youth Novels, Li 
transitioned to moodier fare with tracks like 
the more well-known (and oft-remixed) “I 
Follow Rivers” on her sophomore album, 
2011’s Wounded Rhymes, slowly building 
to the achingly wrought and stylistically 
raw songs on I Never Learn. “It’s just been 
a natural growth,” she explains matter-of-
factly. “That was me then, and this is me 
now.”

The album’s title track is all ethereal 
vocals and acoustic guitar strumming, 
creating a mystical soundscape, while 
“Gunshot” throbs with straightforward, 
heartbeat-like percussion and opens with 
Li’s ominous singing before launching into 
an onomatopoeic burst of instrumentation. 

“No Rest for the Wicked” is riddled with 
sharp pain, as punctuated by the plinking 
of a piano and shaking of a tambourine. 
But the record’s pared-down, pain-driven 
essence lies in “Love Me Like I’m Not 
Made of Stone,” a gritty, echoey recording 
in which Li croons, “There is a war inside 
my core/ I hear it fight, I hear it roar” over 
a spare sonic backdrop. “It’s actually like a 
demo,” she explains of the minimalist track. 
“I was writing the song and I put it on a 
tape recorder just to have the whole thing, 
so I could do something with it later. But 
then I listened to it again and was like, ‘I 
kind of don’t want to do anything to it.’”

Li pauses for a moment, then 
continues: “The albums are kind of a 
trinity, where I built the two core bases 
and now this is the crown,” she says, 
tugging at her sweater. “I started this 
path where I tried to make something 
really honest and pure and fair, but I think 
I failed a bit on the first two records. 
I’ve finally realized that I find the most 
fulfillment in just melody and words.” With 
that, Li glances out at the terrace once 
more, perhaps considering venturing into 
the light after all.  

It’s the first real spring day in New York 
City, and the patrons of the Bowery Hotel 
are slowly abandoning the dimly lit lobby 
in favor of the sun-drenched patio. Lykke 
Li, however, is posted up on a velvet 
couch by the dormant fireplace. She eyes 
the terrace seating warily before politely 
declining an offer to venture outside. Her 
willowy frame, shrouded in a heavy, all-
black ensemble, does seem particularly 
suited for these shadowy surroundings.

The scene is a fitting metaphor for the 
28-year-old Swedish singer-songwriter’s 
third full-length album, I Never Learn, 
which nests in its own share of darkness. 
The nine tracks offer evidence enough 
of their somber subject matter in titles 
like “Never Gonna Love Again” and 
“Sleeping Alone.” “It’s not a party album,” Li 
concedes. “It’s probably best experienced 
on your own, turned up really loud, lying on 
the floor or driving through the night.” 

Not that it’s a total downer. In fact, Li’s 
soul-baring sadness often comes across 
as strangely comforting, maybe even 
hopeful, a phenomenon she understands. 
“It’s for anyone in search of connection. 
I’m offering my vulnerability so you can feel 
OK with yours,” she explains, demurely 
averting her gaze. “If there wasn’t an 



YOU SPIN ME
When it comes to cool-
girl archetypes in popular 
culture, you’d be hard-
pressed to find smarter, 
more discerning, or 
more effortlessly stylish 
characters than Molly 
Ringwald’s Andie or Liv 
Tyler’s Corey, disc-slingers 
at the center of Pretty in 
Pink and Empire Records, 
respectively. Even The 
Onion is a fan (See: 
“Nation In Love With Girl 
From Record Store”). On 
the heels of the eighth 
annual Record Store Day, 
we thought we’d check in 
with some of our favorite 
real-life clerks, not only 
to try to unravel their 
enigma, but also to find 
out how, in a time when 
stores are shuttering left 
and right, their brick-and-
mortar stomping grounds 
are not just surviving—
they’re changing the 
game. MELISSA GIANNINI

“Having Stephen Colbert 
film at the store in goth 
attire was one of the 
funniest experiences  
of my life. What’s not 
funny about a goth 
Stephen Colbert?”

top five records: This is a 
tough one, but at this very 
moment I’ll go with (in no 
particular order) T. Rex’s 
Electric Warrior, Beastie 
Boys’ Paul’s Boutique, The 
Rolling Stones’ Beggars 
Banquet, The Velvet 
Underground’s Loaded, 
and Black Sabbath’s 
Master of Reality.

2014 fave…so far: The 
War on Drugs’ Lost in  
the Dream. A close 
runner-up is the new  
St. Vincent album.

shop talk: “We have a 
very cozy listening corner 
with comfy couches, and 
we serve our customers 
free coffee—our own 
house blend! People just 
really like to hang out 
here, sometimes for  
the whole day.”

job requirements (aside 
from the yellow-and-
black dress code): We  
all have to be fluent  
in Esperanto.

shop talk: We have lots 
of collectable items by 
local acts and people 
all over the world. The 
shop also has a Novelty 
Lounge, which I like to 

dani robb

“I must admit that I have 
a little problem—if I really 
like an album, I listen to it 
all the time, everywhere, 
so in the end I just get 
really, really sick of it  
and can’t listen to it  
for months!”

most prized record: “My 
signed Owen Pallett 
Heartland LP. He is, of 
course, a musical genius 
and also a dear friend. I 
would never, ever sell that 
record or give it away.”

edda 
magnúsdóttir
store manager at 12 tónar, 
reykjavík, iceland

manager of third man 
records’ storefront and 
rolling record store, 
nashville

call the adult version of 
Chuck E. Cheese’s. We 
have a booth from 1947 
in which you can record 
your own voice and cut 
a record then and there, 
a film photo booth, a 
Scopitone, and a Mold-
A-Rama. I can spare you 
the description of each, 
but let me assure you that 
these antique machines 
are not to be skipped!

"The Cramps have been 
my favorite band since I 
was 13. The first thing I 
could afford was a mint-
condition vinyl copy of 
their 1986 limited-release What's Inside a Girl? The 
cover will be tattooed on 
me one day." —Jade Taylor, NYLON beauty editor

"The Dark Side of the 

Moon makes me think 

of my mom, splayed out 

on her best friend's 

bedroom floor, with 

feathered hair and bell-

bottoms. I have no idea 

where the album jacket 

is, unfortunately."  

—Rachael Wang,  

NYLON market director



“The first thing people 
notice about Amoeba 
Hollywood is the size— 
it takes up an entire city 
block! We carry all genres 
of music in all formats. 
The sheer amount of stuff 
we carry can take your 
breath away, especially  
if it’s your first time in  
the store.”

top five records: “This 
is the hardest question 
to answer! Portishead’s 
Dummy, Kanye West & 
Jay Z’s Watch the Throne, 

Soul Coughing’s Ruby 
Vroom, Michael Jackson’s 
Off the Wall, and Pearl 
Jam’s Ten.

2014 fave…so far: 
Phantogram’s Voices.

if you’ve got time to 
lean: Generally, we’re 
debating the merits (or 
lack thereof) of whatever 
record we’re currently 
playing. The music we 
play in the store is  
a very hot topic. 

life-changing store: 

Backstreet Records, 

a tiny spot in a local 

strip mall in the mid- 

to late ’90s. I was an 

Anglophile, and they had 

all the imports. One day 

I showed up and it was 

closed, with newspaper 

over the windows. I was 

completely devastated.

shop talk: The profit 

margins on physical 

music are still some of 

the lowest in retail, so if 

you want to start your 

own shop, make sure 

you’re not paying too 

much for the space.  

Go somewhere with 

cheap rent, and be 

creative about getting 

people in the door.

rachael 
mcgovern
digital marketing  
manager for amoeba 
music, los angeles

“I was always attracted 

to music stores and even 

as a kid would organize 

titles that were out  

of order.”

top five artists: Pulp, 

Serge Gainsbourg, Prince, 

The Smiths, Outkast.

lauren reskin
owner of sweat records, 

miami

“Is Led Zeppelin under ‘L’ or 
‘Z’?” shouts Tori Amos from 
across the aisle at New York’s 
Generation Records. We’re in 
the basement—where all the 
best vinyl, vintage concert tees, 
posters, and buttons live—and 
despite the dimly lit quarters, 
a newly 50-year-old Amos is 
a ray of light ripping through 
records like a frenzied teenager. 
“Um…‘L’ maybe,” I answer, doing 
my best impression of someone 
not about to lose her shit over 
her present company. We’re 
also here to discuss the alt-pop 
chameleon’s forthcoming 80-
city worldwide tour to promote 
Unrepentant Geraldines, her 
14th studio album and first of 
originals in five years. “I feel so 
energized,” says Amos, beaming, 
before getting distracted by 
Debbie Harry’s face on the cover 
of the Blondie frontwoman’s 1981 
solo album, KooKoo. I tell her 
I’m going to buy the record for 
myself as a keepsake, and she 
continues rummaging through 
the racks, pulling out Patti 
Smith’s Easter and Queen’s A 
Kind of Magic, effusing adoration 
for each. Just then, she shrieks, 
having discovered Pat Benatar’s 
Precious Time. “Oh, I just love 
Patty,” she gushes, holding the 
album up like a trophy. “I’m 
buying this.” I insist on getting it 
for her, and she leans in agreeing, 
“Fine, but only if you’ll let me  
buy that Debbie Harry record  
for you.” JADE TAYLOR

CRATE- 
DIGGING WITH 
TORI AMOS

"One of the best memories I have from growing up in Nashville is listening to my dad play Buddy Holly's "That'll Be the Day" on guitar. It's his favorite  song, and by default,  became one of mine.  —Liza Darwin, NYLON  digital editorial director
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No Sleep 'Til…Rough Trade NYC It's no secret that the past few years have been hard on record stores, but don't 

tell that to Rough Trade, which opened its first storefront in West London in 1976, and this past November expanded 

with a U.S. flagship in Brooklyn. Despite building delays and noise complaints, the 15,000-square-foot space is now 

open. But what's it like to work there? "The best part, easily, is having a 300-capacity venue in the shop," says 

store manager Hope Silverman. "Still blows my mind looking down at bands from the balcony." What will bring the 

storied space and record label into the future, though, is something innate to its origins. "We are passionate music 

lovers," says Silverman. "It's not some elitist club—it's about sharing the good stuff, and enabling conversations  

with real, music-loving humans, which is infinitely better than having an algorithm recommend things to you."

WHO KNEW?: While 

overall music sales fell 

last year, vinyl was 

up 32 percent. United 

Record Pressing, the 

country's largest vinyl 

pressing plant (they 

pressed the first 

Beatles seven-inch in 

America), just bought  

an extra Nashville 

location to keep up  

with the demand. 

+ catch more hang 

time with tori amos 

at nylonmag.com!

http://nylonmag.com
http://nylonmag.com
http://nylonmag.com
http://nylonmag.com
http://nylonmag.com
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WA
Two years ago, songwriter-
producer Butch Walker set out to 
build a music studio far away from 
the distractions of Los Angeles, 
where he has spent much of his 
career producing records for high-
profile artists like P!nk and Avril 
Lavigne while pushing out songs 
under his own name. He decided 
on Nashville, otherwise known 
as Music City, where talented 
session players are plentiful, and 
boxed up half the gear that he’d 
accumulated in his Santa  
Monica studio.

“I found this place that used 
to be a morgue back in the day,” 
he says with a sly grin. Walker 
is wearing a blue plaid shirt with 
tattoos peeking out from under 
the sleeves, and he’s halfway 
through a ham sandwich in a 
bustling café in Santa Monica, 
where he’s finishing up an album 
before decamping for Tennessee. 
“It was turned into a country and 
western studio in the ’70s. It’s  
got wood-paneled walls and  
a good vibe.”

Nashville represents a bit of 
a homecoming for Walker, who 
grew up only a few hours away 
in Cartersville, Georgia, a suburb 
of Atlanta known mostly for an 
Anheuser-Busch brewery and 
being the childhood home of 
actor Wayne Knight, who played 
Newman on Seinfeld. “I couldn’t 
wait to get out,” says Walker, who 
absconded to Los Angeles in his 
teens to immerse himself in the 
hair metal scene of the ’80s. 

Now feeling a reverse tug 
from the South, the music he’s 

BUTCH WALKER HAS BEEN ONE OF LOS ANGELES’ MOST PROLIFIC 
PRODUCERS, AND NOW, HE’S TAKING HIS SHOW ON THE ROAD.

creating in his new studio couldn’t 
be further from what he was into 
when he left. “I did a bunch of stuff 
on the last Keith Urban record and 
co-wrote a single from Jennifer 
Nettles’ new record,” he says. If 
it weren’t for the stories about 
hanging out at the Whisky (and the 
residual tattoos), you’d never know 
Walker was once a metal dude.

And while it’s mostly mainstream 
country that Walker records 
in Nashville, back in his L.A. 
studio, he’s lent his distinctively 
organic (read: not overproduced) 
production style to songs like 
the Taylor Swift/Ed Sheeran hit 
“Everything Has Changed.”

“She’s a smart cookie,” says 
Walker of Swift. “She’s got her 
whole shit planned out. It’s not 
anybody steering the ship but her. 
She’ll be like, ‘I like the demo; let’s 
release that.’ She’s got good gut. 
I’ve [recorded] so many [pop stars] 
in that world, and it’s just a lot of 
puppetry. And she is far from that.”

When tasked with identifying his 
favorite recent success, Walker 
points to the latest Fall Out Boy 
record, Save Rock and Roll 
(2013). The band hadn’t been 

BY MAXWELL WILLIAMS. PHOTOGRAPHED BY SHANE MCCAULEY



ALK HARD
active for the past few years,  
but the record debuted at No.  
1 on the Billboard 200 chart,  
and was critically acclaimed  
by everyone from The A.V. Club  
to Rolling Stone.

“We went in with everything 
against us,” says Walker. “[We  
had] to make a record that was 
going to be successful for a band 
that was trying to come back and 
do something that didn’t sound  
like anything that they used to  
do. Because they’re not 12 years 
old anymore. I was like, ‘I’m not 
here to make another pop-punk 
record. Fuck pop-punk. Let’s  
do something interesting.’”

Walker’s next project: his 
seventh solo album. His own 
artistic career has had its ups and 
downs, having bounced from ’80s 
metal band SouthGang to ’90s 
alt-rock group Marvelous 3, picking 
up a few minor hits along the way. 
But the records he’s put out under 
his own name are full of electrifying 
power-pop gems that share DNA 
with fun. and Ben Kweller. “I still 
feel like I’m getting the seventh  
and eighth and ninth chance as  
an artist every time I get to tour 
and put a record out,” says  
Walker of his career.

Through his discipline and 
constant hustle, Walker now has 
what he calls a “solid in-house fan 
base,” meaning he doesn’t have 
to worry anymore about moving 
records or selling out venues. 
“Fans have liked what I’ve done 
with every album more and more,” 
he says. “And that’s exciting to  
me. The pressure’s there not  
to fuck that up.”



HOUSE   OF

INSIDE THE LABYRINTH THAT BIRTHED WHAT COULD BE



 HORRORS

THE U.K. ROCK BAND’S BEST ALBUM YET. BY BARRY NICOLSON

PHOTOGRAPHED BY DAN WILTON



As it happens, it’s exactly where I’m 
supposed to be, but to step inside 
raises more questions than answers, 
the biggest of them being: How could 
music as expressive and expansive as 
theirs have originated in such a cramped, 
claustrophobic environment? Space 
is very much at a premium in the two 
windowless rooms that serve as the 
psych-garage quintet’s headquarters, 
overstuffed as they are with stacks of 
flight cases, ashtrays in dire need of 
emptying, and a bewildering array of 
recording equipment, much of it vintage 
or hand-built by guitarist-cum-mad 
scientist Josh Hayward. Little wonder 
that when it’s time to sit down for 
our interview, frontman Faris Badwan 
suggests we retire to the roof—he looks 
as though he could use the fresh air. 

“It had to be immersive, because 
that’s how we’ve always made our 
records,” explains Badwan of the 15 
months spent recording Luminous in 
the rooms below. It might sound like 
an excessive amount of time for a band 
working on their fourth album, but they 
savored every second, tag-teaming on 
production duties. “I’d arrive at 8 a.m. 
and leave at 3 p.m.,” says Hayward. 

PINNED TO THE DOOR 
OF THE HORRORS’ EAST 
LONDON STUDIO IS A 
WARNING: “THIS IS 
NOT THE ROOM YOU’RE 
LOOKING FOR.” 



“Then Tom [Cowan, keyboardist] would 
come in and leave whenever he fucking 
left, probably 3 a.m. the next morning.” The 
group also refused to play the record to 
anyone—their friends, girlfriends, even XL 
Recordings—until it was finished. “Our label 
kept saying, ‘We’d love to hear something; 
can we come down on Friday?’” says 
bassist Rhys Webb. “Then on Thursday, 
we’d call and say, ‘Make it next Friday.’ That 
went on for a few months. The thing is, our 
albums are always in a state of evolution, 
where they exist in an out-of-focus way. We 
can see the bigger picture, but it can be 
confusing to outside ears.”  

Now in focus, it’s clear that Luminous  
is the sound of a band well into its imperial 
phase, a period that began with 2009’s 
Primary Colours, a swirling, psychedelic 
departure from The Horrors’ 2007 debut, 
Strange House, which dealt in arch, 
abrasive garage-punk that’s since been 
excised from their set lists. “We were 
19-year-old kids,” says Badwan of the early 
period, “and I think you can only really judge 
a band in hindsight.” Needless to say, few 
would have had the foresight to envision 
The Horrors, seven years later, dabbling 
expertly in Krautrock panoramas (“I See 
You”), Detroit techno (“Chasing Shadows”), 
or the synth-rock pomp of album standout 
“So Now You Know.” 

Where they’ll head next is anyone’s 
guess, but a few things seem certain: 
London’s soaring real-estate prices mean 
they’ll soon be forced to relocate to another 
studio, and after self-producing their last 
two albums, Cowan reckons that working 
with a producer again “might be a positive 
thing.” (He cites Dave Fridmann and Brian 
Eno as dream collaborators.) Meanwhile, 
Webb hints at another reinvention to come: 
“The last track we recorded for this one 
was ‘Change Your Mind,’ which was pretty 
stripped-down and minimal, especially 
compared to a song like ‘I See You,’ which 
was pushing a hundred tracks,” he says. 
“We found that quite rewarding, and it 
might be something we’d like to try more.” 

As Webb plots The Horrors’ hypothetical 
next step from this sunny Dalston rooftop, 
however, there’s a caveat to bear in mind. 
“Making an album is always a challenge,”  
he says with a grin, “but it would be weird  
if it was easy. I can’t imagine that!” 
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        KILLING IT

 
   ALISON MOSSHART AND JAMIE HINCE MEET IN LONDON TO BEGIN WORK ON THE KILLS’ FIFTH STUDIO ALBUM. 



BY KARMEL MANDRICK. PHOTOGRAPHED BY DAN WILTON     





squinting through a plume of cigarette 
smoke. Wearing a beat-up leather 
jacket and battered black boots to 
match, her bandmate, Jamie Hince, 
refills a French press. The international 
duo (Mosshart is based in Nashville, 
Hince in Highgate, a suburb of North 
London) have converged to begin work 
on their first studio album since 2011’s 
Blood Pressures—and are enjoying the 
novelty of doing so in the same room. 
“We’re often in different countries 
when we’re writing,” explains Hince. 
“There are no songs until the very end 
when we come together—I kind of 
like the disaster of it all.” It’s still early, 
but if what they’re listening to is any 
indication, expect a disco-funk-dub take 
on The Kills’ special brand of sparse 
punk rock. “I’ve been picking up a lot of 
old-school vinyl,” says Hince. “I never 
really understood why a dub song has 
dub production and a hip-hop song 
has hip-hop production. Why can’t a 
rock record have R&B production? 
I like messing up forms and making 
something new.” The strategy carries 
over to their artistic output as well—The 
Kills will not be tied to just one medium. 
Mosshart recently exhibited a vibrant 

AMONG THE MAGAZINE STACKS 
AND VINTAGE GUITARS 
SCATTERED AROUND THE 
KILLS’ LONDON STUDIO, 
ALISON MOSSHART SCRAPES 
BACK HER BLEACHED MANE TO 
REVEAL CAT-EYED LIDS

series of abstract portraits as part of a 
group show at New York’s ArtNowNY 
gallery. “That was a little scary,” she 
admits. “I’d been painting forever, 
but outside of our album artwork, I’d 
never shown anyone.” Now Hince is 
gearing up to show a collection of his 
photographs at New York’s Morrison 
Hotel Gallery. “I’m in this dilemma at the 
moment,” he says. “There are pictures 
of my wife in there. Do I protect my 
privacy or put it all out there?” (Of 
course, maintaining any semblance 
of a private life is doubly complicated 
when you’re married to Kate Moss.) 
With external creative pursuits keeping 
them busy, not to mention an album on 
the horizon from The Dead Weather, 
Mosshart’s supergroup with Jack White, 
what keeps them returning to The Kills? 
“I’m constantly thinking about music,” 
says Hince. “How it can be different, 
how it can move forward. I have so 
much energy and drive for The Kills, and 
sometimes I ask myself if I’m ambitious 
enough with other things. I just don’t 
care enough about anything else.” 
Mosshart echoes the sentiment.  
“I love other art forms; it’s all part of  
the creative process. But performing 
music is the greatest thing in the  
world to me. The second before you 
step onstage, you feel like you’re about 
to go skydiving. There’s nothing like it.”



SUPERSTAR GIRL GROUP 
2NE1 GOES GLOBAL.  

WILD

k-pop

‘til you

drop!

from left: dara, CL, bom, and minzy.
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this page: jacket by  

philipp plein, shirt by jeremy  

scott for adidas, shoes by  

push button, and earrings  

by delfina delettrez.

previous page: on dara: dress  

by manish arora, shoes by adidas 

originals, necklace by chanel, 

bracelet by prada, stylist’s own 

socks. on CL: shirt by moschino, 

pants by saint laurent by hedi 

slimane, hat by moretti, belt on hat 

by moschino, CL’s own jewelry and 

shoes. on bom: dress by manish 

arora, shoes by prada, necklace  

by decke, stylist’s own socks.  

on minzy: jacket by philipp plein,  

jeans by each x other, shoes  

by adidas originals.



on minzy: dress by au jour le 

jour, shirt by hood by air, hat 

by push button, necklace by 

lanvin. on bom: shirt by adidas 

originals, shoes by push button, 

earrings by delfina delettrez, 

necklace by philipp plein.





dress and belt (worn in hair) by 

moschino, CL’s own jewelry and 

shoes. hair: han ji sun. makeup: 

shin sung eun. set stylist: kim 

min sun. photo assistants: 

park jong ha and lee yong hee. 

digital tech: an ho bin. digital 

assistants: kim maria, shin yun 

ju, and chon yea seul. 

the K-pop sensation consisting 
of CL, Bom, Dara, and Minzy has 
become a global force. “We’re four 
crazy girls who are very different, 
but came together through our 
love for music,” says CL, the 
group’s 23-year-old, honey-blonde 
frontwoman. In the past year alone, 
the quartet appeared on will.i.am’s 
#willpower LP, filmed myriad TV 
appearances, heard their music 
featured on So You Think You 
Can Dance, and saw their latest 
effort, Crush, break the record 
for highest-charting South Korean 
album on the Billboard 200. “Our 
goal is just to put the best music 
out there possible,” says CL. “We 
don’t focus on any one region or 
country —we do this for everyone.” 
2NE1, which has been together 
for five years, has released two 
full-length albums, 2010's To 
Anyone and Crush, a slew of 
inventive, yet wholly accessible 
smashes that has solidified 
their status as language-barrier 
breakers. Take “I Am the Best,” 
one of K-pop’s biggest hits, which 
had a pop culture moment on a 
recent episode of The Bachelor 
when 2NE1 performed the song 
and taught the cast members its 
choreography. “We were confident 
with the results,” says CL of the 
new album. “But we didn’t know 
how everyone would react to it.” 
With 7.2 million Facebook likes, 
2.2 million YouTube subscribers,  
and more than half a billion  
views on their YouTube channel,  
could there ever be any doubt? 
JEFF BENJAMIN 

DESPITE THE FACT  
THAT 2NE1 HAS NEVER 
RELEASED AN ENGLISH-
LANGUAGE ALBUM, 



seoul
sisters

FOR GIRLS’ GENERATION’S JESSICA JUNG AND F(X) ’S 
KRYSTAL JUNG, SINGING IS THE FAMILY BUSINESS.

PHOTOGRAPHED BY MARVIN SCOTT JARRETT         STYLED BY KIM YOUNG GEUL
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k-pop‘til youdrop!

this page: all clothing and 

accessories by prada.

opposite page: on krystal (left): 

jacket by 3.1 phillip lim, briefs and 

skirt by burberry prorsum, necklace 

by dolce & gabbana, bracelet by 

bottega veneta, shoes by puma.

on jessica: top by zara, skirt and 

briefs by burberry prorsum, shoes  

by puma, gloves by chanel,  

necklace by vintage hollywood, 

ribbon necklace by bijoux de 

famille by darling you.



Sure, it’s common to start any story 
of siblings in the music industry 
with tales of intense piano recitals 
or impressive parental record 
collections. But Jessica and Krystal 
Jung say that their early upbringing 
only provides traces of evidence 
that they would go on to join two 
of South Korea’s biggest pop 
bands, Girls’ Generation and f(x), 
respectively. “When I was picked 
up by the casting director, I was 10 
or 11,” says Jessica over the phone 
from Seoul. “I thought of singing as 
an after-school activity.” 

She’s speaking of the fateful 
meeting at a South Korean mall 
during a family trip that sealed 
the former San Franciscans’ fate. 
There, they were scouted by a rep 
for S.M. Entertainment, one of the 
“big three” K-pop record labels. 
Jessica opted to move to South 
Korea and begin intensive singing 
lessons. Krystal, five years younger, 
joined her sister a while later.

After several years of training, 
the girls forged twin paths in 
singing, acting, and spokesmodel 
work (Krystal has been the face for 
Calvin Klein, Puma, and K-Swiss, 
while Jessica endorsed Cartier, 
Chanel, and Hyundai). “Me and 
my sister are both pretty shy,” says 
Jessica. “It was really hard getting 
up on a stage, and having all the 
attention—this is an attention-
grabbing job! But now we’re 
getting used to it. I don’t want to 
disappoint myself, and I don’t want 
people to not enjoy my show, so I 
give it my best.”

Krystal praises her older sister’s 
professionalism, while Jessica 
admires her younger sibling’s 
honesty. “I try to be the cool older 
sister, but I naturally become very 
protective of her,” admits Jessica. 
“Especially around boys!”   

Although busy with their 
respective bands and side projects, 
the sisters have taken their 
relationship into the studio, joining 
forces to record a bubbly bilingual 
duet called “Butterfly” for the 2012 
South Korean television series To 
the Beautiful You. “I liked that our 
voices were very well-combined,” 
says Krystal. For Jessica, the 
recording session was a cherished 
sanctuary in a harried schedule of 
professional commitments where, 
more often than not, she has to 
be on. “If I’m working with other 
people, then I’m always constantly 
looking out for another person,” she 
explains. “But me and my sister 
know each other so well, so we 
don’t actually need to do that.”

Of course, the collaboration also 
prompts the 64,000-won question: 
With an airtight relationship and 
similar musical leanings, will the 
sisters record an LP together? 
Krystal playfully dodges the 
question, leaving Jessica to 
carefully choose her words. “We’re 
constantly working on songs when 
we get a chance to,” she says. 
“Maybe an album will come out.”
LAURA STUDARUS 

hair: han ji sun. makeup: shin 

sung eun. set stylist: kim min 

sun. photo assistants: park jong 

ha and lee yong hee. digital tech: 

an ho bin. digital assistants: kim 

maria, shin yun ju, and chon yea 

seul. retouching: hobin an. 

on jessica: jacket and skirt by 

saint laurent by hedi slimane, 

shirt by dolce & gabbana, rings 

by jealousy. on krystal: top by 

philipp plein, skirt by arche, 

earrings by dolce & gabbana, 

necklace by venessa arizaga, 

rings by alexander mcqueen.

“I  TRY TO BE THE  
COOL  OLDER SISTER,  
BUT I  NATURALLY BECOME 
VERY PROTECTIVE . ” —JESSICA 

JUNG
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HOMETOWN:  Auckland, New Zealand 
Receiving encouraging Twitter 
DMs from Lorde and touring 
Europe with Haim are the new 
normal for New Zealand siblings 
Georgia and Caleb Nott, who grew 
up singing rounds in the car with 
their family on road trips. (“We 
were young and didn’t know it was 
like something out of The Brady 
Bunch—just tragic,” jokes Georgia.) 
Of course, having musicians for 
parents certainly didn’t hurt their 
chances of becoming the latest 
Kiwi sensations. “Our dad plays 
guitar, and our mom plays guitar, 
flute, piano, and sings,” says 
Georgia. “And Caleb and I have 
been performing together since 
I was nine and he was 11.” Back 
then, their mother guilt-tripped 
the brother-sister duo into 
entering Nelson’s Got Talent, a 
mall competition named after the 
South Island town on the Tasman 
Bay where they grew up. “We 
entered it with this one song that 
we decided we were OK at, and we 
ended up winning all these mall 
vouchers,” says Georgia. They 
unloaded the loot on their mom, 
but kept making music. Soon 
enough, Lorde collaborator Joel 
Little was Facebook-messaging 
them. He wound up producing the 
duo’s fog-burning synth-pop single 
“Bridges” and is also manning the 
decks on their upcoming full-length 
for Capitol Records. One of the 
biggest highlights so far, however, 
has been touring with this month’s 
cover stars. “It was pretty much just 
like a little kid’s dream come true,” 
says Georgia. “We got to go to all 
of these places that we hadn’t been 
before, and we still get tweets from 
the Haim fans we met, saying that 
they love everything we’re doing. 
That’s pretty cool—it’s all you can 
hope for, really.”

+ RAID  BROODS ’  TOUR  LUGGAGE  
WITH  NYLON TV  AT  NYLONMAG.COM.

BROODS

TURN IT UP TO 11 
WITH 12 OF OUR 
FAVORITE NEW BANDS 
FROM AUCKLAND 
TO BROOKLYN. BY 
MELISSA GIANNINI
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CATFISH 
BOTTLEMEN
 AND THE

HOMETOWN:  Llandudno, Wales
Catfish and the Bottlemen are a week away from finishing their debut LP (slated for a late-summer release), and 
frontman Van McCann is feeling chatty. “I’ve not seen anybody except the same six people for a month,” he says, 
laughing. “Have we got some time to talk?” The isolation of studio life is a far cry from the 21-year-old’s infancy. 
“My mum and dad were from a little town in England and they ran off together, mad about each other with nothing 
but a backpack,” he says. His parents had difficulties conceiving.“They tried for a test tube baby, and I was their 
third attempt—we spent the first two years of my life just traveling around in a car being vagabonds.” McCann’s first 
memory of music was an Australian busker called Catfish the Bottle Man playing wine bottles like a drum set, but 
when it came time to put his own sonic creations out into the world, McCann opted for a more traditional rock setup, 
combining the garage-pop-disco sensibilities of bands like The Strokes and Phoenix with narrative hip-hop-esque 
lyrics inspired by The Streets. So far, the band has gained a reputation for being hard-working, or, as The Guardian 
puts it, “uncool,” but they’re not immune to the occasional bout of bad behavior. “I had to sneak in to our first gig with 
my friend’s ID because I was only 14 or 15,” says McCann. “It was in a beer garden, and they paid us in beer. I got too 
drunk and was thrown out of my own gig.” School wouldn’t have him, either. “I was in the band and daydreaming all 
the time,” he says. Lucky for us, the dreaming has not ceased: “I told the lads when we started, ‘If you stay with me, 
I’m going to make you rich.’ And this is when we were rubbish. But I think we can be the best band on the planet, 
because if you don’t then why would you do it?”
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PHOX
HOMETOWN:  Madison, Wisconsin
Phox frontwoman Monica Martin is technically on 
vocal rest, but it’s not stopping her from squeaking 
out stories about her indie-pop sextet, who met 
in high school through musicals and marching 
band in the circus town of Baraboo, Wisconsin—
or diagnosing her interviewer with impostor 
syndrome. “I mean, you fucking work at NYLON—
that’s baller as hell, but then you go home and 
you’re watching Girls covered in Cheetos dust, and 
you’re like, ‘Oh my god; this is me.’” She would 
know; she’s also a sufferer. “Wisconsin as a whole 
is so polite, to a fault,” she says. “When people 
started coming to our shows and being supportive, 
it took a minute for me to say, ‘Oh they mean it; 
they’re not just being nice.’” Living a couple of 
towns over from Brian Joseph doesn’t hurt, either. 
The fellow Wisconsinite and Bon Iver collaborator 
wound up producing Phox’s forthcoming full-length 
debut, out June 24 on Partisan. These days, their 
songs are reverberating well outside their time 
zone—not surprising since Martin’s awkward 
humor and the band’s brand of soft soul via hollow-
body guitar bends and cymbal crashes is an easy 
draw. “Things have been moving really quickly,” 
says Martin. “John Cameron Mitchell contacted 
us, and his play, Hedwig and the Angry Inch, just 
debuted on Broadway. So we’re sitting around 
talking with an idol of mine, and he’s saying that  
he admires what we’re doing, and he’s wearing  
our T-shirt. It’s all just becoming more and  
more surreal.” 
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PENNY
BIRD

RABBIT

HOMETOWN:  Los Angeles 
Singer-songwriter Penny Reber had just moved to Los Angeles and was still living in her car when she met Sonny 
Moore at a downtown warehouse party back in early 2010. He messaged her on Facebook the following day, and 
the two quickly became inseparable. So when Moore, a.k.a. Skrillex, asked if she might contribute her inexplicably 
ethereal yet earthy vocals to a little song called “All I Ask of You” for his Scary Monsters and Nice Sprites EP, she was 
game. “I remember he said ‘dubstep’ to me, and I didn’t really know what he was talking about,” she admits. “I come 
from a different world of music.” Her solo material under the Pennybirdrabbit moniker makes that clear enough. 
Her most recent EP, Look for Love, is a collaboration with Dutch producer Young & Sick and a giddy update on indie-
pop that pairs show-tuney boy-girl vocals with synthesized snaps and steel drums. Now signed to Atlantic, Reber’s 
career has picked up enough that she no longer has to live in her car, but she only recently quit working at a diner  
in order to pursue music full-time. “I really miss it,” she says of her former day job. “I’m a people person.” 
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SA
M

SA
YAHOMETOWN:  Oslo, Norway 

As she spells out quite plainly in her feisty 
single “Stereotype,” Samsaya makes music 
that is impossible to categorize. The India-
born, Norway-raised singer mixes hip-hop, 
rock, and classical Indian music to create 
can’t-not-dance pop, and considering the 
number of new fans who stopped her during 
our brief stroll at this year’s SXSW festival 
(her debut performances on U.S. soil), the 
combination is making quite an impression. 
“That kept happening the whole week!” she 
enthuses a few weeks later over the phone. 
Her own first fandom moment happened the 
day she heard Dinah Washington’s voice in 
a Levi’s commercial. “It was this song ‘Mad 
About the Boy,’ which was all the lyrics I 
wasn’t supposed to listen to, and it was so 
exciting,” she recalls. “Every time that ad 
came on, my world would stop.” Her strict 
upbringing clashed with that of her Norwegian 
friends, which fueled a lot of explosive energy, 
but “music was a great ventilation,” explains 
Samsaya. “I always felt a bit like an alien, but 
music was a place where I felt at home.” She 
began writing rhymes when her mom forbade 
her from hanging out at a local youth center. 
“I made my room into a club and started 
recording on a four track,” she says. After 
scoring a few acting and VJing gigs, her folks 
began to come around, and she’s sure to pick 
up some more converts this summer when  
her self-described “magma pop” erupts 
via her first full-length in the U.S., Bombay 
Calling. “My music is coming from the depths 
of me—it’s like a flame I have no control  
over,” she says. 

HOMETOWN:  New York City 
New York natives Delila Paz and Edgey Pires had 
been writing folk-blues protest songs for years 
when they realized that the one thing missing from 
their sound was a Rage Against the Machine, Brad 
Wilk-style drum beat. So to find themselves at Tom 
Morello’s L.A. home on the last Thursday of this 
past November was something of a Thanksgiving 
miracle. “Tom called me and asked if I was doing 
anything, and I wasn’t,” says Wilk. Jam sessions 
were scheduled, and the trio hooked up with 
producer Brendan O’Brien (Bruce Springsteen, 
Pearl Jam, Neil Young) to record We Will Reign, 
set for release in June on Epic Records. “We 
rehearsed for like two weeks, and then we made 
a record; it just felt like wildfire,” says Wilk. “We 
got a rough track of ‘Battleground,’ the first song 
we recorded, and I usually don’t do this, but I 
went home and I played it. And then I played it 
again, and again, until like 2:30 in the morning, 
just kind of getting high off it.” He laughs. “And 
then we re-recorded it, truth be told.” While 
songs like “Workers of the World Unite” and “Life, 
Liberty, and the Pursuit of Indian Blood” have an 
undeniable political slant, Pires admits that they, 
themselves, are forever searching for truth. “This 
band doesn’t have the answers—nobody does, not 
politicians, or even philosophers or professors. I 
believe in being involved in your community and 
the process of hard struggle against the state and 
capitalism, and in people uniting for their rights—
that in itself is the real transformative moment. 
And we’re just part of that. We’re just human 
beings in society that happen to play music, and  
if we can say something through our music,  
we’re going to say it.”

THE LAST INTERNATIONALE 

sam
saya p

hotog
rap

hed
 b

y nathaniel w
ood

. the last internationale (from
 left: ed

g
ey p

ires, d
elila p

az, and
 b

rad
 w

ilk) 
p

hotog
rap

hed
 b

y felisha tolentino. hair and
 m

akeup
: sonia lee using

 g
iorg

io arm
ani. g

room
ing

: sim
one using

 orib
e. 



ASTR
HOMETOWN:  New York City 
In the middle of a sweaty SXSW 
performance, Astr’s mesmeric 
frontwoman Zoe Silverman 
removed her circa-’90s pastel 
windbreaker and made just one 
request of her rapt audience: 
If one of her boobs were to 
slip out the side cutout of her 
leotard, would all of the people 
recording the performance on 
their cell phones please refrain 
from posting said incident to the 
Internet? Despite a tendency to 
flail about to the fluid beat of 
her band’s dark, disco-infused 
electro-soul, everything remained 
in place—until their next 
showcase. “My top unsnapped 
and it was just hanging down,” 
says Silverman, laughing, a few 
weeks later back in New York. 
“I held it up, but after the song, 
I was like, ‘Uh, you guys…does 
anyone have some Super Glue 
or a rubber band?’” The incident 
did give her partner, producer 
Adam Pallin, a chance to practice 
his stand-up routine. “I just let 
everyone know that my nipples 
were doing just fine, hashtag 
blessed,” he says. The two met at 
a yoga studio juice bar, but they 
both have musical roots—he as 
one half of the soul-pop duo Little 
Jackie and she as the daughter 
of Tommy Boy Entertainment 
founder Tom Silverman. As Astr, 
they’re well on their way to 
superstardom, with one EP down 
(Varsity) and a full-length on the 
way via 300, former WMG chief 
Lyor Cohen’s new music venture 
(Astr was his first signing). 
Musically, their goal is to bridge 
the gap between disparate genres 
and audiences. “Music is like a 
Thanksgiving table,” says Pallin 
with a laugh. “When people don’t 
want to be together, but they 
can still get behind a common 
interest.” But the most important 
thing, they stress, is maintaining a 
close connection with fans at their 
live shows. “We’re not on some 
other plane,” says Silverman. 
“We have tech malfunctions and 
wardrobe malfunctions, and we’re 
just trying to keep it together.”
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HOMETOWN:  Rio de Janeiro, Brazil
Alice Coelho, 18, and Mariana Alves, 16, were taking theater classes at Nós do Morro in Rio de Janeiro’s Vidigal 
neighborhood when they were recruited to join an after-school hip-hop workshop led by local rapper Jeckie Brown. 
“In the first class, only me, Alice, and her younger sister showed up,” says Alves. “She taught us how to improve our 
rhyme style and wise up our lyrics.” Jennifer Farys, 17, stopped by one of their rehearsals a short while later—after 
a vote, she was invited to join the group. Coelho’s little sister left to pursue other interests, and the trio, a favela-bred 
Destiny’s Child for the dubstep era, was set. They caught the ear of U.K. producer Jan Blumentrath, who approached 
them after a show. “He tried to talk with us, but we didn’t understand a single word,” says Alves. With the help of 
a translator, they learned that he wanted to record some songs with the group in a makeshift studio he’d set up in 
his rental apartment. “It was really nice, but we didn’t take it too seriously,” says Alves. A year later, Blumentrath 
returned with his Bolabo Records partner David Alexander and crew to record Pearls Negras’ Biggie Apple mixtape 
and a video for “Pensando em Você.” Since then, they’ve been name-checked everywhere from BuzzFeed to 
RollingStone.com. And to think, Coelho had no intention of attending the rap workshop. “It was raining, and  
I went out to buy a packet of biscuits for my father when I saw Jeckie in the street,” she says. “I thought,  
‘Damn, the woman from the rap classes is coming down the road!’ So I had to say I was going.”
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GEORGE EZRA

EZRA
HOMETOWN:  Bristol, England
George Ezra seems like a nice enough guy, all wholesome, chiseled handsomeness and an easy laugh over the phone 
from a local pub, where he’s a couple pints in. But press play on the video for his chugging, bluesy, Lucifer-evoking 
“Did You Hear the Rain?” and the low-lit inch-long scar above his eyebrow hints at a history more shadowed, perhaps 
even a crossroads deal for impossibly catchy singles like “Cassy O” and “Budapest.” Truth is, the Hertford-raised, 
Bristol-based 20-year-old singer-songwriter simply cut his teeth on the gristle of Tom Waits and Woody Guthrie, 
placing him next in line in a series of young U.K. artists bringing traditional rock, folk, and blues forms back from 
near-death (see: Jake Bugg, Tom Odell, et al.). Most of the songs that’ll find a place on his debut LP slated for this 
summer were written while traveling Europe by train. “I keep journals, and I fill them out with all sorts of rubbish,” 
says Ezra, explaining his creative process. “Some of it’s fiction; some of it’s real. I leave each notepad for three 
months or so, and then I come back to it, and there are songs there for me, like, ‘Ah! I don’t know who wrote this,  
but thank you!’ Of course, it’s me, but I’ve got a really bad memory, which is a good thing when it comes to writing.” 
At times, he’ll even forget his own lyrics while performing, but luckily his growing fan base is willing to help.  
“I just finished my first headlining tour around Europe, and it was exciting knowing that people had been  
hearing the tunes,” he says. “I’m quite a relaxed person, but each night I’d get off stage and be like, ‘Fuck!  
These people actually know the songs.’ I can’t quite get my head around it.”
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BAD
SUNS

HOMETOWN:  Los Angeles 
Bad Suns frontman Christo Bowman 
should be relaxing. In just a few days 
his band will head out on a major 
North American tour with The 1975, 
but truth be told, he’s right in the 
middle of the busiest week of his life. 
A couple of nights ago, Bad Suns had 
their first television performance 
(Conan); the following night, they 
played their first sold-out show (Santa 
Ana’s Constellation Room). “We’re also 
wrapping up the album,” he says of the 
band’s debut LP, due this summer. “It’s 
been pretty mad.” The long, strange 
trip began about a decade ago, at 
Bowman’s first concert—Blink-182 and 
No Doubt. “I was the kind of kid whose 
passions were always shifting, but after 
weeks of begging, my parents finally 
gave in and bought me a guitar—my 
reward for consistent practicing was 
tickets to that show,” he says. “It was  
a really fun one.” He met guitarist Gavin 
Bennett in junior high, and the rest 
of the guys were introduced through 
mutual friends. “Somehow we all ended 
up in one band at one point, and things 
picked up quickly,” says Bowman. Their 
own first show happened about two 
years ago, at Rock City in Camarillo, 
California. “It was also our friends’ 
band The Neighbourhood’s first show,” 
says Bowman. “It’s been fun to watch  
where they went from there— 
and where we’ve gone.” 
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HOMETOWN:  Melbourne, Australia
The seeds of Courtney Barnett’s 
languid lyricism might have been 
planted in a 10th grade English 
class. “We had a lesson where we 
had to deconstruct this R. Kelly 
song, and we spent, like, a whole 
hour going through the lyrics,” 
she says. “That was the first time I 
pulled apart a song.” By that point, 
she already knew her way around 
a melody, having spent her youth 
searching for Nirvana tabs online 
and copying her older brother and 
his friends who played in bands. 
A couple of years later, she was 
performing open-mic gigs near 
her home in Tasmania. And last 
October, the now-Melbourne-
based singer-songwriter released 
The Double EP: A Sea of Split Peas, 
which helped her book a number 
of festival gigs this summer, 
including Firefly, Lollapalooza, and 
Outside Lands. With another LP in 
the bag that she hints “might come 
out at the end of the year,” she’s 
clearly on the verge of stardom, but 
Barnett is a strong proponent of 
setting reasonable goals. “I try not 
to have too high of expectations,” 
she says, “but if we’re talking 
dreams, maybe I’d record an album 
in Venice…with David Bowie.” 

COURTNEY
BARNETT
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+ SENE
DENITIA

HOMETOWN:  Brooklyn
Back in 2011, soul vocalist Denitia was moving in to the Clubhouse, a four-story Victorian home base for a Brooklyn 
artist collective, when she met Sene, a hip-hop producer who’d worked at the space for about four years. “The day I 
moved in, a bunch of the musicians who are associated with the place, including Sene, did a house show,” explains 
Denitia. “Later, he asked me to sing a song on his album, and we just decided to keep working from there.” Less than 
two years later, they released the His and Hers LP, an intimate, scintillating bit of electro-R&B equally suited for a 
quiet, romantic night in or a wild fashion week after-party out. In the years since the Clubhouse was established, its 
Ditmas Park neighborhood has become a hub of sonic activity and a home for The National, Sufjan Stevens, Sharon 
Van Etten, Lucius, and countless other musicians. But Sene stumbled upon the collective/venue by accident. “I met 
these kids at a show, and they asked me to stop by and knock out a verse, and it turned into four or five years of 
work,” says Sene. “Then I met Denitia there, which has turned into two and a half years so far. So, when it gets  
going with us, I think we just need to hit every party we can!”
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+ CHECK  OUT  VEVO .COM FOR  NYLON SENIOR 
ED ITOR  MEL ISSA  G IANNIN I ’S  “ROCK  TH IS  PLACE” 
PLAYL IST  AS  PART  OF  I TS  “GUEST  L IST”  SER IES .

http://VEVO.COM
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A not-totally-cancer-focused 

cancer movie about sick teenagers 

who fall in love, proving that a 

short life can be one well-lived. 

Next big thing: Nat Wolff, who, 

on the heels of May's Palo Alto, 

steals scenes from Shailene 

Woodley and Ansel Elgort. Yeah, 

he's that good. Best catchphrase: 

"OK? OK." (These words will make 

you a blubbering mess.) That's 

awkward: Love-struck leads 

Woodley and Elgort play siblings  

in the Divergent series. 

a cheat sheet 
to the films that 

you and all of 
your friends will 

be talking about. 

A Lukas Moodysson-directed 

coming-of-age comedy about 

three teen girls in 1980s Sweden 

who form a punk band to fight 

the patriarchy. Adaptation 

alert: It's based on the comic 

book Never Goodnight, written 

by Moodysson's wife, Coco. 

Girl-power moment: When some 

mansplainers try to school 

guitarist Hedvig on how to play, 

she blows them away with her 

perfect shredding. Best song: 

The band's first, "Hate the 

Sport," a catchy attack  

on gym class.

Anna Kendrick stars as Jenny, 

the recently heartbroken (see: 

volatile) houseguest of her brother, 

his wife, and their new baby. 

Breakout star: The Oscar for 

"Baby Adorably Eating Cheerios" 

goes to.... Surprising collaboration: 

Jenny, her sister-in-law, and friend 

Carson (Lena Dunham) collaborate 

on a Georgian-era 50 Shades of 

Grey-type novel. Song you'll hum all 

day: Joel Alme's Bob Dylan-goes-

to-Motown gem "No Class."

MUST-SEE 

SUMMER 

MOVIES

Ellar Coltrane plays Mason, a boy 

in Richard Linklater's 12-year-long 

film project, who grows up before 

viewers' eyes in this coming-of-age 

film. A hilarious reminder: That 

everyone's first job sucked and your 

boss will almost always be a weirdo. 

Moment of envy: Why couldn't 

your granddad give you a 20-gauge 

shotgun for your birthday? Best  

use of facial hair: Ethan Hawke's 

ever-growing mustache, which helps 

guide the story's timeline. 

Jenny Slate-led abortion 

rom-com (new genre?) about 

a stand-up comedian who gets 

knocked up by a one-night 

stand. Real-life connection: 

Slate has co-hosted a comedy 

night in Williamsburg, Brooklyn, 

for years. Favorite Slateism:  

"I would love to just murder-

suicide them." Emotional  

sneak attack: Heart-to-heart 

with professorial mom in bed.
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Michael Pitt plays science guy Ian 
Gray, whose quest to disprove 

intelligent design is complicated by 
potential evidence of reincarnation. 
Twofer: A twee romantic arc gives 
way to mind-bending metaphysical 

themes. The new girl: Brit Marling kills 
it as Ian's lab partner and eventual 
wife, but Spanish actress Astrid 
Berges-Frisbey emits an offbeat, 

exotic, almost ethereal allure. 
Takeaway: After seeing this film you'll 
probably want to take the stairs from 

now on—you'll see what we mean.

`

Michel Gondry's latest features Romain Duris and Audrey Tautou (as love-struck Colin and Chloe) and a magical plot in which fresh flowers are the only way to save Chloe from the water lily growing in her lungs. He's baaack: Critics are calling it a return to form for Gondry—and he's got the Cesar for Best Production Design to prove it. Latest Gondry invention: The "pianocktail,"  a cocktail-making piano. Eternal girl crush: Tautou brings her signature charm and more than a few  covetable ensembles to match.

`



A D V E R T I S E M E N T 

N Y L O N  X  A L O F T

LIVE IT UP

serving as a stage 
dedicated to 
showcasing a roster 
of emerging artists 
with live acoustic 
performances at 
its 100 locations 
around the globe. For 
the past two years, 
Aloft has partnered 
with NYLON on 
its annual Project 
Aloft Star contest 
as a way to discover 
unsigned bands; 
past winners have 
gone on to share the 
stage with artists 

like Avril Lavigne 
and play NYLON 
showcases at SXSW.  
Now, in celebration 
of its 100th hotel 
opening, Aloft will 
kick off 100 Days 
of Music, a festival 
that will spotlight 
100 live acoustic 
performances by 
rising artists over the 
course of 100 days all 
around the world this 
fall. So whether you’re 
traveling or in your 
home city, Aloft is 
where you want to be.

Aloft is the always-on, 
game-changing hotel 
for the adventurous 
next-gen traveler. 
Equipped with tech-
savvy amenities 
ranging from smart-
phone check-ins 
to scrolling digital 
news displays in the 
lobby, it’s a modern 
and stylish lodging 
option—and so much 
more. Aloft supports 
the up-and-coming 
music scene, 
with its vibrant 
W XYZ® bar 

aloft hotels merge next-level lodging with cool concerts.

MY 
BODY

Project Aloft 
Star winner 

2013

HITS
Project 

Aloft Star 
winner 
2012



LET FIRST AID KIT 
MAKE YOUR ROAD 
TRIP MIXTAPE

A Swedish sister duo with 

an all-American soul, First 

Aid Kit (a.k.a. Klara and 

Johanna Söderberg) are 

famous for their folksy 

sound laced with rich, 

haunting harmonies. This 

June, the band offers more 

of its red-dust-covered, 

country-tinged music 

with the release of its 

third album, Stay Gold. 

And this summer, the 

sisters undertake the 

quintessential American 

pastime, the road trip, as 

they tour to support the 

album. Here, they share 

their choice playlist for a  

cross-country car ride.  

LISA MISCHIANTI

This song has a warm, 

welcome feeling—when 

we hear it, we picture a 

sunrise over the highway 

as we're setting off on  

an epic journey. 

You can't sing along to 

this song—it's like a tongue 

twister—but it's really fun. 

And it's perfect for a road 

trip because Johnny Cash lists 

the many places he's traveled, 

which we can relate to since 

sometimes it feels like we've 

been all over, too. 

We listen to this a lot on tour and it always puts us in a very calm mode. It's a 14-minute-long track, so you become very invested.

When summer comes, we feel like happy children. Sweden is so dark most of the year, so we worship the sun when it's out. Also, there's something about Devendra Banhart's music that always makes  it feel like summer.

 This is all about traveling 

around America: going on 

the Greyhound bus, the New 

Jersey Turnpike. And it's 

almost like a poem—it just 

grows and grows the more 

you listen to it. 

This is a great summer 
track, but it's also 

incredibly sad, which is 
our favorite combination—
when a song sounds happy, 
but the lyrics are actually 

kind of tragic. 

This is a Swedish band 

that just started up 

recently and the singer is 

one of our favorite people 

ever. They have this great 

’'70s kind of sound.

This song reminds us of the 
Lee Hazlewood and Nancy 
Sinatra recordings, which 

were a great inspiration on 
our new album. When a very 
low voice and a high voice 
sing together, it's a really 

interesting dynamic. 

 Our parents were big 

Lou Reed and The Velvet 

Underground fans, so we grew 

up listening to this song. The 

line "You made me forget 

myself" is what we'd picture 

the perfect summer day  

feels like.

This is a magical song. It makes you feel very calm and safe, because the idea of "just another diamond day" is so beautiful. It's  a good motto.

162

p
ho

to
g

ra
p

he
d

 b
y 

sh
an

e 
m

cc
au

le
y.

 



http://LiveAtAloftHotels.com


SECOND 

SEASON DEBUT
NATHAN FOR YOU "Dumb Starbucks" 

prankster Nathan Fielder offers 

up more episodes of hilarious, if 

not particularly helpful, business 

advice on his Comedy Central series. 

Prepare your palate by revisiting his 

poo-flavored frozen yogurt concept 

on YouTube. Season 2 premieres  

July 1 at 10:30 p.m.

CHANNEL 
SURF LIKE 
A PRO set your dvr for 

these can't-miss 
tv events or 
(gasp!) watch 
them in real time.

On my show Nathan for You I 

use my business background to 

help struggling small businesses 

turn a profit, so NYLON asked 

me to use my expertise to tell 

you how to make more money at 

your summer jobs! To make this 

a bit more of a challenge for me 

(because I'm very good at this 

stuff), I'm going to give myself 

JUST 30 SECONDS to come up 

with a money-making idea for 

each of the summer jobs they 

gave me. OK, ready, set, go! 

LIFEGUARD Hmm. 
OK,…crap. This is 

actually tougher to do 
in 30 seconds than I 
thought. And…that's 

all my time for  
that one. Shit. 

CAMP COUNSELOR I'm still 

annoyed that I couldn't 

think of one for "lifeguard" 

so that's distracting me 

right now. Well, there 

goes 15 seconds just 

writing that. This sucks. 

Regretting putting a 

30-second clock on this. 

HOUSE PAINTER Now that I've 

failed on the previous two I'm 

kinda in a "why even try?" zone. 

I'm having these thoughts a lot 

lately. Like when you text people 

who you think are your friends 

and it takes them a week to 

respond! Yeah, right, you were so 

busy that you couldn't respond to 

a text. Just tell me if you don't 

want to hang out, you know?

LEMONADE STAND Liven up your tip jar with some sparkles and 
stickers!

nathan fielder's 

guide to spicing up 

your summer job!

Marfa Film Festival, July 2-6, 

2014, Marfa, TX This far-flung 

West Texas city first hosted 

its five-day cinema event back 

in 2007, and just last year the 

festival returned after a brief 

hiatus. It showcases everything 

from feature films and shorts 

to music videos and experimental 

works, including drive-in evening 

screenings under the desert sky. 

A range of passes, from single 

screening to five-day,  

are available for purchase.

Big Sur International Short Film 

Screening Series, begins June 12, 

2014, Big Sur, CA If watching 

bold works of short cinema from 

around the globe surrounded by 

beautiful California redwoods 

at the Henry Miller Memorial 

Library (and all for free!) 

sounds as good to you as it  

does to us, check out the ninth 

iteration of this annual event.   

Aspen Summer Words, June 

13-18, 2014, Aspen, CO Since 

1976, this Rocky Mountain haven 

has hosted a range of renowned 

literati as guest faculty, who 

offer readings, instruction, and 

presentations to attendees. 

Writers can register for 

workshops for a tuition fee,  

while readings and panels ranging 

from The Colorado Book Awards 

to The Art of Humor are open  

to the public with the purchase 

of individual tickets.

Iowa Summer Writing Festival, 

June 8-July 27, 2014, Iowa City, 

IA The University of Iowa is a 

grad school mecca for writers, so 

it's no wonder the college hosts 

this long-running event on its 

campus. Now in its 28th year, 

the festival welcomes writers 

of all levels to register for 

workshops (for a tuition price), 

but also includes The Eleventh 

Hour lecture series, featuring 11 

a.m. presentations during the last 

three weeks of June and July that 

are free and open to the public.

SERIES FINALE
TRUE BLOOD Begin your long 

goodbye to Alan Ball's now-

iconic, dark Southern vampire 

series when its seventh and 

final season begins on HBO 

this June—my, how our dear 

Sookie Stackhouse has grown! 

Final season begins June 22 

at 9 p.m.MUST-SEE 
DOCUMENTARY
THE CASE AGAINST 8 The 
fight for marriage equality is 
likely the political story we'll 
be telling our grandchildren 
about, and The Case Against 
8, premiering on HBO, offers 
poignant insight into the 
team who fought California's 
Proposition 8 law and the 
couples whose futures hung on 
the verdict. Premieres June 23

new york, l.a., blah blah 
blah–this summer, hit up 
film and lit festivals that 
are perfectly situated in 
the middle of nowhere.

WIDE OPEN 
SPACES

BRITISH 
IMPORT
ALMOST ROYAL BBC America's first original comedy series stars Georgie and Poppy Carlton, two teenage Brits who are (respectively) 49 and 50 spots away from inheriting the royal throne, as they try to figure out American culture. Coffee, Fabio, and the Playboy Mansion are pondered. Premieres June 21st at 10 p.m.





GREEN GIRL  
by Kate Zambreno  

First published by a small press 

in 2011, your "Green Girl" is Ruth, 

an American trying to figure her 

life out while working the perfume 

counter at a London department 

store. About the author: Zambreno 

has been doing interesting work 

on the literary fringes for years, 

including a book of essays on 

"wives and myths of modernism" 

called Heroines. Read this: if 

you like a side of fine art with 

your literature—the cover is a 

photograph by Marilyn Minter.

CRYSTAL EATERS  

by Shane Jones  

In Shane Jones's fantastical 

world, humans are born with 

100 crystals and live until their 

count is reduced to zero. A young 

girl named Remy attempts to be 

the first person to reverse her 

mother's crystal count. About the 

author: Jones's last two books, 

Light Boxes (which was optioned 

for film by Spike Jonze) and Daniel 

Fights a Hurricane, have made him 

something of a millennial Richard 

Brautigan. Read this: if you want 

to read a book so visual that  

it will inspire you to create 

artwork of your own.

FRIENDSHIP  

by Emily Gould  

Emily Gould's debut novel follows 

best friends Bev and Amy as they 

embark on one of life's toughest 

challenges: growing without 

growing apart. About the author: 

An O.G. Gawker editor and author 

of the essay collection And the 

Heart Says Whatever, Gould 

champions awesome women's  

lit via her e-book site, Emily 

Books. Read this: if you've  

ever considered getting a tattoo 

of Nicole Holofcener's face.

I AM HAVING SO MUCH  FUN HERE WITHOUT YOU  by Courtney Maum  British artist Richard Haddon 
screwed up and his wife knows it. 
Now what? Make a brilliant piece 

of artwork to win her back! About the author: Maum is awesome enough to cop to working as a 
Corona Extra party promoter in 

her official author bio, and funny 
enough to be the humor columnist 

for Electric Literature. Read this: 
if your vacation plans sadly do not 
include hanging out with eccentric, upwardly mobile Euros. 

YOU'RE NOT MUCH  

USE TO ANYONE  

by David Shapiro  
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biogr
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book
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aimless young
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CALIFORNIA  

by Edan Lepucki  

Set in a dystopian future world, 

Cal and Frida abandon Los Angeles 

for a shack in the woods, but 

are forced to seek out a new 

community when Frida discovers 

she's pregnant. About the author: 

Lepucki's 2010 novella, If You're 

Not Yet Like Me, signaled a rising 

star, and Jennifer Egan's fist 

bump (she calls California "lush, 

intricate, deeply disturbing") 

makes it official. Read this: if 

you're in the market for an anti- 

beach read.

READ ON 

summer brings 

a welcome 

assortment of 

books from our 

favorite authors.

AND ON

THE VACATIONERS
by Emma Straub The Posts, 

a New York City-based family 

vacationing in Mallorca, are hoping 

that a little fun in the sun will 

pacify tensions within the clan. 

They are sadly mistaken. About 

the author: Straub, devout wearer 

of awesome party dresses, is 

the author of the short story 

collection Other People We 

Married and the novel Laura 

Lamont's Life in Pictures. Read 

this: if, coincidentally, you would 

like to avoid your own feuding 

family while traveling.



TRENDING
Check out Aloha From Deer, 
Local Heroes, and Mr. Gugu  
& Miss Go, three Polish  
brands making a statement  
with eye-catching graphics.

NOW

DESIGNER
SPOTLIGHT
What happens when this 
season’s mesh and athletic-
chic trends collide? The 
new line Well Kept has the 
answer: Think perforated 
leather bras, breezy 
racerback tanks, and sheer-
panel one-pieces. Prepare 
to turn heads at the gym!

SHOP.NYLONMAG.COM

Buy Me Brunch presents  
beyond-hilarious tees. We  
imagine this is what Ron  
Burgundy’s internal monologue  
looks like. Adios, pantalones!

TEE TIME

Rock these colorful kicks with  
a cause from Inkkas. Made in  
Peru from locally sourced materials, 
the company pledges to plant a 
tree in the rain forest for every  
pair purchased.

GLOBE TROTTING



NASHVILLE

12:30 a.m. Arrange thee an 

Uber ride to The 5 Spot in East 

Nashville. It's a go-to for locals on 

any given night, but Monday nights 

are the best, when the weekly 

"Keep on Movin'" dance party gets 

everybody going with gems from  

the '50s and '60s.

10 a.m. A less intrepid traveler 

might take breakfast from the 

comfort of The Hermitage Hotel's 

absurdly plush hotel bed, but 

you're better than that: Head to 

Hillsboro Village to observe the 

scene outside of the ever-popular 

Pancake Pantry. Then walk across 

the street to Provence Breads 

& Cafe instead. Order a bacon-

and-egg tartine, which is prepared 

simply and perfectly.

11 a.m. Still wanna shop, huh? 

Head over to 12th Street for 

perfect-fitting denim at longtime 

NYLON favorite Imogene + Willie. 

Nearby Katy K Designs has both an 

iconic exterior (RANCH DRESSING 

is emblazoned on the side in bright 

yellow letters) and an equally 

pleasing interior, filled with quirky 

vintage pieces.

4:30 p.m. Take advantage of the 

CMHOF's field trip option: Buses 

outside of the museum transport 

visitors to RCA Studio B, one of 

Elvis Presley's favorite places to 

record. Even casual fans will have  

a spiritual experience.

5:15 p.m. You'll need something 

snazzy for the honky-tonks 

tonight, so swoop into the new 

boutique Local Honey and set 

yourself up with some cowboy 

boots and a healthy dose of 

fringe. Need a bang trim, too? 

There's a salon upstairs.

8 p.m. There is a reason why  

Rolf and Daughters has become  

a national hit—its inventive take  

on farm-fresh fare would make  

it a star in any city.

10 p.m. On the corner of Broadway 

and 5th Avenue downtown, you'll 

find three of Nashville's most epic 

honky-tonks lined up in a neat little 

row for your bar-hopping pleasure. 

Start at Legends Corner, then 

do-si-do over to Tootsie's Orchid 

Lounge before making your final 

stop at Robert's Western World. 

There is a reason to save this one 

for last, and that reason is a fried 

bologna sandwich.

11 a.m. Beeline from the Nashville 

airport to the Hermitage, a more 

than 100-year-old hotel ideally 

situated downtown. Stow your 

bags, then get your bathroom 

selfie out of the way—the hotel's 

black-and-green Art Deco-style 

downstairs restroom is as  

famous as these things come.

12 p.m. For a taste of the new 

Nashville, head over to Pinewood 

Social, a hybrid restaurant, bar, 

cafe, and bowling alley owned by 

the Goldberg brothers, who are 

behind a handful of the city's 

hippest upstarts. Start with  

the smoked trout dip and fried 

broccoli and see where things go.

3 p.m. Uber yourself to the 

Country Music Hall of Fame,  

which is much more lively than  

one might expect—thanks especially 

to the famous Hatch Show Print 

letterpress shop on the ground 

floor, renowned for its posters  

of everyone from Dolly Parton  

to Weezer.

12:30 p.m. Head over to East 

Nashville for lunch—the tiny Mas 

Tacos has drawn more than a few 

people from the city's tourist 

center. Make sure to order the 

grilled Mexican corn on the cob.

1:30 p.m. Five Points—where 

Woodland, Clearview, and 11th 

streets intersect—is ground zero 

of East Nashville's retail scene. 

Wander from shops like Goodbuy 

Girls (vintage), The Fiddle House 

(instruments), and Wonders  

on Woodland (antiques).

2:30 p.m. A bit farther from the 

epicenter of East Nashville, you'll 

find Fond Object, a record store, 

clothing boutique, music venue, and 

petting zoo (!) co-owned by the 

members of The Ettes. Ask  

nicely if you can pet the pig.

3:15 p.m. Take a minor detour south 

for a quick drive-by tour of "Little 

Hollywood," a quirky hot pink mini 

mansion where a wide range of 

influential musicians are said  

to have lived. Weird, considering 

it's not exactly discreet.

For a place with such a rich 

musical history, Nashville has 

not rested on its laurels. In fact, 

in recent years, the city has 

consistently sprouted some of 

the country's coolest new stores, 

restaurants, and venues. The best 

approach to 48 hours in Music 

City? Deftly hopscotch between 

the storied and the brand  

spankin' new. MALLORY RICE

4:15 p.m. Stop into Peg Leg Porker 

downtown for barbecue that's as 

sweet and smoky as one could hope 

for. Don't pass up the amusing 

"Memphis Sushi" appetizer, which  

is composed of Saltines, sausage, 

and slices of cheddar cheese.

5 p.m. It's time to load up on some 

of the music you've fallen in love 

with so far. First, stop by Jack 

White's tiny, arcadelike shop, Third 

Man Records, then head over to 

Grimey's for a wider selection and 

a little more breathing room.

7 p.m. If you can snag a seat at 

the storied venue The Bluebird 

Cafe, it would be more than worth 

the trouble. The spot is basically a 

character on the ABC hit Nashville, 

and that friendly connection to 

both new and old Nashville makes  

it the perfect place to toast  

to a great trip.
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The days of sifting through endless blogs 

for new music are over, thanks to Ones 

To Watch with Skype. This collective 

escorts you to the edge of music culture 

with exclusive interviews, performances, 

concerts, and more. Follow @onestowatch 

on Instagram and visit onestowatch.com 

to fall in love with your new favorite  

bands, like alt-pop outfit Echosmith. 

ONES TO WATCH

Guess encourages us to do good with  

our denim. The brand sponsored this past 

April’s Denim Day, a campaign run by 

Peace Over Violence to protest erroneous 

and destructive attitudes regarding 

sexual assault. The initiative invites 

us to wear jeans as a visible means of 

rallying against the misconceptions that 

surround sexual violence. The event is 

held annually, so it’s never too late to don 

your denim for a cause! Learn more about 

Denim Day at guess.com/denimday.

GUESS

Designed for the always-on next-gen 

traveler, Aloft delivers a fresh approach 

to the traditional staid hotel scene. Book 

now at alofthotels.com/wxyzbar for  

two free drinks each night of your stay. 

ALOFT HOTELS

Why wear a boring 

watch? Show your 

true colors with the 

La Mer Collections 

Copacabana design. 

This wrap timepiece 

is inspired by travel 

and features quality 

handcrafted details. 

To experience the 

collection and design 

your own, visit La 

Mer Collections 

online and follow the 

brand on Instagram. 

lamercollections.com

@lamercollections  

LA MER 
COLLECTIONS

http://onestowatch.com
http://guess.com/denimday
http://alofthotels.com/wxyzbar


3.1 phillip lim  
see 31philliplim.com
424 fairfax 
see fourtwofouronfairfax.com
7 for all mankind  
see 7forallmankind.com
acne studios see acnestudios.com
adidas originals  
see adidas.com/originals
adidas originals x rita ora  
see adidas.com/originals
ag see agjeans.com
aldo see aldoshoes.com
alex mill see alex-mill.com
alexander mcqueen 
see alexandermcqueen.com
allsaints see us.allsaints.com
american apparel 
see americanapparel.com
a-morir see a-morir.com
ann dexter-jones available at 
lux couture, 9 lincoln st., newton 
highlands, ma, 617.969.5600
arielle de pinto  
see arielledepinto.com
ashish see ashish.co.uk
asos see asos.com
assad mounser  
see assadmounser.com
[blanknyc]  
see southmoonunder.com
baby-g see baby-g.com
bar iii see macys.com
barbara bui see barbarabui.com
bb dakota see shopbop.com
bcbgmaxazria see bcbg.com
blue bayer see bluebayer.com
boucheron see neimanmarcus.com
buffalo david bitton  
see buffalojeans.com

calvin klein collection  
see calvinklein.com
calvin klein jeans  
see calvinklein.com
camper himalayan together  
with bernhard willhelm 
see camper.com
cartier see cartier.us
cast eyewear see casteyewear.com
chanel call 800.550.0005
christopher kane  
see net-a-porter.com
claudie pierlot call 212.705.3498
conflict of interest nyc  
see coi-nyc.com
converse see converse.com
cos see cosstores.com
cult of individuality 
see cultofindividuality.com
cutler & gross  
see cutlerandgross.com
daniele michetti  
see michettidaniele.com
david yurman available at 712 
madison ave., nyc, 212.752.4255
degen see degen-nyc.com
denim & supply ralph lauren  
see macys.com
diesel black gold available at 
68 greene st., nyc, 212.966.5593
dkny available at select dkny stores
dollhouse see dollhouse.com
dr. martens see drmartens.com
durango see durangoboots.com
eddie borgo 
see mitchellstores.com
edie parker see edie-parker.com
edith a. miller  
see lustcovetdesire.com
element see elementeden.com

elevenparis see us.elevenparis.com
elizabeth and james  
see thebay.com
emporio armani see armani.com
erdem see neimanmarcus.com
erickson beamon see shopbop.com
ferris see ferris.us
flagpole swim  
see flagpoleswim.com
frends see nordstrom.com
gap see gap.com
gigi burris millinery  
see gigiburris.com
giorgio armani see armani.com
giuseppe zanotti design  
call 212.650.0455
givenchy see net-a-porter.com
g-star see g-star.com
guess see guess.com
h&m see hm.com
hermès see hermes.com
hood by air see hoodbyair.com
hudson see bloomingdales.com
hue see hue.com
hugo see hugoboss.com
iceberg available at 
iceberg stores nationwide
iosselliani see shopbop.com
isabel marant available at 8454 
melrose pl., l.a., ca, 323.651.1493
j brand available at 
select saks fifth avenue stores
jeremy scott for adidas  
see adidas.com
jill stuart available at 
100 greene st., nyc, 212.343.2300
jimmy choo see jimmychoo.com
joe’s see joesjeans.com
jonathan simkhai available at 
neiman marcus, 9700 wilshire blvd., 
beverly hills, ca, 310.550.5900
julie vos see julievos.com
kangol see kangol.com
karl see net-a-porter.com
kenzo see openingceremony.us
kipling see kipling-usa.com
komono see wearekomono.com
koolaburra see koolaburra.com
ktz see kokontozai.co.uk
lamarque see o2aspen.com
laruicci see laruicci.com
laurence dacade call 800.365.7989
levi’s see levi.com
levi’s made & crafted  
see shopbop.com
levi’s vintage clothing available at 
414 w. 14th st., nyc, 212.367.2110
lia sophia see liasophia.com
loeffler randall  
see bloomingdales.com
longchamp see longchamp.com
louis vuitton see louisvuitton.com
luxury rebel  
see urbanoutfitters.com
maison jules  
see macys.com
maison scotch  
see scotch-soda.com
marc by marc jacobs available  
at marc by marc jacobs stores 
nationwide
marciano see marciano.com
marna ro see marna-ro.com
michael michael kors  
call 866.709.kors
milly available at first  
impressions, 470 germantown  
pike, lafayette hill, pa, 610.828.6775

moschino available at elyse  
walker, 15306 antioch st.,  
pacific palisades, ca, 310.230.8882
msgm see msgm.it
neil barrett see net-a-porter.com
new era see neweracap.com
n. historiae see nhistoriae.com
nicole miller artelier 
see nicolemiller.com
opening ceremony available 
at opening ceremony stores 
nationwide
paige denim see shopbop.com
prae see praenyc.com
pringle of scotland 
see pringlescotland.com
proenza schouler available at 822 
madison ave., nyc, 212.585.3200
rag & bone available at 
rag & bone stores nationwide
ray-ban available at 
sunglass hut stores nationwide
rebecca minkoff 
see rebeccaminkoff.com
robert clergerie available at  
barneys new york stores nationwide
rta see neimanmarcus.com
ruthie davis see ruthiedavis.com
rvca see rvca.com
sandro see sandro-paris.com
silver jeans co. see silverjeans.com
simone rocha see lagarconne.com
soludos see soludos.com
sonia by sonia rykiel available 
at joan shepp, 1625 chestnut st., 
philadelphia, pa, 215.735.2666
sophia webster 
see net-a-porter.com
stella mccartney available at 
marissa collections, 1167 3rd  
st., s. naples, fl, 239.263.4333
stuart weitzman call 212.750.2555
tateossian see tateossian.com
the kooples available at 
bloomingdale’s stores nationwide
this is a love song 
see thisisalovesong.com
tom binns see tombinnsdesign.com
topshop see topshop.com
toxic love  
see toxiclovefootwear.com
true religion available at 
true religion stores nationwide
uniqlo see uniqlo.com
valentino call 212.772.6969
vanessa gade  
see vanessagade.com
vanessa mooney  
see vanessamooney.com
vigoss see vigossusa.com
viktor & rolf see viktor-rolf.com
vivienne westwood red label 
available at 8320 melrose ave.,
l.a., ca, 323.951.0021
wildfox see wildfox.com
wildfox sun see wildfox.com
workhorse jewelry 
see workhorsejewelry.com
xoxo see macys.com
yigal azrouël see yigal-azrouel.com
yves salomon call 970.544.3564
zadig & voltaire  
see zadig-et-voltaire.com
zoe chicco see luvaj.com
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BAG, SALVATORE 

FERRAGAMO, $2,250
flip-flops, $22, havaianas; 
football, $14, nerf; 
scarf, $690, salvatore 
ferragamo; wallet, $625, 
christian louboutin; 
wonder wheel, $5, ubu; 
brush couture 5-piece 
set, $17, sonia kashuk; the 
santigolden age double 
ended limitless liner in 
azurite is never wrong/el 
dorado, $24, smashbox; 
at play jelly lip gloss in 
poppy love, $10, mary 
kay; style eye-con no.7 
plush shadow in the siren, 
$59, marc jacobs beauty;  
candy, $2, candy buttons; 
jungle queen lipstick in 
pop-papaya coral, $22, 

lipstick queen; watch, $70, 

swatch; {bright on schedule} 

eye awakening cream, 

$15, olay fresh effects; 

sunglasses, $255, jeremy 

scott by linda farrow gallery; 

artemis hydroactive cellular 

face oil, $125, sunday riley; 

smile fresh pen, $7, prime 

time smile; purple reign 

petite tweeze set with case, 

$30, tweezerman; shoes, 

$695, sophia webster; isaac 

mizrahi candy buttons nail 

file, $5, tweezerman; cute 

& sleazy teeny tiny nail 

decals, $8, sara m lyons; 

headphones, $200, beats 

solo hd; candy florale eau 

de toilette, $88 for 2.7 fl. 

oz., prada; necklace, $715, 

iosselliani; nail polish in 

roarrrrange, haute in the 

heat, and chills & thrills, 

$8.50 each, essie; gum, $1, 

chiclets; capital soleil spf 

50 lightweight foaming 

lotion, $28.50, vichy; pink 

clay mask, $18, herbivore 

botanicals; hairdresser's 

invisible oil, $38, bumble 

and bumble; gel pens, $10 

(pack of 12), yoobi; bee 

sting fix lifting mask, $15, 

nip+fab; stuffed animal,  

not for sale, amy.

brig
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ith

 candy-colored goodies.
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http://www.cartier.us

